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I Made Dionata Para Mertha Kesuma

ABSTRAK

Industri perhotelan mengalami perkembangan pesat, seiring meningkatnya minat
masyarakat terhadap konsep staycation yang menekankan kenyamanan dan
pengalaman emosional tanpa harus bepergian jauh. Dalam menghadapi persaingan
yang semakin ketat, hotel dan resort perlu membangun strategi komunikasi
pemasaran yang terintegrasi untuk memperkuat citra dan menarik minat konsumen.
The Garcia Ubud menjadi tempat pelaksanaan magang bagi penulis yang
ditempatkan di divisi Sales & Marketing Communication. Selama kegiatan magang,
penulis terlibat dalam aktivitas komunikasi tamu dan agen, pengelolaan konten
media sosial, hingga proses pembuatan materi visual yang mencerminkan identitas
merek. Salah satu kendala yang ditemui adalah perbedaan antara teori komunikasi
pemasaran terpadu dengan praktik di lapangan yang belum sepenuhnya
terkoordinasi antar kanal. Kendala tersebut menjadi ruang pembelajaran bagi
penulis untuk menerapkan pendekatan strategis yang relevan dengan kondisi
industri. Kegiatan ini memberikan pengalaman nyata dalam pengembangan
keterampilan komunikasi pemasaran digital di sektor perhotelan.

Kata kunci: komunikasi pemasaran, magang, perhotelan
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SALES & MARKETING COMMUNICATION INTERN

ACTIVITIES AT THE GARCIA UBUD BALI

ABSTRACT (English)

The hospitality industry has experienced rapid growth, in line with the
increasing public interest in the concept of staycation, which emphasizes
comfort and emotional experiences without the need for long-distance travel.
In facing increasingly intense competition, hotels and resorts must develop
integrated marketing communication strategies to strengthen their brand
image and attract consumer interest. The Garcia Ubud served as the
internship placement for the writer, who was assigned to the Sales &
Marketing Communication division. During the internship, the writer was
involved in guest and agent communication activities, social media content
management, and the creation of visual materials that reflect brand identity.
One of the challenges encountered was the gap between the theory of
integrated marketing communication and its practical implementation, which
was not yet fully coordinated across channels. This challenge became a
learning opportunity for the writer to apply strategic approaches relevant to
real industry conditions. The internship provided hands-on experience in
developing digital marketing communication skills within the hospitality
sector.

Keywords: hospitality, internship, marketing communication
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