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PERAN MEDIASI FINANCIAL SELF-AWARENESS PADA PENGARUH 

MOTIVASI TERHADAP PERILAKU KEUANGAN PRIBADI 

MENURUT SELF-DETERMINATION THEORY 
Sherly Febrianti Nenometa 

ABSTRAK 

 

Literasi keuangan masyarakat Indonesia yang naik dari 21,84% pada 2013 
menjadi 65,43% pada 2024 belum sepenuhnya diikuti oleh perilaku keuangan 
yang sehat, terutama di kalangan Generasi Z yang masih menunjukkan 
kesenjangan antara pengetahuan dan praktik seperti menabung, berinvestasi, dan 
mengelola pengeluaran. Untuk memahami faktor psikologis yang mendasarinya, 
penelitian ini menggunakan Self-Determination Theory (SDT) dalam 
menganalisis pengaruh autonomous motivation, controlled motivation, dan 
amotivation terhadap perilaku keuangan melalui financial self-awareness. 
Sebanyak 299 responden Gen Z di Pulau Jawa terlibat dalam penelitian ini. 
Analisis data dilakukan menggunakan model PLS-SEM pada SmartPLS 4. Hasil 
penelitian menunjukkan bahwa autonomous motivation berpengaruh positif 
signifikan terhadap financial self-awareness, sedangkan controlled motivation 
tidak berpengaruh. Amotivation memiliki pengaruh negatif signifikan terhadap 
financial self-awareness. Selain itu, financial self-awareness terbukti 
meningkatkan saving & investing serta menurunkan overspending. Uji mediasi 
juga menemukan bahwa financial self-awareness memediasi pengaruh 
autonomous motivation terhadap saving & investing dan overspending serta 
pengaruh amotivation terhadap saving & investing, sedangkan jalur yang 
melibatkan controlled motivation tidak menunjukkan efek mediasi. Temuan ini 
menegaskan pentingnya kualitas motivasi dalam membentuk kesadaran finansial 
dan perilaku keuangan pribadi yang positif di kalangan Generasi Z. 
 
Kata kunci: Self-Determination Theory, Autonomous Motivation, Controlled 
Motivation, Amotivation, Financial Self-Awareness, Saving & Investing, 
Overspending, Generasi Z 
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The Mediating Role of Financial Self-Awareness in the Impact of 

Motivation Towards Personal Financial Behavior 

According to Self-Determination Theory 
Sherly Febrianti Nenometa 

 

ABSTRACT 

 

The increase in financial literacy among Indonesians from 21.84% in 2013 to 
65.43% in 2024 has not been fully followed by healthy financial behavior, 
especially among Generation Z, who still show a gap between knowledge and 
practice, such as saving, investing, and managing expenses. To understand the 
underlying psychological factors, this study uses Self-Determination Theory 
(SDT) to analyze the influence of autonomous motivation, controlled motivation, 
and amotivation on financial behavior through financial self-awareness. A total of 
299 Gen Z respondents in Java were involved in this study. Data analysis was 
conducted using the PLS-SEM model in SmartPLS 4. The results showed that 
autonomous motivation had a significant positive effect on financial 
self-awareness, while controlled motivation had no effect. Amotivation had a 
significant negative effect on financial self-awareness. In addition, financial 
self-awareness was shown to increase saving and investing and reduce 
overspending. The mediation test also found that financial self-awareness 
mediated the influence of autonomous motivation on saving and investing and 
overspending, as well as the influence of amotivation on saving and investing. 
While the pathway involving controlled motivation showed no mediation effect. 
These findings emphasize the importance of motivational quality in shaping 
financial awareness and positive personal financial behavior among Generation 
Z. 
 
Keywords: Self-Determination Theory, Autonomous Motivation, Controlled 
Motivation, Amotivation, Financial Self-Awareness, Saving and Investing, 
Overspending, Generation Z 
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