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“ONE MARATHON, ONE DESTINATION”: PERAN EVENT

SERVICE QUALITY DALAM MEMBANGUN DESTINATION

LOYALTY DARI PERSPEKTIF PESERTA PADA MANDIRI
BINTAN MARATHON 2025

Alvin Alexandro Sianipar

ABSTRAK

Penelitian ini bertujuan menganalisis pengaruh Event Service Quality terhadap
Destination Loyalty pada Mandiri Bintan Marathon 2025 serta menguji peran
mediasi Destination Image dan Satisfaction. Mandiri Bintan Marathon dipilih
karena merupakan event lari berskala nasional yang berpotensi mendorong
pengembangan pariwisata olahraga di Indonesia. Data dikumpulkan melalui
kuesioner Google Form yang dibagikan kepada peserta resmi, dengan total 156
responden. Analisis dilakukan menggunakan Partial Least Squares-Structural
Equation Modeling (PLS-SEM) melalui SmartPLS 4. Hasil penelitian
menunjukkan bahwa Event Service Quality berpengaruh positif dan signifikan
terhadap Destination Image, Satisfaction, dan Destination Loyalty. Destination
Image terbukti memengaruhi Satisfaction dan Destination Loyalty, sementara
Satisfaction juga berpengaruh terhadap Destination Loyalty. Selain itu, Destination
Image dan Satisfaction memediasi hubungan antara Event Service Quality dan
Destination Loyalty. Temuan ini menegaskan bahwa kualitas layanan event
membentuk persepsi peserta terhadap destinasi, meningkatkan kepuasan, dan
mendorong niat untuk kembali maupun memberikan rekomendasi positif.
Penelitian ini berkontribusi pada literatur pariwisata olahraga dalam konteks event
marathon di Indonesia dan memberikan implikasi praktis bagi penyelenggara
Mandiri Bintan Marathon untuk meningkatkan kualitas layanan sebagai strategi
memperkuat citra destinasi, meningkatkan kepuasan, dan membangun loyalitas
peserta.

Kata kunci: Event Service Quality, Destination Image, Satisfaction, Destination
Loyalty, Mandiri Bintan Marathon



“ONE MARATHON, ONE DESTINATION”: THE ROLE OF

EVENT SERVICE QUALITY IN BUILDING DESTINATION

LOYALTY FROM THE PARTICIPANTS’ PERSPECTIVE AT
THE MANDIRI BINTAN MARATHON 2025

Alvin Alexandro Sianipar

ABSTRACT

This study aims to analyze the influence of Event Service Quality on Destination
Loyalty at the Mandiri Bintan Marathon 2025 and to examine the mediating roles
of Destination Image and Satisfaction. The Mandiri Bintan Marathon was selected
as the research context because it is a national-scale running event with strong
potential to support sports tourism development in Indonesia. Data were collected
through a Google Form questionnaire distributed to official participants, with a
total of 156 respondents. The research model was analyzed using Partial Least
Squares-Structural Equation Modeling (PLS-SEM) through SmartPLS 4. The
results show that Event Service Quality has a positive and significant effect on
Destination Image, Satisfaction, and Destination Loyalty. Destination Image
significantly influences both Satisfaction and Destination Loyalty, while
Satisfaction also significantly affects Destination Loyalty. Furthermore,
Destination Image and Satisfaction mediate the relationship between Event Service
Quality and Destination Loyalty. These findings indicate that event service quality
shapes participants’ perceptions of the destination, enhances satisfaction, and
strengthens intentions to revisit or provide positive recommendations. This study
contributes to the literature on sports tourism in the context of marathon events in
Indonesia and provides practical implications for the organizers of the Mandiri
Bintan Marathon to enhance service quality as a strategy to strengthen destination
image, increase participant satisfaction, and foster destination loyalty.

Keywords: Event Service Quality, Destination Image, Satisfaction, Destination
Loyalty, Mandiri Bintan Marathon
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