
 
 

100 
Analisa Pengaruh Fungsi …, Vincentcius Setianto, Universitas Multimedia Nusantara 
 

DAFTAR PUSTAKA 
achmad sf. (2024). Lifestyle Anak Muda Jakarta, dari Mulai Tren Fashion & 

Musik hingga Aktivitas Popular. https://www.masuksini.com/detail-
blog/972578/lifestyle-anak-muda-jakarta-dari-mulai-tren-fashion-musik-
hingga-aktivitas-popular/?utm_source=chatgpt.com 

Adminlina. (2024). Industri Fesyen Indonesia Sumbang 17 Persen Dari Nilai 
Ekonomi Kreatif  . https://pelakubisnis.com/2024/01/industri-fesyen-
indonesia-sumbang-17-persen-dari-nilai-ekonomi-kreatif/ 

Aljukhadar, M., & Senecal, S. (2021). The Effect of Consumer-Activated Mind-
Set and Product Involvement on the Compliance With Recommender System 
Advice. SAGE Open, 11(3). https://doi.org/10.1177/21582440211031550 

Anita Balchandani. (2025). Fashion leaders have moved past uncertainty, but 
challenges including economic volatility, evolving consumer priorities, and 
rapid technological disruption demand more agility and stronger capabilities 
to succeed in the year ahead. 
https://www.mckinsey.com/industries/retail/our-insights/state-of-fashion 

Apriyansa, B., & Addinpujoartanto, N. A. (2025). THE IMPACT OF SOCIAL 
MEDIA MARKETING AND PRODUCT KNOWLEDGE ON PURCHASE 
INTENTION FOR ECO-FRIENDLY TUMBLERS: THE MEDIATING ROLE 
OF FOMO IN INDONESIA. 

Ardita Zahrani, F., & Nur Amalia, A. (2024). Islamic Banking and Financial 
Management Programe, STIE Indonesia Banking School 12. In Jurnal Ilmu 
Manajemen dan Ekonomika (Vol. 17, Issue 1). 

Bagaskara, G., & Mirzanti, I. R. (2023). Business Strategy for Clothing Brand in 
Indonesia. International Journal of Current Science Research and Review, 
06(01). https://doi.org/10.47191/ijcsrr/V6-i1-90 

Bian, X., & Haque, S. (2020). Counterfeit versus original patronage: Do 
emotional brand attachment, brand involvement, and past experience matter? 
Journal of Brand Management, 27(4), 438–451. 
https://doi.org/10.1057/s41262-020-00189-4 

Bian, X., & Moutinho, L. (2011). The role of brand image, product involvement, 
and knowledge in explaining consumer purchase behaviour of counterfeits: 
Direct and indirect effects. European Journal of Marketing, 45(1), 191–216. 
https://doi.org/10.1108/03090561111095658 

Blankenship, K. L., Kane, K. A., & Machacek, M. G. (2022). Values and attitude 
certainty: The case for attitude clarity and correctness. Frontiers in 
Psychology, 13. https://doi.org/10.3389/fpsyg.2022.975864 

Campos, A. Q. (2021). Innovation, conformity and other ambivalences in fashion 
design. Modapalavra E-Periódico, 14(33). 
https://doi.org/10.5965/1982615x14332021036 

Candra, A. H., & Christiani, N. (2024). The Effect of Product Knowledge, Price, 
and Social Media Marketing towards Consumer Buying Decision on Fit 
Cookie Business. Buletin Poltanesa, 24(2). 
https://doi.org/10.51967/tanesa.v24i2.2962 



 
 

101 
Analisa Pengaruh Fungsi …, Vincentcius Setianto, Universitas Multimedia Nusantara 
 

Çavuşoĝlu, S., Demirağ, B., Durmaz, Y., & Tutuş, G. (2021). Effects of intrinsic 
and extrinsic religiosity on value-expressive and social-adjustive attitude 
functions towards product. Journal of Islamic Marketing, 14(2), 586–606. 
https://doi.org/10.1108/JIMA-02-2021-0045 

