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ANALISIS PENGARUH PERCEIVED QUALITY, 

SATISFACTION, TRUST, PERCEIVED VALUE, DAN 
COMMITMENT TERHADAP REPURCHASE INTENTION 

PADA KERETA API PARAHYANGAN PRIORITY 
 

 Muhammad Alifio Chandra 

ABSTRAK 

 

Pariwisata berperan penting dalam meningkatkan dan mendorong pertumbuhan 

perekonomian Negara. Dalam sektor pariwisata, transportasi memiliki peran 

penting dalam kebutuhan mobilitas wisatawan. Moda transportasi digunakan untuk 

pergerakan manusia dan barang, seperti mobil, kapal, kereta api, dan pesawat 

terbang. Dari banyaknya jenis moda transportasi, kereta api menjadi moda 

transportasi paling diminati di Indonesia. Menanggapi persaingan moda 

transportasi, PT KAI Wisata menghadirkan Kereta Api Priority sebagai layanan 

premium berbasis kereta wisata.  Namun, tantangan yang dihadapi PT KAI Wisata 

pada Kereta Api Parahyangan Priority dengan rute Jakarta (Stasiun Gambir) – 

Bandung (Stasiun Bandung Kota) mengalami rendahnya okupansi. Oleh karena itu, 

penelitian ini bertujuan untuk mengetahui pengaruh Perceived Quality, 

Satisfaction, Trust, Perceived Value, dan Commitment terhadap Repurchase 

Intention pada Kereta Api Parahyangan Priority, dengan menggunakan model 

SERVQUAL dari Parasuraman et al. (1988). Berdasarkan survey terhadap 217 

responden yang dianalisis menggunakan SMART PLS 4, hasilnya menunjukan 

bahwa dimensi Perceived Quality memiliki pengaruh positif terhadap Satisfaction, 

Trust, dan Perceived Value. Selain itu, Perceived Value memiliki pengaruh positif 

terhadap Satisfaction. Hasil penelitian pun menemukan bahwa Trust memilik i 

pengaruh negatif terhadap Satisfaction. Selanjutnya, Satisfaction, Trust, Perceived 

Value, dan Commitment memiliki pengaruh positif terhadap Repurchase Intention. 

Temuan ini diharapkan memberi wawasan baru bagi pengembangan kualitas 

layanan pada sektor transportasi kereta api. 
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ANALYSIS OF THE EFFECT OF PERCEIVED QUALITY, 

SATISFACTION, TRUST, PERCEIVED VALUE, AND 

COMMITMENT ON REPURCHASE INTENTION ON THE 

PARAHYANGAN PRIORITY TRAIN 

 

 Muhammad Alifio Chandra 

ABSTRACT 

 

Tourism plays an important role in improving and driving the country's economic 

growth. In the tourism sector, transportation plays an important role in meeting the 

mobility needs of tourists. Transportation modes are used for the movement of 

people and goods, such as cars, ships, trains, and airplanes. Of the many types of 

transportation modes, trains are the most popular mode of transportation in 

Indonesia. In response to competition among modes of transportation, PT KAI 

Wisata introduced the Priority Train as a premium service based on tourist trains. 

However, PT KAI Wisata faced the challenge of low occupancy on the 

Parahyangan Priority Train, which runs from Jakarta (Gambir Station) to Bandung 

(Bandung Kota Station). Therefore, this study aims to determine the effect of 

Perceived Quality, Satisfaction, Trust, Perceived Value, and Commitment on 

Repurchase Intention on the Parahyangan Priority Train, using the SERVQUAL 

model from Parasuraman et al. (1988). Based on a survey of 217 respondents 

analyzed using SMART PLS 4, the results show that the Perceived Quality 

dimension has a positive influence on Satisfaction, Trust, and Perceived Value. In 

addition, Perceived Value has a positive influence on Satisfaction. The results of 

the study also found that Trust has a negative influence on Satisfaction. 

Furthermore, Satisfaction, Trust, Perceived Value, and Commitment have a 

positive influence on Repurchase Intention. These findings are expected to provide 

new insights for the development of service quality in the railway transportation 

sector. 
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