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PENGARUH LITERASI KEUANGAN, ADOPSI FINTECH, 

DAN AKSES PEMBIAYAAN TERHADAP KINERJA DAN 

KEBERLANJUTAN BISNIS UMKM DI TANGERANG RAYA 

 Alvin Yuan Kurniawan 

ABSTRAK 

 

UMKM memiliki kontribusi signifikan terhadap perekonomian Indonesia, 

namun masih menghadapi tantangan berupa rendahnya literasi keuangan, 

terbatasnya adopsi fintech, dan hambatan dalam akses pembiayaan. 

Penelitian ini bertujuan menganalisis pengaruh literasi keuangan, adopsi 

fintech, dan akses pembiayaan terhadap kinerja serta keberlanjutan bisnis 

UMKM di Tangerang Raya. Penelitian menggunakan metode kuantitatif 

dengan 195 responden UMKM yang dianalisis menggunakan Partial Least 

Squares–Structural Equation Modeling (PLS-SEM). Hasil penelitian 

menunjukkan bahwa literasi keuangan berpengaruh positif dan signifikan 

terhadap adopsi fintech, akses pembiayaan, Kinerja Bisnis, serta 

Keberlanjutan Bisnis. Adopsi fintech terbukti meningkatkan akses 

pembiayaan dan Kinerja Bisnis, sedangkan akses pembiayaan berperan 

penting dalam memperkuat performa UMKM. Selain itu, Kinerja Bisnis 

menjadi faktor penentu utama dalam mendukung Keberlanjutan Bisnis. 

Temuan mediasi menunjukkan bahwa literasi keuangan meningkatkan 

Kinerja Bisnis melalui peningkatan adopsi fintech dan akses pembiayaan. 

Secara keseluruhan, penelitian ini menegaskan peran strategis literasi 

keuangan, digitalisasi melalui fintech, serta inklusi pembiayaan sebagai 

fondasi penguatan kinerja dan Keberlanjutan Bisnis di era ekonomi digital. 

 

Kata kunci: literasi keuangan, adopsi fintech, akses Pembiayaan, Kinerja Bisnis, 

Keberlanjutan Bisnis.  
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THE INFLUENCE OF FINANCIAL LITERACY, FINTECH 

ADOPTION, AND ACCESS TO FINANCE ON THE 

PERFORMANCE AND SUSTAINABILITY OF MSME 

BUSINESSES IN TANGERANG RAYA 

 Alvin Yuan Kurniawan 

 

ABSTRACT 

 

Micro, Small, and Medium Enterprises (MSMEs) play a vital role in 

Indonesia’s economic development, yet many still face challenges related to 

low financial literacy, limited fintech adoption, and constrained access to 

financing. This study examines the influence of financial literacy, fintech 

adoption, and access to financing on business performance and business 

sustainability among MSMEs in Tangerang Raya. A quantitative approach 

was employed involving 195 MSME respondents, and the data were analyzed 

using Partial Least Squares Structural Equation Modeling (PLS-SEM). The 

findings reveal that financial literacy has a positive and significant effect on 

fintech adoption, access to financing, business performance, and business 

sustainability. Fintech adoption significantly enhances access to financing 

and contributes to improved business performance, while access to financing 

plays a crucial role in strengthening MSME performance. Furthermore, 

business performance is shown to be a key determinant of long-term business 

sustainability. Mediation results indicate that financial literacy indirectly 

influences business performance through fintech adoption and access to 

financing. Overall, the study highlights the strategic importance of financial 

literacy, digital financial services, and inclusive financing as essential pillars 

for enhancing MSME performance and ensuring sustainable growth in the 

digital economy era. 

 

Keywords: financial literacy, fintech adoption, access to finance, business 

performance, business sustainability. 
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