Cho, E., Yu, U. J., & Kim, J. (2022). Either Bandwagon Effect or Need for 
Uniqueness? Motivational Factors Driving Young Adult Consumers’ Luxury 
Brand Purchases: An Abstract. In Developments in Marketing Science: 
Proceedings of the Academy of Marketing Science (1st ed., Vol. 15, pp. 233–
234). Springer Nature. https://doi.org/10.1007/978-3-030-39165-2_96 

Desyanata, N., & Rivai, A. R. (2024). The Influence of Consumer Product 
Knowledge, Trust and Risk Perception on Purchase Intention of Shopee 
Consumers-Nadila Desyanata et.al The Influence of Consumer Product 
Knowledge, Trust and Risk Perception on Purchase Intention of Shopee 
Consumers. Jurnal Ekonomi, 13. https://doi.org/10.54209/ekonomi.v13i01 

Dimitrie Hardjo. (2025). “Dupe Culture” Merajalela, Ini Bedanya Produk Palsu, 
KW, dan Designer-Inspired. derby boots dengan sepatu bot ikonik Dr. 
Martens 1460 

Dr. Abdul Muin, M. Pd. , M. (2023). Buku_Abdul Muin_METODE PENELITIAN 
KUANTITATIF. 

Ekkuinbang, B., Vii, K., Novianto, P., Hantoro, M., Budiman, A., Dewi, L., Sita, 
S. D., Noverdi, H., Ekkuinbang, P. S., Suryani, A. S., Prasetiawan, T., Ade, 
T., Masyithah, S., Yosephus, A. A., Kesra, M., Trias, Y. I., Febryka, P. K. L., 
Mohammad, N., Nur, T., … Suhayati, M. (2024). Isu Sepekan EDITOR 
Polhukam. https://pusaka.dpr.go.id 

Faijah, S. N., & Nurhayati, N. (2025). Exploring Customer Satisfaction in 
Addition Apotek Services in Banjarbaru: The Role of Product Involvement, 
Brand Familiarity, and Consumer Attitudes. Eduvest-Journal of Universal 
Studies, 5(9). 

Febrianti, A. M., Hermina, N., & Suratman, M. (2024). Will you purchase what I 
recommend? The role of interaction orientation, parasocial relation, and 
product involvement. Asian Management and Business Review, 137–152. 
https://doi.org/10.20885/ambr.vol4.iss1.art9 

Feng, W., Chang, D., & Sun, H. (2023). The impact of social media influencers’ 
bragging language styles on consumers’ attitudes toward luxury brands: The 
dual mediation of envy and trustworthiness. Frontiers in Psychology, 13. 
https://doi.org/10.3389/fpsyg.2022.1113655 

Fernando, E. (2024). Designing E-Commerce Sales Of Footwear Using The 
Waterfall Method. In International Journal of Science. 
http://ijstm.inarah.co.id 

Fortune Business Insights. (2024). Footwear Market Size, Share & Industry 
Analysis, By Type (Casual, Athletic/Sports, Formal, and Others), By End 
User (Men, Women, and Kids), By Distribution Channel 
(Supermarket/Hypermarket, Specialty Store, Online/E-Commerce, and 
Others), and Regional Forecast, 2025-2032. 
https://www.fortunebusinessinsights.com/footwear-market-112088 



 
 

102 
Analisa Pengaruh Fungsi …, Vincentcius Setianto, Universitas Multimedia Nusantara 
 

Ganbold, M., & Gantulga, U. (2023). CONSUMER’S PERSONAL AND 
SOCIAL FACTORS ON PURCHASE INTENTIONS OF COUNTERFEIT 
LUXURY PRODUCTS. Jurnal Ilmiah Peuradeun, 11(3), 1091–1114. 
https://doi.org/10.26811/peuradeun.v11i3.926 

Goni, J., & Kadarusman, Y. (2015). Local Company Contribution within Global 
Value Chain: A Case Study in the Indonesian Footwear Industry. 
Mediterranean Journal of Social Sciences. 
https://doi.org/10.5901/mjss.2015.v6n6s5p444 

Grewal, R., Mehta, R., & Kardes, F. R. (2004). The Timing of Repeat Purchases 
of Consumer Durable Goods: The Role of Functional Bases of Consumer 
Attitudes. In Journal of Marketing Research: Vol. XLI. 

