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PENGARUH PERCEIVED EASE OF USE, REWARD, DAN
PERCEIVED RISK TERHADAP CONTINUANCE INTENTION
DENGAN PERCEIVED USEFULNESS SEBAGAI MEDIASI:

TELAAH PENGGUNA OVO

Ika Wahyu Agustina

ABSTRAK

Pertumbuhan transaksi digital di Indonesia yang semakin pesat, khususnya tren
e-wallet yang sangat akrab dengan teknologi digital. Namun, OVO sebagai salah
satu pioner e-wallet di Indonesia menghadapi berbagai tantangan, seperti
pengalaman pengguna yang kurang optimal akibat dari kendala layanan yang
dialami. Penelitian ini bertujuan untuk menganalisis pengaruh Perceived Ease of
Use, Reward, dan Perceived Risk terhadap Continuance Intention dengan
Perceived Usefulness sebagai mediasi: Telaah pengguna OVO. Penelitian ini
menggunakan pendekatan kuantitatif terhadap 145 responden dengan model
Technology Acceptance Model (TAM) yang diadaptasi oleh Davis et al. (1989)
dalam penelitian (Kumar et al. (2024); Tripathi (2021)). Data dikumpulkan
melalui kuesioner online dan kemudian dilakukan analisis menggunakan
SmartPLS-4. Hasil penelitian ini menunjukkan bahwa Perceived Ease of Use
berpengaruh secara positif terhadap Perceived Usefulness dan Continuance
Intention. Serta Perceived Usefulness memediasi hubungan Perceived Ease of Use
dengan Continuance Intention. Selain itu, Reward berpengaruh secara positif
terhadap Continuance Intention dan Perceived Usefulness berpengaruh secara
positif terhadap Continuance Intention. Namun, Reward tidak berpengaruh positif
terhadap Perceived Usefulness, dan Perceived Usefulness tidak memediasi
hubungan Reward dengan Continuance Intention. Lalu Perceived Risk juga tidak
terbukti memiliki pengaruh negatif terhadap Continuance Intention OVO. Temuan
ini mengindikasikan pentingnya tingkat kemudahan dan kegunaan dalam aplikasi
e-wallet untuk menggunakan OVO.

Kata kunci: Perceived Ease of Use, Perceived Usefulness, Reward, Perceived
Risk, Continuance Intention, OVO



INFLUENCE OF PERCEIVED EASE OF USE, REWARD, AND
PERCEIVED RISK ON CONTINUANCE INTENTION WITH
PERCEIVED USEFULNESS AS MEDIATOR: A STUDY OF OVO

USERS

Ika Wahyu Agustina

ABSTRACT

The rapid growth of digital transactions in Indonesia, particularly the e-wallet
trend, is closely associated with digital technology adoption. However, OVO, as
one of the pioneers of e-wallet services in Indonesia, faces various challenges,
such as suboptimal user experiences resulting from service-related constraints.
This study aims to analyze the effects of Perceived Ease of Use, Rewards, and
Perceived Risk on Continuance Intention, with Perceived Usefulness as a
mediating variable: a study of OVO users.

This research employs a quantitative approach involving 145 respondents, using
the Technology Acceptance Model (TAM) adapted from Davis et al. (1989) as
applied in previous studies (Kumar et al., 2024, Tripathi, 2021). Data were
collected through an online questionnaire and subsequently analyzed using
SmartPLS-4. The results indicate that Perceived Ease of Use has a positive effect
on Perceived Usefulness and Continuance Intention, and Perceived Usefulness
mediates the relationship between Perceived Ease of Use and Continuance
Intention. Furthermore, Rewards have a positive effect on Continuance Intention,
and Perceived Usefulness has a significant positive effect on Continuance
Intention. However, Rewards do not have a positive effect on Perceived
Usefulness, and Perceived Usefulness does not mediate the relationship between
Rewards and Continuance Intention. In addition, Perceived Risk is not proven to
have a negative effect on Continuance Intention of OVO. These findings indicate
the importance of ease of use and perceived usefulness in e-wallet applications to
encourage continued use of OVO.

Keywords: Perceived Ease of Use, Perceived Usefulness, Reward, Perceived Risk,
Continuance Intention, OVO
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