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PERANCANGAN PRODUCT PROFLE UNTUK BRAND 

TRANSPULMIN PADA MENARINI INDONESIA 

 (Shabira Regita Primaswari Dias) 

ABSTRAK 
 

Transpulmin merupakan produk kesehatan yang diformulasikan untuk 
meringankan gejala flu dan batuk pada anak. Seiring dengan perubahan 
demografi di Indonesia, terjadi pergeseran segmen pengguna utama dari Ibu 
Milenial ke Ibu Generasi Z (Gen Z). Fenomena ini menuntut pembaruan 
strategi komunikasi visual yang relevan dengan karakteristik Gen Z 
yang digital-native dan memiliki preferensi visual yang berbeda. 
Perancangan ini bertujuan untuk menghasilkan media komunikasi visual 
terintegrasi berupa Video Produk (untuk edukasi frontliners) dan Collateral 
Product (untuk brand recall konsumen). Metode perancangan menggunakan 
model Research and Development (R&D) yang meliputi tahap potensi dan 
masalah, pengumpulan data, desain produk, validasi ahli, dan uji coba. Hasil 
perancangan berupa Video Product Knowledge dan POSM (Point of Sales 
Materials) seperti Poster, Brosur, dan Wobbler. Berdasarkan hasil 
evaluasi post-test menggunakan skala Likert 1-5, Video Produk terbukti 
efektif meningkatkan pemahaman frontliners dengan skor rata-rata 4.8 
(Sangat Setuju), sedangkan desain Collateral Product dinilai menarik dan 
informatif oleh target audiens Ibu Gen Z dengan skor rata-rata 4.6 (Sangat 
Menarik). 
 
Kata kunci: Transpulmin, Sales Promotion, Gen Z. 
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DEVELOPING A PRODUCT PROFILE FOR THE 

TRANSPULMIN BRAND AT MENARINI INDONESIA 

 (Shabira Regita Primaswari Dias) 

 

ABSTRACT 
 

Transpulmin is a health product formulated to relieve flu and cough 
symptoms in children. Along with demographic changes in Indonesia, there 
has been a shift in the main user segment from Millennial Mothers to 
Generation Z (Gen Z) Mothers. This phenomenon demands a renewal of 
visual communication strategies relevant to Gen Z characteristics, who are 
digital-natives and have distinct visual preferences. This project aims to 
produce integrated visual communication media in the form of Product 
Videos (for frontliner education) and Collateral Products (for consumer 
brand recall). The design method uses the Research and Development (R&D) 
model, which includes potential and problem analysis, data collection, 
product design, expert validation, and testing. The results include Product 
Knowledge Videos and POSM (Point of Sales Materials) such as Posters, 
Brochures, and Wobblers. Based on post-test evaluation using a 1-5 Likert 
scale, the Product Video proved effective in increasing frontliner 
understanding with an average score of 4.8 (Strongly Agree), while the 
Collateral Product design was rated as attractive and informative by the Gen 
Z Mother target audience with an average score of 4.6 (Very Attractive). 

 

Keywords: Transpulmin, Sales Promotion, Gen Z. 
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