Guan, S., Chao, C. W. (Fred), & Tian, F. (2024). Experience intensification to 
purchase intentions of derivative works in service-intensive industries: An 
empirical study. Journal of Retailing and Consumer Services, 79. 
https://doi.org/10.1016/j.jretconser.2024.103837 

Hair, J. F. ., Hult, G. T. M. ., Ringle, C. M. ., & Sarstedt, Marko. (2017). A primer 
on partial least squares structural equation modeling (PLS-SEM). Sage. 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). 
MULTIVARIATE DATA ANALYSIS EIGHTH EDITION. 
www.cengage.com/highered 

Hanya. (2024). Dalam Data: Fashion Akan Menjadi “Industri Triliunan Dolar” 
pada tahun 2027. https://reads.alibaba.com/id/in-data-fashion-to-be-trillion-
dollar-industry-by-
2027/#:~:text=Laporan%20tersebut%20menambahkan%20bahwa%20Tiong
kok,menjadi%2029.3%25%20pada%20tahun%202028.&text=Penafian:%20I
nformasi%20yang%20diuraikan%20di,dan%20keandalan%20penjual%20da
n%20produk. 

Hung, K. peng, Chen, A. H., Peng, N., Hackley, C., Tiwsakul, R. A., & Chou, C. 
lun. (2011). Antecedents of luxury brand purchase intention. Journal of 
Product and Brand Management, 20(6), 457–467. 
https://doi.org/10.1108/10610421111166603 

Jiang, L., Cui, A. P., & Shan, J. (2021). Quiet versus loud luxury: the influence of 
overt and covert narcissism on young Chinese and US luxury consumers’ 
preferences? International Marketing Review, 39(2), 309–334. 
https://doi.org/10.1108/IMR-02-2021-0093 

Kadek, N., & Diantari, Y. (2021). TREND CYCLE ANALYSIS ON FAST 
FASHION PRODUCTS. In Journal of Aesthetics, Design, and Art 
Management (Vol. 1, Issue 1). 
https://ejournal.catuspata.com/index.php/jadam 

Keith Wilcox, H. M. K. and S. Sen. (2009). Why Do Consumers Buy Counterfeit 
Luxury Brands? 46(2). 

Kinan Kawuryan. (2025a). Garis tipis inovasi dan duplikasi: Menelusuri kasus 
Fuguku dan Bunzaburo. https://tfr.news/artikel/2025/2/7/kasus-fuguku-
bunzaburo 

Kinan Kawuryan. (2025b). When does innovation become duplication? Lessons 
from Fuguku and Bunzaburo. 



 
 

103 
Analisa Pengaruh Fungsi …, Vincentcius Setianto, Universitas Multimedia Nusantara 
 

Knitto Textiles. (2025). Sepatu Docmart: Ikon Fashion Wajib Untuk Tampil 
Stylish. https://blog.knitto.co.id/sepatu-
docmart/#:~:text=Apa%20Itu%20Sepatu%20Docmart?,-
Apa%20itu%20Sepatu&text=Sepatu%20docmart%20adalah%20julukan%20
populer,karena%20daya%20tahannya%20yang%20tinggi. 

