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PENGARUH BIAS GENERASIONAL (FOMO, SOCIALLY RESPONSIBLE 

INVESTING, OVERCONFIDENCE, HERDING, DAN DISPOSITION 

EFFECT) TERHADAP MINAT INVESTASI PASAR MODAL DI  

KABUPATEN TANGERANG 

(Jeslyn Gracia) 

ABSTRAK 

Minat investasi generasi muda, khususnya generasi milenial dan Gen Z, semakin 

meningkat seiring berkembangnya teknologi dan akses terhadap platform investasi 

digital. Namun, minat tersebut tidak lepas dari pengaruh berbagai bias perilaku 

yang terbentuk oleh karakter generasional. Penelitian ini bertujuan untuk 

mengetahui pengaruh Fear of missing out (FoMO), Socially responsible investing 

(SRI), overconfidence, herding, dan disposition effect terhadap minat investasi di 

Kabupaten Tangerang. Penelitian ini menggunakan pendekatan kuantitatif dengan 

landasan Generational Cohort Theory dan Theory of Planned Behavior. Data 

diperoleh dari 200 responden yang telah melakukan transaksi investasi minimal 

lima kali dalam satu tahun terakhir, kemudian dianalisis menggunakan SmartPLS. 

Hasil penelitian menunjukkan bahwa FoMO, overconfidence, dan disposition effect 

berpengaruh positif dan signifikan terhadap minat investasi, sedangkan SRI dan 

herding berpengaruh negatif dan signifikan. Temuan ini menunjukkan bahwa niat 

investasi generasi muda lebih banyak dipengaruhi oleh faktor psikologis dan bias 

perilaku dibandingkan pertimbangan rasional. Penelitian ini menyimpulkan bahwa 

pemahaman terhadap bias generasional penting untuk meningkatkan kualitas 

edukasi keuangan dan pengembangan platform investasi yang lebih sesuai dengan 

karakter investor muda.  

Kata kunci: Bias Generasional, FoMO, Socially responsible investing, 

Overconfidence, Herding  
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THE INFLUENCE OF GENERATIONAL BIASES (FOMO, SOCIALLY 

RESPONSIBLE INVESTING, OVERCONFIDENCE, HERDING, AND 

DISPOSITION EFFECT) ON CAPITAL MARKET INVESTMENT 

INTENTION IN TANGERANG REGENCY 

(Jeslyn Gracia) 

 

ABSTRACT 

The increasing interest of Millennials and Generation Z in capital market investing 

is strongly influenced by psychological and generational factors shaped by the 

digital environment. This study examines the effects of FoMO, Socially responsible 

investing, overconfidence, herding, and disposition effect on investment intention in 

Tangerang Regency. The research is based on the Generational Cohort Theory and 

the Theory of Planned Behavior, which explain how generational characteristics 

and behavioral factors shape investment decisions. Using a quantitative approach, 

data were collected from 222 respondents who actively invest and analyzed with 

SmartPLS. The results show that FoMO, overconfidence, and disposition effect 

have a significant positive influence on investment intention, while SRI and herding 

have a significant negative influence. These findings indicate that young investors’ 

intentions are strongly shaped by emotional and generational biases rather than 

purely rational considerations. The study concludes that understanding these biases 

is essential for developing financial education programs and investment platforms 

that better support informed decision-making among young investors. 

Keywords: Generational Biases, FoMO, Socially responsible investing, 

Overconfidence, Herding 
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