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PENGARUH CUSTOMER HABIT TERHADAP REVISIT 

INTENTION MELALUI CUSTOMER SATISFACTION PADA 

KONSUMEN POINT COFFEE DI KOTA TANGERANG 

SELATAN 

 
Muhammad Rifat Abidin 

ABSTRAK 

 

Perkembangan industri kedai kopi di Indonesia, khususnya di Kota Tangerang 

Selatan, menunjukkan meningkatnya persaingan dalam menarik dan 

mempertahankan konsumen. Kebiasaan pelanggan (customer habit) diyakini 

memengaruhi niat kunjungan ulang (revisit intention), namun peran kepuasan 

pelanggan (customer satisfaction) sebagai mediator masih perlu diteliti secara 

empiris. Penelitian ini bertujuan untuk menganalisis pengaruh customer habit 

terhadap revisit intention dengan customer satisfaction sebagai variabel mediasi 

pada konsumen Point Coffee di Kota Tangerang Selatan. Metode penelitian yang 

digunakan adalah survei kuantitatif dengan pengumpulan data melalui kuesioner, 

diikuti analisis menggunakan Partial Least Square Structural Equation Modeling 

(PLS-SEM). Sampel penelitian terdiri dari 155 konsumen Point Coffee yang 

memenuhi kriteria purposive sampling. Hasil penelitian menunjukkan bahwa 

customer habit memiliki pengaruh positif dan signifikan terhadap customer 

satisfaction, sedangkan customer satisfaction juga berpengaruh positif terhadap 

revisit intention. Selain itu, customer satisfaction terbukti memediasi hubungan 

antara customer habit dan revisit intention secara parsial. Temuan ini menegaskan 

pentingnya membangun kebiasaan positif pada konsumen serta meningkatkan 

kepuasan mereka untuk mendorong loyalitas dan kunjungan ulang. 

 

Kata kunci: Customer Habit, Customer Satisfaction, Revisit Intention, Point Coffee 
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THE EFFECT OF CUSTOMER HABIT ON REVISIT 

INTENTION THROUGH CUSTOMER SATISFACTION 

AMONG POINT COFFEE CONSUMERS IN SOUTH 

TANGERANG CITY 

 
Muhammad Rifat Abidin 

ABSTRACT 

 

The coffee shop industry in Indonesia, particularly in South Tangerang City, has 

shown increasing competition in attracting and retaining customers. Customer 

habits are believed to influence revisit intention, yet the role of customer 

satisfaction as a mediating variable requires empirical examination. This study aims 

to analyze the effect of customer habit on revisit intention with customer satisfaction 

as a mediator among Point Coffee consumers in South Tangerang City. The research 

employed a quantitative survey method, collecting data through questionnaires and 

analyzing it using Partial Least Square Structural Equation Modeling (PLS-SEM). 

The sample consisted of 155 Point Coffee consumers selected using purposive 

sampling. The results indicate that customer habit has a positive and significant 

effect on customer satisfaction, while customer satisfaction positively influences 

revisit intention. Furthermore, customer satisfaction partially mediates the 

relationship between customer habit and revisit intention. These findings highlight 

the importance of fostering positive consumer habits and enhancing satisfaction to 

promote customer loyalty and repeat visits. 

 

Keywords: Customer Habit, Customer Satisfaction, Revisit Intention, Point Coffee 
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