Liu, L., & Hongxia, Z. (2024). Research on consumers’ purchase intention of 
cultural and creative products-Metaphor design based on traditional cultural 
symbols. PLoS ONE, 19(5 May). 
https://doi.org/10.1371/journal.pone.0301678 

Maghfiroh, L., & Setyo Iriani, S. (2021). NIAT BELI SEPATU MEREK LOKAL 
OLEH GENERASI MUDA: PENGARUH CONSUMER 
ETHNOCENTRISM, PERCEIVED QUALITY, PERCEIVED PRICE, DAN 
PERCEIVED BRAND IMAGE. In Jurnal Ilmu Manajemen (Vol. 9). 

Marsasi, E. G., Albari, A., & Muthohar, M. (2023). How Utilitarian Motivation 
and Trust Can Increase Intention to Use Based on Functional Attitude 
Theory. International Journal of Professional Business Review, 8(12), 
e04086. https://doi.org/10.26668/businessreview/2023.v8i12.4086 

Meja Bundar Dosen Fashion. (2025). EPISODE 2: PENGUSAHA FASHION 
INDONESIA: MODAL PINTEREST ATAU PINTER NYONTEK? 
[Broadcast]. https://youtu.be/3e2eiCZ2jm4?si=eJfPa_Yu3Os2WLnl 

Miko Z. (2025). Gaya Hidup Anak Muda Jakarta yang Dinamis sebagai 
Cerminan Budaya Urban Modern, Kreatif, dan Tren Perkotaan Masa Kini. 
https://hijkt.com/gaya-hidup-anak-muda-jakarta-yang-dinamis-sebagai-
cerminan-budaya-urban-modern-kreatif-dan-tren-perkotaan-masa-
kini/?utm_source=chatgpt.com 

Miskiyyah, M., Dalhar Muarif, A., & Author, C. (2022). The Role of Product 
Knowledge, Lifestyle, and Halal Awareness in Shopping Intentions to Buy 
Halal Products. In JIEM: Journal of Islamic Enterpreneurship and 
Management (Vol. 2, Issue 1). 

Muchson, M., Anas, M., & Forijati, R. R. (2024). Analyzing Economic Growth 
through Creative Economic Development Strategy in East Java, Indonesia. 
Qubahan Academic Journal , 4(2), 382–399. 
https://doi.org/10.48161/qaj.v4n2a603 

Muhammad Fauzan. (2025). Seberapa Penting Fashion Bagi Masyarakat 
Indonesia? https://data.goodstats.id/statistic/mayoritas-orang-indonesia-
anggap-fashion-penting-GPQci 

Musa, A. J. (2023). The Impact of Employees’ Attitudes on Job Satisfaction and 
Organisational Effectiveness. In African Journal of Management and 
Business Research (Vol. 11, Issue 1). www.afropolitanjournals.com 

Naresh K. Malhotra. (2020). Marketing Research An Applied Orientation 7 
edition. 

Nengsi, E. G., & Azhar, A. (n.d.). PARAPLU JOURNAL FASHION AS A 
FORM OF SELF-IDENTITY: A SEMIOTIC ANALYSIS OF 
MILLENNIALS’ DRESS STYLE Article info ABSTRACT Corresponding 
Author. PARAPLU JOURNAL |, 2(1), 2025. 



 
 

104 
Analisa Pengaruh Fungsi …, Vincentcius Setianto, Universitas Multimedia Nusantara 
 

Ng, P. M. L., Chan, J. K. Y., Kwong, R., Kwok, J. M. L., Lau, M. M. M., Kwok, 
J., & Lau, M. (2023). Bonus or Burden? The impact of attitudes and fear of 
missing out (FOMO) on Generative AI adoption. 
https://ssrn.com/abstract=4678557 

Ngo, L. V., Northey, G., Tran, Q., & Septianto, F. (2020). The Devil might wear 
Prada, but Narcissus wears counterfeit Gucci! How social adjustive functions 
influence counterfeit luxury purchases. Journal of Retailing and Consumer 
Services, 52. https://doi.org/10.1016/j.jretconser.2018.09.003 

