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SMOKYBOWL 

PENERAPAN TEORI MARKETING KOTLER DAN AAKER DALAM 

PENINGKATAN BRAND SEBAGAI CHIEF MARKETING OFFICER 

SMOKYBOWL 

Fabio 

ABSTRAK 

 

Perubahan gaya hidup masyarakat modern, khususnya Gen Z dan pekerja muda, 

mendorong meningkatnya kebutuhan akan makanan praktis yang cepat disajikan, 

lezat, terjangkau, dan tetap memiliki porsi yang seimbang. Namun, sebagian besar 

makanan praktis di pasaran hanya berfokus pada efisiensi waktu tanpa 

memperhatikan keseimbangan nutrisi, sementara alternatif makanan sehat 

cenderung memiliki harga tinggi. Untuk menjawab kebutuhan tersebut, 

dikembangkanlah SmokyBowl sebagai bisnis kuliner yang menawarkan rice bowl 

berbahan dasar daging asap dengan komposisi karbohidrat, protein, dan serat dalam 

satu porsi yang praktis dan terjangkau. 

Dalam proses pengelolaan usaha, pembagian peran disusun untuk memastikan 

kelancaran operasional, termasuk produksi, pemasaran, dan pengelolaan keuangan. 

Penulis berperan sebagai Chief Marketing Officer (CMO) yang bertanggung jawab 

dalam merancang dan menerapkan strategi pemasaran berdasarkan teori pemasaran 

modern yang dikemukakan oleh Kotler dan Aaker. Penerapan teori tersebut 

diwujudkan melalui penguatan branding, pengelolaan identitas merek, serta 

pengembangan strategi komunikasi pemasaran yang relevan dengan karakteristik 

target pasar. Kegiatan pemasaran dilakukan melalui platform digital seperti 

Instagram dan TikTok, yang menjadi media utama dalam membangun brand 

awareness dan menarik minat konsumen muda. 

Ke depan, SmokyBowl memiliki peluang untuk memperluas jangkauan pemasaran, 

mengembangkan variasi menu, serta meningkatkan profesionalisasi operasional 

melalui penguatan identitas merek dan optimalisasi strategi digital marketing. 

Upaya ini diharapkan dapat mendorong SmokyBowl berkembang sebagai bisnis 

kuliner modern yang berkelanjutan. 

Kata kunci: makanan praktis, rice bowl, daging asap, pemasaran digital, branding 
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SMOKYBOWL 

“ APPLICATION OF KOTLER’S AND AAKER’S MARKETING THEORIES 

IN STRENGTHENING THE BRAND AS THE CHIEF MARKETING 

OFFICER OF SMOKYBOWL” 

 Fabio 

ABSTRACT (English) 

 

The modern lifestyle of young consumers, particularly Generation Z and young 

professionals, has increased the demand for practical, quick-to-serve meals that 

remain flavorful, affordable, and nutritionally balanced. However, many practical 

food products on the market focus primarily on convenience while neglecting 

portion balance, whereas healthier alternatives are often priced higher. To address 

this gap, SmokyBowl was developed as a culinary business offering smoked meat–

based rice bowls that combine carbohydrates, protein, and fiber in a single 

practical and affordable serving. 

Within the business structure, roles are divided to support operational efficiency, 

including production, marketing, and financial management. The writer serves as 

the Chief Marketing Officer (CMO), responsible for designing and implementing 

marketing strategies based on modern marketing theories by Kotler and Aaker. 

These theories are applied through brand-building efforts, the development of a 

consistent brand identity, and the execution of communication strategies aligned 

with the characteristics and preferences of the target market. Digital platforms such 

as Instagram and TikTok are utilized as the primary channels for strengthening 

brand awareness and engaging young consumers. 

Going forward, SmokyBowl aims to expand its market reach, diversify its menu 

offerings, and enhance operational professionalism through stronger brand 

identity and optimized digital marketing strategies. These efforts are expected to 

support the sustainable growth of SmokyBowl as a modern culinary business. 

Keywords: practical food, rice bowl, smoked meat, digital marketing, branding 
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