
 

  
Analisis Faktor-Faktor..., Yohanes Govinda Agarota, Universitas Multimedia Nusantara 

 

127 

DAFTAR PUSTAKA 
Abubakar, R. (2021). Pengantar Metodologi Penelitian. In SUKA-Press UIN 

Sunan Kalijaga (Vol. 1). Suka-Press UIN Sunan Kalijaga. 
Abu-Taieh, E. M., AlHadid, I., Abu-Tayeh, S., Masa’deh, R., Alkhawaldeh, R. S., 

Khwaldeh, S., & Alrowwad, A. (2022). Continued Intention to Use of M-
Banking in Jordan by Integrating UTAUT, TPB, TAM and Service Quality 
with ML. Journal of Open Innovation: Technology, Market, and Complexity, 
8(3). https://doi.org/10.3390/joitmc8030120 

Ajzen I. (2019). Theory of Planned Behavior Diagram. 
Http://People.Umass.Edu/Aizen/Tpb.Diag.Html. 

Ajzen, I. (2020). The theory of planned behavior: Frequently asked questions. 
Human Behavior and Emerging Technologies, 2(4), 314–324. 
https://doi.org/10.1002/hbe2.195 

Anggraeni, R., Hapsari, R., & Muslim, N. A. (2021). Examining Factors 
Influencing Consumers Intention and Usage of Digital Banking: Evidence 
from Indonesian Digital Banking Customers. Asia Pacific Management and 
Business Application, 009(03), 193–210. 
https://doi.org/10.21776/ub.apmba.2021.009.03.1 

Anh TRAN, N. (2021). Intention to Use Digital Banking Services of Young Retail 
Customers in Vietnam*. Journal of Asian Finance, 8(8), 387–0397. 
https://doi.org/10.13106/jafeb.2021.vol8.no8.0387 

Antaranews. (2024). Jenius Btpn Akui Loyalitas Nasabah Tantangan Bagi Bank 
Digital. https://itrade.cgsi.co.id/jenius-btpn-akui-loyalitas-nasabah-
tantangan-bagi-bank-digital 

Apau, R., Titis, E., & Lallie, H. S. (2025). Towards a Better Understanding of 
Mobile Banking App Adoption and Use: Integrating Security, Risk, and 
Trust into UTAUT2. Computers, 14(4). 
https://doi.org/10.3390/computers14040144 

Ardy Nuswantoro, S., Ulfi, M., & Damayanti, A. (2024). Digital Financial 
Transformation in Indonesia: Non-Cash Usage Via Modified UTAUT2 With 
Trust. Mobile and Forensics, 6(2), 2656–6257. 
http://dx.doi.org/10.12928/mf.v1i1.11709 

Azizi, S. M., Roozbahani, N., & Khatony, A. (2020). Factors affecting the 
acceptance of blended learning in medical education: application of 
UTAUT2 model. BMC Medical Education, 20(1). 
https://doi.org/10.1186/s12909-020-02302-2 

Bansal, R., Jain, R., & Seth, N. (2022). DIGITALIZATION IN EDUCATION: 
APPLICATION OF UTAUT TO USE LEARNING MANAGEMENT 
SYSTEM. Journal of Content, Community and Communication, 15(8), 260–
275. https://doi.org/10.31620/JCCC.06.22/18 

Barata, M. L., & Coelho, P. S. (2021). Music streaming services: understanding 
the drivers of customer purchase and intention to recommend. Heliyon, 7(8). 
https://doi.org/10.1016/j.heliyon.2021.e07783 

Databoks. (2023). Transaksi Digital Banking Capai Rp5,1 Kuadriliun pada 
Agustus 2023. https://databoks.katadata.co.id/teknologi-



 

  
Analisis Faktor-Faktor..., Yohanes Govinda Agarota, Universitas Multimedia Nusantara 

 

128 

telekomunikasi/statistik/ae217ecf13a93fa/transaksi-digital-banking-capai-
rp51-kuadriliun-pada-agustus-2023 

Featherman, M. S., & Pavlou, P. A. (2003). Predicting e-services adoption: a 
perceived risk facets perspective. International Journal of Human-Computer 
Studies, 59(4), 451–474. https://doi.org/10.1016/S1071-5819(03)00111-3 

Goodstats. (2022). 10 Bank Digital Paling Banyak Digunakan Masyarakat 
Indonesia 2022. 

