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PERANCANGAN PRODUCT PROFILE APLIKASI STYLES 

MILIK PT LIPPO MALLS INDONESIA 

 

 (Gabriel Felicia) 

ABSTRAK 

 

Styles adalah aplikasi rewards milik PT Lippo Malls Indonesia yang menjadi 

bentuk program loyalty yang menawarkan banyak benefit. Saat ini, Styles 

melakukan perubahan tampilan UI aplikasi dan benefit untuk menciptakan 

UX aplikasi yang lebih mudah digunakan. Oleh karena itu, dirancang sebuah 

product profile dalam bentuk video, marketing collateral, dan point of sales 

materials sebagai media komunikasi visual dan alat promosi untuk 

membangun attention terhadap perubahan tersebut kepada target audiens 

yang ditentukan. Perancangan ini disusun dengan konsep intergated 

marketing communication, komunikasi visual, video production, dan grid 

system. Setelah melewati tahapan pra produksi, produksi, dan pasca produksi, 

perancangan product profile menghasilkan empat product profile video, 

marketing collateral product, dan point of sales material. Berdasarkan 

evaluasi, perancangan ini dapat membangun attention. 

 
 

Kata kunci: Styles, Produk Profil, Kesadaran Merek, Lippo Malls Indonesia 
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PRODUCT PROFILE DESIGN FOT STYLES APPLICATION 

OWNED BY PT LIPPO MALLS INDONESIA 

 

 (Gabriel Felicia) 

 

ABSTRACT 

 

Styles is a rewards app owned by PT Lippo Malls Indonesia, a loyalty 

program offering numerous benefits. Currently, Styles is revamping the app's 

UI and benefits to create a more user-friendly UX. Therefore, a product 

profiles in the form of videos, marketing collateral, and point-of-sale 

materials was designed as a visual communication medium and promotional 

tool to build attention of these changes among the designated target audience. 

This design was structured using the concepts of integrated marketing 

communication, visual communication, video production, and grid systems. 

After going through pre-production, production, and post-production stages, 

the product profile design resulted in four product profile videos, marketing 

collateral products, and point-of-sales materials. Based on the evaluation, 

this design was able to build attention. 

 

 

Keywords: Styles, Product Profile, Attention, Lippo Malls Indonesia 
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