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RISET DAN PENGEMBANGAN ARTISAN TEA SEBAGAI MINUMAN 

FUNGSIONAL BERBASIS BUDAYA DAN KESEIMBANGAN KAFEIN 

Umbu Hendry Kabubu Tarap 

ABSTRAK 

Tuntutan produktivitas di era modern mendorong tingginya konsumsi kafein, 

di mana kopi menjadi sumber utama. Namun, kadar kafein kopi yang tinggi 

(74–96 mg) kerap menimbulkan efek samping pada konsumen sensitif, 

seperti palpitasi, tremor, dan gangguan lambung. Laporan ini merancang 

bisnis Teamari, sebuah artisan tea yang diformulasikan sebagai minuman 

fungsional berbasis keseimbangan kafein. Produk ini memanfaatkan sinergi 

alami antara kafein dosis moderat (±27 mg) dan L-theanine dari daun teh asli 

Indonesia untuk menghasilkan alert calmness, yaitu fokus stabil tanpa gejala 

overstimulasi. Selain manfaat fungsional, inovasi rasa dan narasi budaya 

Nusantara menjadi nilai tambah yang memperkuat diferensiasi produk. 

Berdasarkan validasi pasar dan analisis kelayakan finansial, skenario realistis 

menunjukkan nilai Net Present Value (NPV) sebesar Rp46.088.051 dan 

Internal Rate of Return (IRR) sebesar 226%, sehingga model bisnis ini dinilai 

layak dan relevan untuk dikembangkan dalam industri minuman kesehatan. 

 

Kata kunci: Artisan Tea, L-theanine, Keseimbangan Kafein, Minuman 

Fungsional, Kelayakan Bisnis 
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RESEARCH AND DEVELOPMENT OF ARTISAN TEA AS A 

FUNCTIONAL BEVERAGE BASED ON CULTURAL HERITAGE 

AND CAFFEINE BALANCE 

Umbu Hendry Kabubu Tarap 

ABSTRACT (English) 

The productivity demands of the modern era have increased caffeine 

consumption, with coffee serving as the primary source. However, the high 

caffeine content in coffee (74–96 mg on average) often triggers adverse 

effects in sensitive consumers, such as palpitations, tremors, and gastric 

irritation. This report presents the development of Teamari, an artisan tea 

formulated as a functional beverage based on balanced caffeine intake. The 

product leverages the natural synergy between moderate-dose caffeine (±27 

mg) and L-theanine from Indonesian tea leaves to produce alert calmness, a 

state of stable focus without overstimulation. In addition to its functional 

benefits, the product offers cultural value through flavor innovations and 

Nusantara-inspired storytelling on the packaging. Based on market 

validation and financial feasibility analysis, the realistic scenario yields a Net 

Present Value (NPV) of Rp46,088,051 and an Internal Rate of Return (IRR) 

of 226%, indicating that the business model is feasible and relevant within 

the health-beverage industry. 

 

Keywords: Balanced caffeine, L-theanine, alert calmness, artisan tea, 

Indonesian tea, functional beverage, market validation, financial feasibility. 
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