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PENGARUH FASHION INTEREST DAN PERCEIVED RISK
TERHADAP RISKY FASHION PRACTICE PADA PENGGUNA
SANDAL CROCS DI JABODETABEK DENGAN PERAN
MEDIASI PERCEIVED BENEFITS, POSITIVE EMOTION, DAN
NEGATIVE EMOTION

(Larissa Ika Kamila)

ABSTRAK

Penelitian ini bertujuan menganalisis pengaruh ketertarikan mode dan persepsi
risiko terhadap praktik mode berisiko pada pengguna sandal Crocs di Jabodetabek
dengan persepsi benefit, emosi positif, dan emosi negatif sebagai variabel mediasi.
Penelitian menggunakan pendekatan kuantitatif dengan metode survei kepada 161
responden dan dianalisis menggunakan SmartPLS 4.0. Hasil penelitian
menunjukkan bahwa ketertarikan mode berpengaruh positif signifikan terhadap
persepsi benefit dan praktik mode berisiko. Persepsi risiko berpengaruh positif
signifikan terhadap emosi negatif, namun tidak berpengaruh terhadap praktik mode
berisiko. Selain itu, persepsi benefit berpengaruh positif signifikan terhadap emosi
positif dan praktik mode berisiko, sedangkan emosi positif juga terbukti mendorong
praktik mode berisiko. Sementara itu, emosi negatif tidak berpengaruh signifikan
terhadap praktik mode berisiko. Temuan ini menegaskan bahwa minat mode,
manfaat yang dirasakan, dan emosi positif menjadi pendorong utama konsumen
dalam melakukan praktik mode berisiko pada produk Crocs.

Kata kunci: Ketertarikan mode, Persepsi Risiko, Persepsi Benefit, Emosi, Praktik
mode berisiko.
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THE INFLUENCE OF FASHION INTEREST AND PERCEIVED
RISK ON RISKY FASHION PRACTICE AMONG CROCS
SANDAL USERS IN JABODETABEK WITH THE MEDIATING
ROLES OF PERCEIVED BENEFITS, POSITIVE EMOTION,
AND NEGATIVE EMOTION

(Larissa Ika Kamila)

ABSTRACT

This study aims to analyze the influence of fashion interest and perceived risk on
risky fashion practice among Crocs users in the Jabodetabek area, with perceived
benefits, positive emotion, and negative emotion serving as mediating variables. A
quantitative approach was employed using a survey of 161 respondents, and the
data were analyzed using SmartPLS 4.0. The results show that fashion interest has
a significant positive effect on both perceived benefits and risky fashion practice.
Perceived risk significantly increases negative emotion but does not significantly
affect risky fashion practice. Additionally, perceived benefits significantly enhance
positive emotion and risky fashion practice, while positive emotion also has a
significant positive effect on risky fashion practice. Meanwhile, negative emotion
does not significantly influence risky fashion practice. These findings highlight that
fashion interest, perceived benefits, and positive emotions are the primary drivers
of consumers’ engagement in risky fashion practices related to Crocs products.

Keywords: Fashion Interest, Perceived Risk, Perceived Benefits, Emotions, Risky
Fashion Practice
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