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FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT 

PEMBELIAN SMARTPHONE REALME 

 

Leonardo Jaka Pramudita 

ABSTRAK 

 

Persaingan pasar smartphone di Indonesia semakin ketat, termasuk bagi Realme 

yang mengalami perubahan minat beli konsumen. Kondisi ini menuntut perusahaan 

memahami faktor-faktor yang memengaruhi Purchase Intention. Penelitian ini 

bertujuan untuk menganalisis pengaruh Social Influence, Product Price, Brand 

Image, Product Features, Perceived Usefulness, Perceived Ease of Use, dan 

Product Support Service terhadap Purchase Intention pengguna smartphone 

Realme. Penelitian menggunakan metode kuantitatif dengan kuesioner yang 

disebarkan kepada 220 responden yang memiliki niat beli smartphone realme. 

Teknik non-probability sampling dengan metode judgemental sampling digunakan 

untuk menentukan sampel penelitian. dan dianalisis menggunakan regresi linear 

berganda melalui IBM SPSS versi 27.Hasil penelitian menunjukkan bahwa Social 

Influence, Product Price, Perceived Usefulness, dan Perceived Ease of Use 

berpengaruh positif dan signifikan terhadap Purchase Intention. Sementara itu, 

Brand Image, Product Features dan Product Support Service tidak berpengaruh 

signifikan. Temuan ini menegaskan bahwa faktor sosial, harga, kegunaan, dan 

kemudahan penggunaan merupakan pendorong utama niat beli konsumen terhadap 

Realme. Penelitian ini diharapkan dapat menjadi acuan bagi perusahaan dalam 

merumuskan strategi pemasaran yang lebih efektif. 

Kata kunci: Social Influence, Product Price, Brand Image, Product Features, Perceived 

Usefulness, Perceived Ease of Use, Product Support Service, Purchase Intention, Realme. 
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FACTORS THAT INFLUENCE THE PURCHASE INTENTION 

OF REALME SMARTPHONES 

Leonardo Jaka Pramudita 

ABSTRACT 

 

Competition in the Indonesian smartphone market is becoming increasingly 

intense, including for Realme, which has experienced changes in consumer 

purchase intention. This situation requires the company to understand the factors 

that influence Purchase Intention. This study aims to analyze the effect of Social 

Influence, Product Price, Brand Image, Product Features, Perceived Usefulness, 

Perceived Ease of Use, and Product Support Service on the Purchase Intention of 

Realme smartphone users.The research uses a quantitative method with 

questionnaires distributed to 220 respondents who have the intention to purchase 

a Realme smartphone. A non-probability sampling technique with a judgmental 

sampling method was used to determine the research sample. The data were 

analyzed using multiple linear regression through IBM SPSS version 27.The results 

show that Social Influence, Product Price, Perceived Usefulness, and Perceived 

Ease of Use have a positive and significant effect on Purchase Intention. 

Meanwhile, Brand Image, Product Features, and Product Support Service do not 

have a significant effect. These findings confirm that social factors, price, 

usefulness, and ease of use are the main drivers of consumer purchase intention 

toward Realme smartphones. This research is expected to serve as a reference for 

the company in formulating more effective marketing strategies. 

 

Keywords: Social Influence, Product Price, Brand Image, Product Features, Perceived 

Usefulness, Perceived Ease of Use, Product Support Service, Purchase Intention, Realme. 
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