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AKTIVITAS KERJA MAGANG SEBAGAI BRAND MARKETING 
COMMUNICATION DI RANCH MARKET (PT SUPRA BOGA LESTARI 

TBK) 

 Vanessa Carlise 
 

ABSTRAK 
 

Pemilihan tempat magang berdasarkan bertumbuhnya jaringan ritel modern 
(supermarket). Kerja magang ini bertujuan untuk mengimplementasikan 
pengetahuan dan kemampuan yang penulis telah pelajari selama masa perkuliahan 
di perusahaan tempat kerja magang. Supermarket yang menjadi tempat kerja 
magang bergerak di bidang ritel yaitu Ranch Market dibawah perusahaan PT Supra 
Boga Lestari Tbk. Posisi pekerjaan yang dipilih dalam aktivitas magang adalah 
brand marketing communication yang termasuk dalam Departemen Marketing. 
Sebagai brand marketing communication tugasnya adalah mengembangkan, 
memperkuat dan mengorganisir posisi brand melalui pemasaran. Teori yang 
digunakan dalam laporan magang ini adalah konsep periklanan menurut Shimp, 
Terrence A.; Andrews, J. Craig (2018). Dalam proses pengerjaan magang, 
ditemukan bahwa digital marketing merupakan sebuah hal yang sangat penting 
untuk keberlangsungan sebuah merek. Kendala utama dalam melakukan pekerjaan 
saat magang adalah sering terjadi ketidaksesuaian antara brand dengan key opinion 
leader dari segi harga, waktu kolaborasi, dan juga konsep campaign. Setelah 
melakukan aktivitas magang selama delapan puluh hari, didapatkan kesimpulan 
yaitu pengetahuan dan kemampuan yang diperoleh selama perkuliahan dapat 
diimplementasikan dalam pekerjaan pemasaran, terutama melalui mata kuliah 
social media and mobile marketing serta integrated brand campaign. 
 
Kata kunci: Brand Marketing Communication, Digital Marketing, ritel, 
supermarket, Ranch Market 
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INTERNSHIP ACTIVITIES IN BRAND MARKETING COMMUNICATION 
AT RANCH MARKET (PT SUPRA BOGA LESTARI TBK) 

 
Vanessa Carlise 

 
ABSTRACT 

 

The selection of the internship placement was based on the rapid growth of modern 
retail networks, particularly supermarkets. This internship aimed to apply the 
knowledge and skills acquired throughout the author’s academic studies to a real 
corporate environment. The internship was conducted at Ranch Market, a 
supermarket operating under PT Supra Boga Lestari Tbk, within the Marketing 
Department as a Brand Marketing Communication intern. In this role, the main 
responsibilities involved developing, strengthening, and organizing brand 
positioning through marketing activities. The theoretical foundation used in this 
report refers to the advertising concepts proposed by Shimp, Terrence A., and J. 
Craig Andrews (2018). Throughout the internship, digital marketing emerged as a 
crucial component for maintaining a brand’s relevance. The primary challenges 
encountered were mismatches between the brand and key opinion leaders in terms 
of pricing, collaboration timing, and campaign concepts. After completing eighty 
days of internship, it can be concluded that the knowledge and skills gained during 
university, particularly from courses such as Social Media and Mobile Marketing 
and Integrated Brand Campaign were effectively implemented in practical 
marketing work. 
 
Keywords: Brand Marketing Communication, Digital Marketing, retail, 
supermarket, Ranch Market 
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