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PENGARUH PSYCHOLOGICAL CAPITAL DAN 

PROFESSIONAL IDENTITY TERHADAP TURNOVER 

INTENTION MELALUI JOB SATISFACTION PADA 

KARYAWAN GENERASI Z DI STARTUPS JAKARTA 

SELATAN 

 Shabrina Rahma Aulia 

ABSTRAK 

 

Penelitian ini mengkaji pengaruh psychological capital dan professional identity 

terhadap turnover intention yang dimediasi oleh job satisfaction pada karyawan 

Generasi Z di startup Jakarta Selatan. Mengingat meningkatnya jumlah karyawan 

Generasi Z memasuki dunia kerja dengan tingginya angka resign dan fenomena 

startup yang mencerminkan hal yang sama. Metode yang digunakan adalah 

kuantitatif dengan analisis SEM-PLS, melibatkan 171 karyawan Generasi Z yang 

bekerja di startup di Jakarta Selatan. Hasil penelitian menunjukkan bahwa 

psychological capital dan professional identity berpengaruh signifikan terhadap job 

satisfaction dan turnover intention. Job satisfaction juga terbukti memediasi 

hubungan antara kedua variabel independen tersebut dengan turnover intention. 

Temuan ini mengindikasikan bahwa peningkatan psychological capital dan 

penguatan professional identity dapat mengurangi turnover intention melalui 

peningkatan job satisfaction, yang penting bagi perusahaan dalam merancang 

strategi retensi karyawan. 

 

Kata kunci: Psychological Capital, Professional Identity, Job Satisfaction, 

Turnover Intention, Generasi Z, dan Perusahaan Startup  
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THE INFLUENCE OF PSYCHOLOGICAL CAPITAL AND 

PROFESSIONAL IDENTITY ON TURNOVER INTENTION 

THROUGH JOB SATISFACTION AMONG GENERATION Z 

EMPLOYEES IN SOUTH JAKARTA STARTUPS  

 Shabrina Rahma Aulia 

 

ABSTRACT 

 

This study examines the influence of psychological capital and professional identity 

on turnover intention, with job satisfaction serving as a mediating variable among 

Generation Z employees working in startup companies in South Jakarta. The 

research is motivated by the increasing number of Generation Z individuals 

entering the workforce, accompanied by high resignation rates, particularly within 

the startup ecosystem. A quantitative approach was employed using SEM-PLS 

analysis, involving 171 Generation Z employees from various startups in South 

Jakarta. The findings indicate that both psychological capital and professional 

identity significantly affect job satisfaction and turnover intention. Furthermore, 

job satisfaction is proven to mediate the relationship between these independent 

variables and turnover intention. These results suggest that enhancing 

psychological capital and strengthening professional identity can reduce turnover 

intention through improved job satisfaction, providing important insights for 

companies in developing effective employee retention strategies. 

 

Keywords: Psychological Capital, Professional Identity, Job Satisfaction, 

Turnover Intention, Generation Z, and Startup Industry 
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