DAFTAR PUSTAKA

Adler, R. B., & Proctor, R. F. (2014). Looking Out, Looking In: Interpersonal

Communication. Wadsworth Cengage Learning, 14.

Alexandrescu, M.-B., & Milandru, M. (2018). Promotion as a form of
communication of the marketing strategy. Land Forces Academy Review,

23(4), 268-274. https://doi.org/10.2478/raft-2018-0033

Amoa-Gyarteng, K., Dhliwayo, S., & Adekomaya, V. (2024). Innovative marketing
and sales promotion: catalysts or inhibitors of SME performance in Ghana.
Cogent Business and Management, 11(1).

https://doi.org/10.1080/23311975.2024.2353851

Armstrong, G., & Kotler, P. (2017). Principles of Marketing. 17th red. New York,
17.

Bakar, H. A., C. S. Mustaffa, and B. Mohamad. 2009. "LMX Quality, Supervisory
Communication and Team-Oriented Commitment: A Multilevel Analysis

Approach." Corporate Communications: An International Journal 14, no. 1:

11-33. https://doi.org/10.1108/3563280910931054

Brown, D., Hayes, & Nick. (2008). Influencer Marketing, Who really influences

your customers. UK: Elsevier Ltd.
Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing. Pearson UK.

Chandon, P., Wansink, B., & Laurent, G. (2000). A benefit congruency framework
of sales promotion effectiveness. Journal of Marketing, 64(4), 65-81.

https://doi.org/10.1509/jmkg.64.4.65.18071

Coombs, W. T. (2012). Ongoing Crisis Communication: Planning, Managing, and
Responding. Sage Publications.

Hadinata, F. (2024, August 24). Transformasi Digital: Tren dan Tantangan di Era

Teknologi Informasi. Diakses dari

26
Aktivitas Creator Collaboration ..., Stefanny Chandra, Universitas Multimedia Nusantara


https://doi.org/10.2478/raft-2018-0033
https://doi.org/10.1080/23311975.2024.2353851
https://doi.org/10.1108/3563280910931054
https://doi.org/10.1509/jmkg.64.4.65.18071

Https://Bit. Telkomuniversity.Ac.ld/Transformasi-Digital-Tren-Dan-

Tantangan-Di-Era-Teknologi-Informasi/. Pada tanggal 14 November 2025.

Kotler, Keller, K. L., Brady, M., Victor Goodman, M. R., & Hansen, T. (2019).
Marketing management 4th European edition. In Soldering & Surface Mount

Technology (Vol. 13, Issue 3).

Kotler, P., Keller, K., Brady, M., Goodman, M., & Hansen, T. (2009). Marketing
management: First european edition. In England : Pearson Education Limited.

http://books.google.no/books?id=8VDYaWzcOMeC

LaBelle, S., & Waldeck, J. H. (2020). Strategic communication for organizations.

Univ of California Press.

Laudon, K. C., & Laudon, J. P. (2015). E-Commerce: Business, Technology,
Society (12th ed.). Pearson Education., 12.

Okyere, N. Y. D., Agyapong, G. K. ., & Nyarku, K. M. (2011). The effect of
marketing communications on the sales performance of Ghana telecom
(Vodafone, Ghana). International Journal of Marketing Studies, 3(4), 50-62.
https://doi.org/10.5539/ijms.v3n4p50

Putnam, L. L., and A. M. Nicotera. 2009. Building Theories of Organization: The

Constitutive Role of Communication. London: Routledge.
Robbin, S. P., & Judge, T. A. (2019). Organizational Behavior (18th ed.). Pearson.

Santini, F. de O., Sampaio, C. H., Perin, M. G., Espartel, L. B., & Ladeira, W. J.
(2015). Moderating effects of sales promotion types. BAR - Brazilian
Administration Review, 12(2), 169-189. https://doi.org/10.1590/1807-
7692bar2015140057

Sari V, K., & Nasution, M. I. P. (2024). Dampak E-commerce Terhadap
Perkembangan Digital. Jurnal Akademik Ekonomi Dan Manajemen, 1(4), 18—
24.

Schiffman, L. G., & Kanuk, L. L. (2010). Consumer Behavior (10th ed.). Pearson
Prentice Hall., 10.

27
Aktivitas Creator Collaboration ..., Stefanny Chandra, Universitas Multimedia Nusantara


https://bit.telkomuniversity.ac.id/Transformasi-Digital-Tren-Dan-Tantangan-Di-Era-Teknologi-Informasi/
https://bit.telkomuniversity.ac.id/Transformasi-Digital-Tren-Dan-Tantangan-Di-Era-Teknologi-Informasi/
http://books.google.no/books?id=8VDYaWzc9MgC
https://doi.org/10.5539/ijms.v3n4p50
https://doi.org/10.1590/1807-7692bar2015140057
https://doi.org/10.1590/1807-7692bar2015140057

We Are Social. (2025, May 13). Indonesia Digital Report 2025: Social Media Use.

Goodstats. Diakses dari https://goodstats.id/publication/indonesia-digital-

report-2025-social-media-use-9yFMD pada tanggal 17 November 2025.

West, C. (2025, January 21). 167 Global Social Media Statistics for 2025.
Influencer Marketing Hub. Diakses dari
https://influencermarketinghub.com/social-media-statistics/ pada tanggal 14

November 2025.

Wong, J. (2010). Covid-19 Marketing for Beginners. Elex Media Komputindo.

28
Aktivitas Creator Collaboration ..., Stefanny Chandra, Universitas Multimedia Nusantara


https://goodstats.id/publication/indonesia-digital-report-2025-social-media-use-9yFMD
https://goodstats.id/publication/indonesia-digital-report-2025-social-media-use-9yFMD
https://influencermarketinghub.com/social-media-statistics/