Novak & Skitka. (2025). Understanding the functional basis of moral conviction: 
Is moral conviction related to personal and social identity expression? 
https://pmc.ncbi.nlm.nih.gov/articles/PMC12225793/ 

O’Cass, A. (2004). Fashion clothing consumption: antecedents and consequences 
of fashion clothing involvement. European Journal of Marketing, 38(7), 
869–882. https://doi.org/10.1108/03090560410539294 

Papamichael, I., Chatziparaskeva, G., Voukkali, I., Navarro Pedreno, J., Jeguirim, 
M., & Zorpas, A. A. (2023). The perception of circular economy in the 
framework of fashion industry. Waste Management and Research, 41(2), 
251–263. https://doi.org/10.1177/0734242X221126435 

Pebrianti, W. (2019). THE INFLUENCE OF NEED FOR UNIQUENESS, 
BANDWAGON EFFECT AND REFERENCE GROUP ON PURCHASE 
INTENTION THROUGH VALUE-EXPRESSIVE FUNCTION OF 
ATTITUDE AS AN INTERVENING VARIABLE (EMPIRICAL STUDY 
ON HIJAB BUTTONSCARVES). Business and Accounting Research 
(IJEBAR) Peer Reviewed-International Journal, 8. https://jurnal.stie-
aas.ac.id/index.php/IJEBAR 

Provin, A. P., Dutra, A. R. de A., de Sousa e Silva Gouveia, I. C. A., & Cubas, e. 
A. L. V. (2021). Circular economy for fashion industry: Use of waste from 
the food industry for the production of biotextiles. Technological 
Forecasting and Social Change, 169. 
https://doi.org/10.1016/j.techfore.2021.120858 

Putu, N., Franza, S., Luh, N., Indiani, P., & Wahyuni, N. M. (2024). THE ROLE 
OF PURCHASE INTENTION IN MEDIATING THE INFLUENCE OF 
INFLUENCERS AND ONLINE CUSTOMER REVIEWS ON THE 
PURCHASE DECISIONS OF ELECTRONIC PRODUCTS IN E-
COMMERCE (A CASE STUDY IN DENPASAR CITY). 

Redaksi. (2025). Kualitas Produk Semakin Diakui, Indonesia Masuk Posisi 6 
Untuk Eksportir Alas Kaki. 
https://wanitaindonesianews.com/2025/08/kualitas-produk-semakin-diakui-
indonesia-masuk-posisi-6-untuk-eksportir-alas-
kaki/#:~:text=Secara%20global%2C%20Indonesia%20kini%20menempati%
20posisi%20ke%2D6,semakin%20diakui%20dan%20dipercaya%20oleh%20
pasar%20internasional. 

Serravalle, F., Vanheems, R., & Viassone, M. (2023). Does product involvement 
drive consumer flow state in the AR environment? A study on behavioural 
responses. Journal of Retailing and Consumer Services, 72. 
https://doi.org/10.1016/j.jretconser.2023.103279 



 
 

105 
Analisa Pengaruh Fungsi …, Vincentcius Setianto, Universitas Multimedia Nusantara 
 

shopify. (2025). Top Online Shopping Categories (2025) . 
https://www.shopify.com/id/blog/top-online-shopping-categories 

Singh, A., Patel, A. K., & Parayitam, S. (2022). The relationship between 
functional theory of attitudes and purchase intention of counterfeit luxury 
sunglasses: A moderated moderated-mediation conditional model. Journal of 
Global Fashion Marketing, 13(4), 304–327. 
https://doi.org/10.1080/20932685.2022.2061554 

Siti Zulaikha. (2025). Peluang menjanjikan dari kolaborasi industri alas kaki 
Eropa. https://www.antaranews.com/berita/4875109/peluang-menjanjikan-
dari-kolaborasi-industri-alas-kaki-eropa 

Smith, D. C., Whan Park, C., Churchill, G. A., Andrews, J., & Murry, J. P. 
(1992). The Effects of Brand Extensions on Market Share and Advertising 
Efficiency. In Journal of Marketing Research: Vol. XXIX. 