Hair, Black, W. C., Babin, B. J., & Anderson, R. E. (2019). MULTIVARIATE 
DATA ANALYSIS Multivariate Data Analysis (Eight Edition). Cengage. 

Hair, J., & Alamer, A. (2022). Partial Least Squares Structural Equation Modeling 
(PLS-SEM) in second language and education research: Guidelines using an 
applied example. Research Methods in Applied Linguistics, 1(3), 100027. 
https://doi.org/10.1016/J.RMAL.2022.100027 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate 
Data Analysis. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S. 
(2021). Mediation Analysis. https://doi.org/10.1007/978-3-030-80519-7_7 

Harahap, D., Afandi, A., & Siregar, T. M. (2023a). THE ISLAMIC BANKING 
CUSTOMERS ’ INTENTION TO USE DIGITAL BANKING SERVICES : AN 
INDONESIAN STUDY. 9(3), 533–558. 

Harahap, D., Afandi, A., & Siregar, T. M. (2023b). THE ISLAMIC BANKING 
CUSTOMERS’ INTENTION TO USE DIGITAL BANKING SERVICES: 
AN INDONESIAN STUDY. Journal of Islamic Monetary Economics and 
Finance, 9(3), 533–558. https://doi.org/10.21098/jimf.v9i3.1673 

Hudayah, S., Ramadhani, M. A., Sary, K. A., Raharjo, S., & Yudaruddin, R. 
(2023). Green perceived value and green product purchase intention of Gen 
Z consumers: Moderating role of environmental concern. Environmental 
Economics, 14(2), 87–102. https://doi.org/10.21511/ee.14(2).2023.07 

Jiang, J., Ma, J., Huang, X., Zhou, J., & Chen, T. (2024). Extend UTAUT2 Model 
to Analyze User Behavior of China Construction Bank Mobile App. SAGE 
Open, 14(4), 1–16. https://doi.org/10.1177/21582440241287070 

Mahayana, D. (2021). Meneguhkan Digital Banking dan Branchless Banking di 
Indonesia. 

Malhotra, N. K. (2020). Marketing Research An Applied Orientation 7e 
(Seventh). Global Edition. 

Malhotra, N. K., & Dash, S. (2016a). Marketing Research: An Applied Approach 
Seventh Edition. In Pearson India Education Services. 

Malhotra, N. K., & Dash, S. (2016b). Marketing Research: An Applied Approach 
Seventh Edition. In Pearson India Education Services. 

Meltwater, W. A. S. &. (2025). Digital 2025 Global Overview Report. 
https://indd.adobe.com/view/9d9a68f6-38a9-4278-b61c-
4506b24240b0?allowFullscreen=true 

Nguyen, T. T., Nguyen, H. T., Mai, H. T., & Tran, T. T. M. (2020). Determinants 
of digital banking services in Vietnam: Applying utaut2 model. Asian 
Economic and Financial Review, 10(6), 680–697. 
https://doi.org/10.18488/journal.aefr.2020.106.680.697 



 

  
Analisis Faktor-Faktor..., Yohanes Govinda Agarota, Universitas Multimedia Nusantara 

 

129 

Oktawiranti, A., Rahmawati, R., Achmad, G. N., & Zainurossalamia, S. (2025). 
Exploring the factors influencing the intention to use digital banking: The 
role of resonance FOMO as a moderator. Banks and Bank Systems, 20(1), 
161–173. https://doi.org/10.21511/bbs.20(1).2025.14 

Otoritas Jasa Keuangan. (2016). Panduan Penyelenggaraan Digital Branch. In 
Panduan Penyelenggaraan Digital Branch (p. 15). 

