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ANALISIS DAMPAK KENAIKAN PAJAK PERTAMBAHAN 

NILAI (PPN), INFLASI, PRODUK DOMESTIK BRUTO (PDB), 

DAN SUKU BUNGA TERHADAP PROFITABILITAS SUB-

SEKTOR FOOD AND BEVERAGES DI INDONESIA 

 (Chelsya Claudia Umami) 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh earning after tax 

(EAT), inflasi sektor makanan dan minuman, pertumbuhan Produk Domestik Bruto 

(PDB), dan suku bunga terhadap profitabilitas perusahaan subsektor makanan dan 

minuman yang terdaftar di BEI, yang diukur melalui ROA dan ROE. Latar 

belakang penelitian didasari oleh dinamika makroekonomi Indonesia, seperti 

kenaikan PPN, fluktuasi inflasi, pertumbuhan ekonomi, dan perubahan suku bunga 

yang mempengaruhi kinerja keuangan perusahaan. Metode penelitian 

menggunakan pendekatan kuantitatif dengan regresi data panel pada 225 observasi 

periode 2020–2024. Pemilihan model dilakukan melalui Uji Chow, Hausman, dan 

LM, sedangkan White robust standard errors digunakan untuk mengatasi 

heteroskedastisitas dan autokorelasi. Hasil penelitian menunjukkan bahwa EAT 

berpengaruh positif dan signifikan terhadap ROA dan ROE. Inflasi dan PDB 

berpengaruh signifikan sesuai arah hubungan masing-masing model, sedangkan 

suku bunga berpengaruh negatif terhadap profitabilitas. Kesimpulannya, faktor 

makroekonomi, terutama EAT sebagai cerminan dampak tidak langsung PPN, 

berperan penting dalam menentukan profitabilitas perusahaan subsektor makanan 

dan minuman di Indonesia.   

 

Kata kunci: Earning after tax, inflasi, PDB, suku bunga, ROA, ROE.   
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ANALYSIS OF THE IMPACT OF INCREASES IN VALUE 

ADDED TAX (VAT), INFLATION, GROSS DOMESTIC 

PRODUCT (GDP), AND INTEREST RATES ON THE 

PROFITABILITY OF THE FOOD AND BEVERAGES 

SUBSECTOR IN INDONESIA  

 (Chelsya Claudia Umami) 

 

ABSTRACT 

 

This study aims to analyze the effect of earning after tax (EAT), food and beverage 

sector inflation, Gross Domestic Product (GDP) growth, and interest rates on the 

profitability of food and beverage sub-sector companies listed on the Indonesia 

Stock Exchange, as measured by ROA and ROE. The background of this study is 

based on Indonesia's macroeconomic dynamics, such as increases in VAT, inflation 

fluctuations, economic growth, and interest rate changes that affect company 

financial performance. The research method uses a quantitative approach with 

panel data regression on 225 observations for the 2020–2024 period. The model 

selection was conducted using the Chow, Hausman, and LM tests, while White 

robust standard errors were used to address heteroscedasticity and 

autocorrelation. The results show that EAT has a positive and significant effect on 

ROA and ROE. Inflation and GDP have a significant effect in accordance with the 

direction of each model, while interest rates have a negative effect on profitability. 

In conclusion, macroeconomic factors, especially EAT as a reflection of the indirect 

impact of VAT, play an important role in determining the profitability of companies 

in the food and beverage sub-sector in Indonesia.   

 

Keywords: Earning after tax, inflation, GDP, interest rates, ROA, ROE.  
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