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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI NIAT 

MEMBELI KEMBALI PADA PRODUK SUSU DALAM KEMASAN 

ULTRAMILK 
 

 
Lovenia Kirana 

 
ABSTRAK 

 
 

Salah satu produk minuman yang banyak dikonsumsi di Indonesia yaitu susu termasuk merek Ultra 

Milk yang sudah dikenal luas oleh masyarakat. Namun, meningkatnya jumlah pesaing dan 

beragamnya pilihan susu dalam kemasan membuat sebagian konsumen mulai mempertimbangkan 

ulang keputusan pembelian mereka. Penelitian ini dilakukan untuk mengetahui faktor-faktor yang 

memengaruhi Repurchase Intention konsumen terhadap produk Ultra Milk. Penelitian ini menguji 

empat hipotesis yang berfokus pada variabel Perceived Price, Perceived Packaging, Perceived Taste, 

dan Perceived Quality. Data penelitian diperoleh melalui penyebaran kuesioner secara online kepada 

105 responden yang memenuhi kriteria penelitian. Metode analisis yang digunakan adalah regresi 

linear berganda dengan bantuan perangkat lunak IBM SPSS Statistics 26. Hasil penelitian 

menunjukkan bahwa Perceived Price, Perceived Packaging, dan Perceived Taste memiliki pengaruh 

positif terhadap Repurchase Intention konsumen terhadap Ultra Milk. Namun, variabel Perceived 

Quality tidak memberikan pengaruh signifikan terhadap Repurchase Intention. Aspek harga, desain 

kemasan, serta rasa produk menjadi faktor yang paling menentukan dalam mendorong niat beli ulang 

konsumen, sementara kualitas produk belum menjadi pertimbangan utama dalam keputusan 

pembelian kembali Ultra Milk. 

 
Kata kunci: Perceived Price, Perceived Quality, Perceived Packaging, Perceived Taste, 
Repurchase Intention. 



xi  

 
ANALYSIS OF FACTORS INFLUENCING REPURCHASE INTENTION 

TOWARD ULTRAMILK PACKAGED MILK PRODUCTS 

 
Lovenia Kirana 

 
ABSTRACT 

 
 

One of the most widely consumed beverage products in Indonesia is milk, including the well-known 

Ultra Milk brand. However, the increasing number of competitors and the growing variety of 

packaged milk options have led some consumers to reconsider their purchase decisions. This study 

was conducted to identify the factors that influence consumers’ Repurchase Intention toward Ultra 

Milk products. The research examined four hypotheses focusing on the variables of Perceived Price, 

Perceived Packaging, Perceived Taste, and Perceived Quality. The data were collected through an 

online questionnaire distributed to 105 respondents who met the research criteria. The analytical 

method used was multiple linear regression with the assistance of IBM SPSS Statistics 26. The 

results indicate that Perceived Price, Perceived Packaging, and Perceived Taste have a positive 

influence on consumers’ Repurchase Intention toward Ultra Milk. However, Perceived Quality does 

not have a significant effect on Repurchase Intention. Price, packaging design, and product taste 

are the most influential factors in encouraging consumers to repurchase, while product quality has 

not yet become a primary consideration in consumers’ repeat purchase decisions for Ultra Milk. 

 

 
Keywords: Perceived Price, Perceived Quality, Perceived Packaging, Perceived Taste, 
Repurchase Intention. 
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