Su, W., Rattanapun, S., & Akkapin, S. (2025). Product involvement as a 
moderator: Linking online social interaction toward hotel booking intentions 
in shopping commerce. International Journal of Innovative Research and 
Scientific Studies, 8(6), 2864–2873. 
https://doi.org/10.53894/ijirss.v8i6.10221 

Sysko-Romańczuk, S., Zaborek, P., Wróblewska, A., Dąbrowski, J., & Tkachuk, 
S. (2022). Data modalities, consumer attributes and recommendation 
performance in the fashion industry. Electronic Markets, 32(3), 1279–1292. 
https://doi.org/10.1007/s12525-022-00579-3 

Taber, K. S. (2018a). The Use of Cronbach’s Alpha When Developing and 
Reporting Research Instruments in Science Education. Research in Science 
Education, 48(6), 1273–1296. https://doi.org/10.1007/s11165-016-9602-2 

Taber, K. S. (2018b). The Use of Cronbach’s Alpha When Developing and 
Reporting Research Instruments in Science Education. Research in Science 
Education, 48(6), 1273–1296. https://doi.org/10.1007/s11165-016-9602-2 

Taufikul Basari, M. (2024). Pertumbuhan Pasar Pakaian di Indonesia 2021-2029, 
Strategi Bertahan dan Berkembang. 
https://www.taufikulbasari.com/2024/10/pertumbuhan-pasar-pakaian-di-
indonesia.html?utm_source=chatgpt.com 

Vera-Martínez, J., Fuentes, H., & Kolbe, D. (2024a). SUSTAINABLE 
BEHAVIORS AND PERSONALITY MODERATING THE STATUS 
GOAL AND PURCHASE INTENTION RELATIONSHIP OF LUXURY 
BRANDS. Journal of Business Economics and Management, 25(2), 377–
395. https://doi.org/10.3846/jbem.2024.21062 

Vera-Martínez, J., Fuentes, H., & Kolbe, D. (2024b). SUSTAINABLE 
BEHAVIORS AND PERSONALITY MODERATING THE STATUS 
GOAL AND PURCHASE INTENTION RELATIONSHIP OF LUXURY 
BRANDS. Journal of Business Economics and Management, 25(2), 377–
395. https://doi.org/10.3846/jbem.2024.21062 

Wiedmann, K. P., Hennigs, N., & Klarmann, C. (2012). Luxury consumption in 
the trade-off between genuine and counterfeit goods: What are the 
consumers’ underlying motives and value-based drivers? Journal of Brand 
Management, 19(7), 544–566. https://doi.org/10.1057/bm.2012.10 



 
 

106 
Analisa Pengaruh Fungsi …, Vincentcius Setianto, Universitas Multimedia Nusantara 
 

Wistedt, U. (2024). Consumer purchase intention toward POI-retailers in cross-
border E-commerce: An integration of technology acceptance model and 
commitment-trust theory. Journal of Retailing and Consumer Services, 81. 
https://doi.org/10.1016/j.jretconser.2024.104015 

Zakaria, D. L., Maulana, D., & Agustina. (2024). Role of User Generated Content 
on Purchase Intention with Mediation of Perceived Usefulness and Perceived 
Trust. Indonesian Journal of Advanced Research, 3(6), 743–760. 
https://doi.org/10.55927/ijar.v3i6.9795 

Zhai, L., Yin, P., Li, C., Wang, J., & Yang, M. (2022). Investigating the Effects of 
Video-Based E-Word-of-Mouth on Consumers’ Purchase Intention: The 
Moderating Role of Involvement. Sustainability (Switzerland), 14(15). 
https://doi.org/10.3390/su14159522 

  
There are no sources in the current document. 
 
  


