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Pengaruh Social Anxiety, Narrative Involvement, Fear of Missing
Out, Smartphone Addiction terhadap Impulsive Purchase dengan
Parasocial Interaction dan Social Presence sebagai Mediasi di

TikTok Live

Patrick Thengono

ABSTRAK

TikTok Live telah menjadi platform /live streaming commerce utama di Indonesia
yang mengintegrasikan hiburan, interaksi, dan transaksi secara real-time. Penelitian
ini bertujuan untuk menganalisis pengaruh Social Anxiety, Narrative Involvement,
Fear of Missing Out (FOMO), dan Smartphone Addiction terhadap Impulsive
Purchase dengan mediasi Parasocial Interaction dan Social Presence.
Menggunakan metode kuantitatif (PLS-SEM) terhadap 208 responden, hasil
penelitian menunjukkan bahwa Social Presence berpengaruh positif dan signifikan
terhadap Impulsive Purchase, sementara Parasocial Interaction tidak memiliki

pengaruh signifikan.

Uji mediasi membuktikan bahwa Social Presence berhasil memediasi hubungan
antara Narrative Involvement dan Smartphone Addiction terhadap pembelian
impulsif. Sebaliknya, Parasocial Interaction tidak terbukti memediasi hubungan
antara Social Anxiety, FOMO, maupun Narrative Involvement terhadap perilaku
belanja spontan. Temuan ini menegaskan bahwa penciptaan suasana interaktif dan
kehadiran sosial yang nyata lebih efektif mendorong belanja impulsif dibandingkan
sekadar kedekatan emosional sepihak dengan /ost. Secara manajerial, pelaku usaha
disarankan mengoptimalkan teknik storytelling dan fitur interaktif guna

memperkuat kehadiran sosial audiens.

Kata Kunci: TikTok Live, Impulsive Purchase, Social Presence, Parasocial

Interaction, Narrative Involvement.
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The Influence of Social Anxiety, Narrative Involvement, Fear of
Missing Out, and Smartphone Addiction on Impulsive Purchase
with Parasocial Interaction and Social Presence as Mediators in

TikTok Live

Patrick Thengono

ABSTRACT(English)

TikTok Live has become a major live streaming commerce platform in Indonesia,
integrating real-time entertainment, interaction, and transactions. This study aims
to analyze the influence of social anxiety, narrative involvement, fear of missing out
(FOMO), and smartphone addiction on impulsive purchases, mediated by
parasocial interaction and social presence. Using quantitative methods (PLS-SEM)
with 208 respondents, the results showed that social presence had a positive and

significant effect on impulsive purchases, while parasocial interaction had no

significant effect.

A mediation test demonstrated that social presence successfully mediated the
relationship between narrative involvement and smartphone addiction on impulsive
purchases. Conversely, parasocial interaction was not found to mediate the
relationship between social anxiety, FOMO, or narrative involvement on impulsive
shopping behavior. These findings confirm that creating an interactive atmosphere
and a genuine social presence are more effective in encouraging impulsive
purchases than simply a one-sided emotional connection with the host.
Managerially, businesses are advised to optimize storytelling techniques and

interactive features to strengthen the audience's social presence.

Keywords: TikTok Live, Impulsive Purchase, Social Presence, Parasocial

Interaction, Narrative Involvement.
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