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​PENGARUH​​PERCEIVED TECHNOLOGY​​,​​PERCEIVED RISK​​,​

​DAN​​INSTITUTION-BASED TRUST​​TERHADAP​​SERVICE​

​USAGE​​LAYANAN MAXIM DENGAN​​ONLINE TRUST​

​SEBAGAI VARIABEL MEDIASI​

​Carlos Deniel Winata​

​ABSTRAK​

​Penelitian​ ​ini​ ​menganalisis​​faktor-faktor​​yang​​memengaruhi​​penggunaan​​layanan​
​ride-hailing​ ​Maxim​ ​di​ ​Indonesia​ ​dengan​ ​menguji​ ​peran​ ​Perceived​ ​Technology​​,​
​Perceived​ ​Risk​​,​ ​dan​ ​Institution-Based​ ​Trust​ ​terhadap​ ​Service​ ​Usage​ ​melalui​
​mediasi​ ​Online​ ​Trust​​.​ ​Menggunakan​ ​pendekatan​ ​deskriptif​ ​dengan​ ​desain​​single​
​cross-sectional​​,​ ​data​ ​dikumpulkan​ ​melalui​ ​survei​ ​online​ ​terhadap​ ​pengguna​
​aplikasi​ ​Maxim​ ​dan​ ​dianalisis​ ​menggunakan​ ​SEM​ ​berbasis​ ​SmartPLS.​ ​Hasil​
​penelitian​​menunjukkan​​bahwa​​Perceived​​Technology​​dan​​Institution-Based​​Trust​
​berpengaruh​​positif​​terhadap​​Online​​Trust​​,​​sedangkan​​Perceived​​Risk​​berpengaruh​
​negatif.​ ​Online​​Trust​​terbukti​​menjadi​​faktor​​kunci​​yang​​mendorong​​peningkatan​
​Service​ ​Usage​​,​ ​sementara​ ​Perceived​ ​Risk​ ​tidak​ ​berpengaruh​ ​langsung​ ​terhadap​
​Service​ ​Usage​​.​ ​Temuan​ ​ini​ ​menegaskan​ ​pentingnya​ ​kepercayaan​ ​dan​ ​kualitas​
​teknologi dalam mendorong penggunaan layanan Maxim secara berkelanjutan.​

​Kata​ ​kunci:​ ​Perceived​ ​Technology​​,​ ​Perceived​ ​Risk​​,​ ​Institution-Based​ ​Trust,​
​Online Trust, Service Usage, Ride-Hailing, Maxim​​,​
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​THE INFLUENCE OF PERCEIVED TECHNOLOGY,​

​PERCEIVED RISK, AND INSTITUTION-BASED TRUST ON​

​SERVICE USAGE OF MAXIM SERVICES WITH ONLINE​

​TRUST AS A MEDIATION VARIABLE​

​Carlos Deniel Winata​

​ABSTRACT​

​This​ ​research​ ​analyzes​ ​the​ ​factors​ ​that​ ​influence​ ​the​ ​use​ ​of​ ​Maxim​ ​ride-hailing​
​services​ ​in​ ​Indonesia​ ​by​ ​examining​ ​the​ ​role​ ​of​ ​Perceived​ ​Technology,​ ​Perceived​
​Risk,​ ​and​ ​Institution-Based​ ​Trust​ ​on​ ​Service​ ​Usage​ ​through​ ​Online​ ​Trust​
​mediation.​ ​Using​ ​a​ ​descriptive​ ​approach​ ​with​ ​a​ ​single​ ​cross-sectional​ ​design,​
​data​ ​was​ ​collected​ ​through​ ​an​ ​online​ ​survey​ ​of​ ​Maxim​ ​application​ ​users​ ​and​
​analyzed​ ​using​ ​SmartPLS-based​ ​SEM.​ ​The​ ​research​ ​results​ ​show​​that​​Perceived​
​Technology​ ​and​ ​Institution-Based​ ​Trust​ ​have​ ​a​ ​positive​ ​effect​ ​on​ ​Online​ ​Trust,​
​while​ ​Perceived​ ​Risk​ ​has​ ​a​ ​negative​ ​effect.​ ​Online​ ​Trust​ ​is​ ​proven​ ​to​ ​be​ ​a​ ​key​
​factor​ ​that​ ​drives​ ​increased​ ​Service​ ​Usage,​ ​while​ ​Perceived​ ​Risk​ ​has​ ​no​ ​direct​
​effect​ ​on​ ​Service​ ​Usage.​ ​These​ ​findings​ ​emphasize​ ​the​ ​importance​ ​of​ ​trust​ ​and​
​technology quality in encouraging sustainable use of Maxim services.​

​Keywords​​: Perceived Technology​​,​​Perceived Risk​​,​​Institution-Based​​Trust,​​Online​
​Trust, Service Usage, Ride-Hailing, Maxim​​,​
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