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 (Jessica Nora) 

ABSTRAK 

 

Minuman adalah salah satu kebutuhan mendasar bagi manusia untuk 

keberlangsungan hidup. Salah satu jenis minuman yang digemari masyarakat 

Indonesia adalah minuman soda. Industri minuman soda memiliki volume 

penjualan dan pertumbuhan pendapatan yang semakin meningkat dari tahun 

ke tahun. Namun, persaingan industri tersebut tergolong kompetitif. Big Cola 

merupakan salah satu merek minuman soda dibawah AJE Group yang sempat 

menguasai pasar minuman soda di Indonesia. Namun beberapa tahun 

setelahnya, terjadi penurunan pada bisnis yang menunjukkan minat 

pembelian ulang yang rendah. Sehingga, merek minuman soda tersebut 

berusaha untuk meningkatkan kembali posisi di pasar. Tujuan dari penelitian 

ini adalah untuk menganalisis faktor-faktor yang mempengaruhi niat 

pembelian ulang pada konsumen minuman soda dengan teori consumer 

behavior oleh Schiffman & Wisenbilt (2018). Penelitian ini menggunakan 

analisis multiple regression serta menguji 4 hipotesis yaitu pengaruh positif  

dari masing-masing variabel perceived price, perceived quality, perceived 

packaging, perceived taste terhadap repurchase intention. Berdasakran hasil 

survei dari 149 responden yang telah dianalisis dengan perangkat lunak IBM 

SPSS Statistics 26.0, ditemukan bahwa perceived quality dan perceived taste 

berpengaruh positif terhadap repurchase intention dengan perceived quality 

sebagai variabel dengan pengaruh terbesar. Perceived price dan perceived 

packaging tidak memiliki pengaruh yang signifikan terhadap repurchase 

intention. Temuan tersebut diharapkan dapat memberikan wawasan 

mengenai pengembangan minuman soda di Indonesia.  
  
Kata kunci: perceived price, perceived quality, perceived packaging,     

         perceived taste, repurchase intention  
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ABSTRACT (English) 

 

Beverages are one of the basic necessities for human survival. One type of 

beverage that is popular among Indonesians is soda. The soda industry has 

seen increasing sales volume and revenue growth from year to year. 

However, competition in this industry is fierce. Big Cola is one of the soft 

drink brands under the AJE Group that once dominated the soda drink market 

in Indonesia. However, several years later, there was a decline in business, 

indicating low repurchase intention. Therefore, the soda drink brand sought 

to regain its position in the soda drink market. The purpose of this study is to 

analyze the factors that influence repurchase intention among soda 

consumers using the consumer behavior theory by Schiffman & Wisenbilt 

(2018). This study uses multiple regression analysis and tests four hypotheses, 

namely the positive influence of each variable of perceived price, perceived 

quality, perceived packaging, and perceived taste on repurchase intention. 

Based on the survey results from 149 respondents analyzed using IBM SPSS 

Statistics 26.0 software, it was found that perceived quality and perceived 

taste have a positive effect on repurchase intention, with perceived quality 

being the variable with the greatest influence. Perceived price and perceived 

packaging did not have significant effect on repurchase intention. These 

findings are expected to provide insights into the development of soda drinks 

in Indonesia.     

 

Keywords: perceived price, perceived quality, perceived packaging,     

         perceived taste, repurchase intention  
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