Papathomas, A., Konteos, G., & Avlogiaris, G. (2025). Behavioral Drivers of AI 
Adoption in Banking in a Semi-Mature Digital Economy: A TAM and 
UTAUT-2 Analysis of Stakeholder Perspectives. Information (Switzerland), 
16(2). https://doi.org/10.3390/info16020137 

Paramita, E. D., & Cahyadi, E. R. (2024). The Determinants of Behavioral 
Intention and Use Behavior of QRIS as Digital Payment Method Using 
Extended UTAUT Model. Indonesian Journal of Business and 
Entrepreneurship, January. https://doi.org/10.17358/ijbe.10.1.132 

Penney, E. K., Agyei, J., Boadi, E. K., Abrokwah, E., & Ofori-Boafo, R. (2021). 
Understanding Factors That Influence Consumer Intention to Use Mobile 
Money Services: An Application of UTAUT2 With Perceived Risk and 
Trust. SAGE Open, 11(3). https://doi.org/10.1177/21582440211023188 

Populix. (2024). Seperti Apa Penggunaan Bank Digital di Indonesia? 
https://info.populix.co/articles/bank-digital-di-indonesia/ 

Rahardhan, R., & Legowo, N. (2024). Examining the Adoption of Digital 
Banking: Extending the UTAUT2 Model with Perceived Security and 
Promotion. Journal of System and Management Sciences, 14(9), 36–54. 
https://doi.org/10.33168/jsms.2024.0903 

Sejarah Perkembangan Fintech di Indonesia. (n.d.). 
https://afpi.or.id/articles/detail/sejarah-perkembangan-fintech-di-indonesia 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business (Seventh 
Edition). John Wiley & Sons Ltd. 

Shi, Y., Siddik, A. B., Masukujjaman, M., Zheng, G., Hamayun, M., & Ibrahim, 
A. M. (2022). The Antecedents of Willingness to Adopt and Pay for the IoT 
in the Agricultural Industry: An Application of the UTAUT 2 Theory. 
Sustainability (Switzerland), 14(11). https://doi.org/10.3390/su14116640 

Tăut, S., & Andrei, D. (2021). Mobile learning acceptance in social distancing 
during the COVID-19 outbreak: The mediation effect of hedonic motivation. 
Human Behavior and Emerging Technologies, 3(3), 366–378. 

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003a). User 
Acceptance of Information Technology: Toward a Unified View. In Source: 
MIS Quarterly (Vol. 27, Issue 3). 

Venkatesh, V., Morris, M. G., Davis, G. B., & Davis, F. D. (2003b). User 
acceptance of information technology: Toward a unified view. MIS 
Quarterly: Management Information Systems, 27(3), 425–478. 
https://doi.org/10.2307/30036540 

Venkatesh, V., Walton, S. M., Thong, J. Y. L., & Xu, X. (2012). CONSUMER 
ACCEPTANCE AND USE OF INFORMATION TECHNOLOGY: 
EXTENDING THE UNIFIED THEORY OF ACCEPTANCE AND USE OF 



 

  
Analisis Faktor-Faktor..., Yohanes Govinda Agarota, Universitas Multimedia Nusantara 

 

130 

TECHNOLOGY. In MIS Quarterly (Vol. 36, Issue 1). 
http://ssrn.com/abstract=2002388 

Williams, M. D., Rana, N. P., & Dwivedi, Y. K. (2015). The unified theory of 
acceptance and use of technology (UTAUT): A literature review. In Journal 
of Enterprise Information Management (Vol. 28, Issue 3, pp. 443–448). 
Emerald Group Holdings Ltd. https://doi.org/10.1108/JEIM-09-2014-0088 

Yu, C. W., Chao, C. M., Chang, C. F., Chen, R. J., Chen, P. C., & Liu, Y. X. 
(2021). Exploring Behavioral Intention to Use a Mobile Health Education 
Website: An Extension of the UTAUT 2 Model. SAGE Open, 11(4). 
https://doi.org/10.1177/21582440211055721 

Zainurossalamia, S. Z. A., Martiyanti, D., Achmad, G. N., Lesmana, D., & 
Yudaruddin, R. (2022). “Impact of operational activities on customer 
satisfaction in cafes and restaurants: A mediating role of infrastructural 
elements.” Innovative Marketing, 18(4), 13–24. 
https://doi.org/10.21511/im.18(4).2022.02 

  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


