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PENGARUH PERCEIVED EASE OF USE, PERCEIVED 

RISK, PERCEIVED EASE OF USE TERHADAP  

E-WALLET ADOPTION DENGAN TRUST  

SEBAGAI VARIABEL MEDIASI 

 (Nasya Karina Wahyudin) 

ABSTRAK 

 

Perkembangan teknologi digital dan penetrasi internet telah mendorong 

pertumbuhan penggunaan e-wallet di Indonesia bagi kalangan generasi 

milenial. Akan tetapi, adopsi e-wallet masih menghadapi berbagai hambatan 

yang berkaitan dengan persepsi pengguna terhadap manfaat, risiko, dan 

kemudahan penggunaan layanan tersebut. Penelitian ini bertujuan untuk 

mengetahui pengaruh perceived ease of use, perceived risk, dan perceived 

ease of use terhadap e-wallet adoption dengan trust sebagai variabel mediasi 

pada generasi milenial di wilayah Jabodetabek. Penelitian ini berhasil 

mendapatkan 345 responden menggunakan metode kuantitatif dengan 

pendekatan Technology Acceptance Model (TAM) yang ditambahkan dengan 

variabel perceived risk dan trust. Data dikumpulkan melalui kuesioner online 

dan dianalisis menggunakan SmartPLS 4 dengan metode Structural Equation 

Modeling - Partial Least Square  (SEM-PLS). Perceived ease of use dan 

perceived ease of use berpengaruh positif signifikan terhadap trust, 

sedangkan perceived risk tidak memiliki pengaruh signifikan terhadap trust. 

Ketiga variabel independen berpengaruh signifikan langsung terhadap e-

wallet adoption, dengan perceived ease of use menunjukkan pengaruh terkuat 

dibandingkan dua variabel lainnya. Trust terbukti memediasi pengaruh 

perceived ease of use dan perceived ease of use. Penelitian ini mendorong 

penyedia layanan e-wallet, lembaga keuangan, dan regulator untuk 

mengembangan fitur yang bermanfaat, meningkatkan keamanan, serta 

menyusun kebijakan dan edukasi yang memperkuat kepercayaan dan 

mendorong adopsi e-wallet berkelanjutan di kalangan milenial. 

 

Kata kunci: perceived ease of use, perceived risk, perceived ease of use, trust, e-

wallet adoption  
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THE EFFECT OF PERCEIVED EASE OF USE,  

PERCEIVED RISK, PERCEIVED EASE OF USE 

ON E-WALLET ADOPTION WITH TRUST  

AS A MEDIATION VARIABLE 

 (Nasya Karina Wahyudin) 

 

ABSTRACT 

 

The development of digital technology and internet penetration has driven the 

growth of e-wallet usage among millennials in Indonesia. However, e-wallet 

adoption still faces several challenges related to users’ perceptions of ease 

of use, risk, and ease of use. This study aims to examine the influence of 

perceived ease of use, perceived risk, and perceived ease of use on e-wallet 

adoption, with trust as a mediating variable among millennials in the Greater 

Jakarta area (Jabodetabek). A total of 345 respondents participated in this 

quantitative study, which employed the Technology Acceptance Model (TAM) 

extended with the variables of perceived risk and trust. Data were collected 

through an online questionnaire and analyzed using SmartPLS 4 with the 

Structural Equation Modeling–Partial Least Squares (SEM-PLS) method. 

The results show that perceived ease of use and perceived ease of use have a 

significant positive effect on trust, while perceived risk does not significantly 

affect trust. All three independent variables have a significant direct effect on 

e-wallet adoption, with perceived ease of use showing the strongest influence 

among them. Trust is also proven to mediate the relationship between 

perceived ease of use and perceived ease of use with e-wallet adoption. This 

study encourages e-wallet service providers, financial institutions, and 

regulators to develop useful features, enhance security, and establish policies 

and educational programs that strengthen trust and promote sustainable e-

wallet adoption among millennials. 

  

Keywords: perceived ease of use, perceived risk, perceived ease of use, trust, e-

wallet adoption  
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