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 Qinshasya 

 

ABSTRAK 

 

Perkembangan industri manufaktur bahan bangunan di Indonesia mendorong 

perusahaan untuk beradaptasi dengan strategi komunikasi pemasaran berbasis 

digital. PT Trimitra Jaya Plastindo dengan brand AN Board merupakan produsen 

panel PVC yang tengah mengoptimalkan digital marketing dalam memperluas 

jangkauan pasar dan meningkatkan brand awareness. Dalam konteks ini, penulis 

melaksanakan magang sebagai Marketing Content Creator Intern selama periode 

25 Agustus 2025 hingga 12 Desember 2025 dengan sistem kerja hybrid. Latar 

belakang pemilihan tempat magang adalah meningkatnya kebutuhan industri bahan 

bangunan akan strategi komunikasi digital untuk memperkuat brand awareness. 

Tujuan magang ini adalah mengimplementasikan konsep digital marketing 

communication melalui aktivitas content marketing. Pekerjaan utama meliputi 

pembuatan copywriting, desain grafis, video pendek, serta penyusunan content plan 

media sosial. Konsep yang digunakan adalah Integrated Marketing Communication 

(IMC) (Belch & Belch, 2021), didukung teori content marketing (Pulizzi, 2021), 

strategic brand management (Keller, 2020), dan social media marketing (Tuten & 

Solomon, 2018). Kendala yang dihadapi adalah keterbatasan inovasi karena standar 

brand perusahaan yang ketat, namun dapat diatasi melalui diskusi dengan 

supervisor. Setelah menyelesaikan 640 jam kerja, penulis memperoleh pemahaman 

praktis tentang strategi komunikasi digital serta keterampilan relevan untuk 

mendukung karier di bidang pemasaran. 

 

Kata kunci: Magang, Content Creator, AN Board, Pemasaran Digital, Integrated 

Marketing Communication 
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MARKETING CONTENT CREATOR INTERNSHIP 

ACTIVITIES AT PT TRIMITRA JAYA PLASTINDO 

 

 Qinshasya 

 

ABSTRACT 

 

The rapid growth of Indonesia’s building materials industry has encouraged 

companies to adopt digital-based marketing communication strategies. PT Trimitra 

Jaya Plastindo, with its brand AN Board, is a PVC panel manufacturer that has 

been optimizing digital marketing to expand its market reach and strengthen brand 

awareness. In this context, the author (Belch & Belch, 2021)undertook an 

internship as a Marketing Content Creator Intern from August 25, 2025, to 

December 12, 2025, under a hybrid work system. The background for selecting this 

company as the internship place was the increasing demand in the building 

materials industry for digital communication strategies to enhance brand 

awareness. The purpose of this internship was to implement digital marketing 

communication concepts through content marketing activities. The main 

responsibilities included producing copywriting, graphic design, short-form videos, 

and developing social media content plans. The concepts applied were Integrated 

Marketing Communication (IMC) (Belch & Belch, 2018), supported by theories of 

content marketing (Pulizzi, 2021), strategic brand management (Keller, 2020), and 

social media marketing (Tuten & Solomon, 2021). The main challenge encountered 

was limited creative freedom due to the company’s strict brand guidelines, which 

was resolved through discussions with the supervisor. After completing 640 

working hours, the author gained practical understanding of digital communication 

strategies and essential skills relevant to supporting a future career in marketing. 

 

Keywords: Internship, Content Creator, AN Board, Digital Marketing, Integrated 

Marketing Communication 
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