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PENGARUH ENVIRONMENTAL KNOWLEDGE, WORD OF
MOUTH (WOM), DAN GREEN MARKETING TERHADAP
PURCHASE INTENTION DENGAN ENVIRONMENTAL
ATTITUDE SEBAGAI VARIABEL MEDIASI PADA PRODUK
SARE STUDIO

(Tamara Catalina Suwandi)

ABSTRAK

SARE Studio merupakan local brand sustainable fashion yang di dirikan pada
tahun 2019 dengan memproduksi pakaian sleepwear, pakaian dalam, dan
loungewear menggunakan bahan dasar natural fabric dan 100% biodegradable dan
recycleable yaitu rayon dan euca sateen. Namun kurangnya awareness masyarakat
Indonesia pada masalah lingkungan akibat adanya trend fast fashion dan gerakan
sustainable fashion membuat angka limbah sampah fashion yang dihasilkan
meningkat dan brand pakaian sustainable tidak begitu ter-highlight dengan
maksimal. Penelitian ini bertujuan untuk mengetahui lebih dalam mengenai
pengaruh dari environmental knowledge, word of mouth (WOM), dan green
marketing pada purchase intention dengan variabel mediasi environmental attitude.
Penelitian ini menggunakan pendekatan kuantitatif dengan pengukuran skala likert
1-5. Sebanyak 155 data responden dari yang telah lolos screening dan sesuai kriteria
kemudian diolah menggunakan software SmartPLS 4. Hasil penelitian
menunjukkan bahwa environmental knowledge dan green marketing berpengaruh
signifikan pada environmental attitude dan word of mouth, green marketing, dan
environmental attitude berpengaruh siginifikan terhadap purchase intention.
Sehingga untuk memperkuat environmental attitude suatu individu diperlukan
environmental knowledge dan strategi green marketing dan untuk tujuan akhir
purchase intention diperlukan strategi word of mouth, green marketing, dan
environmental attitude.

Kata kunci: Environmental Knowledge, Word of Mouth (WOM), Green
Marketing, Environmental Attitude, Purchase Intention, Green Product,

Sustainable Fashion.
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THE EFFECT OF ENVIRONMENTAL KNOWLEDGE, WORD
OF MOUTH (WOM), AND GREEN MARKETING ON
PURCHASE INTENTION WITH ENVIRONMENTAL ATTITUDE
AS A MEDIATION VARIABLE ON SARE STUDIO PRODUCTS

(Tamara Catalina Suwandi)

ABSTRACT

SARE Studio is a local sustainable fashion brand founded in 2019 that produces
sleepwear, underwear, and loungewear using natural fabrics and 100%
biodegradable and recyclable materials, namely rayon and euca sateen. However,
the lack of awareness among Indonesians about environmental issues, driven by
the fast-fashion trend and the sustainable fashion movement, has led to increased
fashion waste and to sustainable clothing brands not being highlighted optimally.
This study aims to further understand the influence of environmental knowledge,
word of mouth (WOM), and green marketing on purchase intention with
environmental attitude as a mediating variable. This study uses a quantitative
approach with a Likert scale ranging from 1 to 5. A total of 155 respondents’ data
from those who passed the screening and met the criteria were then processed using
SmartPLS 4. The results show that environmental knowledge and green marketing
have significant effects on environmental attitude. Word of mouth, green marketing,
and environmental attitude also have significant effects on purchase intention.
Therefore, to strengthen an individual's environmental attitude, several variables,
such as environmental knowledge and green marketing strategies, are needed. To
achieve the ultimate goal of purchase intention, several variables, such as word of

mouth, green marketing, and environmental attitude strategies, are needed.

Keywords: Environmental Knowledge, Word of Mouth (WOM), Green Marketing,

Environmental Attitude, Purchase Intention, Green Product, Sustainable Fashion.
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