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PERANCANGAN PRODUCT PROFLE UNTUK BRAND

TRANSPULMIN PADA MENARINI INDONESIA

(Shabira Regita Primaswari Dias)

ABSTRAK

Transpulmin merupakan produk kesehatan yang diformulasikan untuk
meringankan gejala flu dan batuk pada anak. Seiring dengan perubahan
demografi di Indonesia, terjadi pergeseran segmen pengguna utama dari Ibu
Milenial ke Ibu Generasi Z (Gen Z). Fenomena ini menuntut pembaruan
strategi komunikasi visual yang relevan dengan karakteristik Gen Z
yang digital-native dan memiliki  preferensi visual yang berbeda.
Perancangan ini bertujuan untuk menghasilkan media komunikasi visual
terintegrasi berupa Video Produk (untuk edukasi frontliners) dan Collateral
Product (untuk brand recall konsumen). Metode perancangan menggunakan
model Research and Development (R&D) yang meliputi tahap potensi dan
masalah, pengumpulan data, desain produk, validasi ahli, dan uji coba. Hasil
perancangan berupa Video Product Knowledge dan POSM (Point of Sales
Materials) seperti Poster, Brosur, dan Wobbler. Berdasarkan hasil
evaluasi post-test menggunakan skala Likert 1-5, Video Produk terbukti
efektif meningkatkan pemahaman frontliners dengan skor rata-rata 4.8
(Sangat Setuju), sedangkan desain Collateral Product dinilai menarik dan
informatif oleh target audiens Ibu Gen Z dengan skor rata-rata 4.6 (Sangat
Menarik).

Kata kunci: Transpulmin, Sales Promotion, Gen Z.
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DEVELOPING A PRODUCT PROFILE FOR THE

TRANSPULMIN BRAND AT MENARINI INDONESIA

(Shabira Regita Primaswari Dias)

ABSTRACT

Transpulmin is a health product formulated to relieve flu and cough
symptoms in children. Along with demographic changes in Indonesia, there
has been a shift in the main user segment from Millennial Mothers to
Generation Z (Gen Z) Mothers. This phenomenon demands a renewal of
visual communication strategies relevant to Gen Z characteristics, who are
digital-natives and have distinct visual preferences. This project aims to
produce integrated visual communication media in the form of Product
Videos (for frontliner education) and Collateral Products (for consumer
brand recall). The design method uses the Research and Development (R&D)
model, which includes potential and problem analysis, data collection,
product design, expert validation, and testing. The results include Product
Knowledge Videos and POSM (Point of Sales Materials) such as Posters,
Brochures, and Wobblers. Based on post-test evaluation using a 1-5 Likert
scale, the Product Video proved effective in increasing frontliner
understanding with an average score of 4.8 (Strongly Agree), while the
Collateral Product design was rated as attractive and informative by the Gen
Z Mother target audience with an average score of 4.6 (Very Attractive).

Keywords: Transpulmin, Sales Promotion, Gen Z.



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ......cccoooiiiiiiiiiinicceeee i
HALAMAN PERNYATAAN PENGGUNAAN BANTUAN KECERDASAN
ARTIFISTAL (AL .ottt il
HALAMAN PENGESAHAN ..ot v
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ..................... vi
KATA PENGANTAR ...t vii
ABSTRAK ...ttt sttt X
ABSTRACT ...ttt st e X
DAFTAR ISI ...ttt ettt sttt e et e e enneens xi
DAFTAR TABEL. ...ttt xiil
DAFTAR LAMPIRAN ...t Xvi
BAB I PENDAHULUAN .......oooiiiiiiieeteee ettt 1
1.1  Latar Belakang Penelitian ..........................ccooooiiiiiiniiiie e 1
1.2 Tujuan Karya.........ccoooiiiiieeeee et 6
1.3 Kegunaan Karya............ccooooiiiiiiiiiiiiiieeceee e 6
1.3.1  Kegunaan AKademis ..............cocooeeiiiiiiniiiiniiiiicteeeeeeeee 6
1.3.2  Kegunaan Praktis................cccoooiiiiiiiiiniiieceee 6
1.3.3 Kegunaan Sosial .............cccoooviiiiiiiiiiiiie e 7
BAB II TINJAUAN PUSTAKA ...ttt 8
2.1  Referensi Karya............cccoooiiiiiiiiiiiiee e 8
2.2 Landasan KomSep ..........ccccoooiiiiiiiiiiiiieiieiie ettt 14
2.2.1  Integrated Marketing Communication (IMC) .............................. 15
2.2.2  Sales Promotion........................cccccuueeeeeiiueeeaeeciieeeeseieeeeeniaeeeennnnens 19
2.2.3 Videography ..................cccoovevouiieiiieeeiiieciee et 27
224 GeNEIASE Z....co..ooiiiiiiieeee e 32
2.2.5  Product Knowledge ....................ccccoeviuieiiiiaaiiiaeiieeniieeniieeeieeenne 34
BAB III METODOLOGI PERANCANGAN KARYA ..o, 37
3.1 Tahapan Pembuatan .................ccccooiiiiiiiiiiiiieceeee e 37
3.2  Prosedur Pengembangan Karya .................ccoooiiinniiiiniiniiiceciieene 38
3.3  Perancangan Karya...........ccccccoiiiiiiiiiiiiiiinieeeeee e 41

xi



3.4 Target Luaran/Publikasi/HKI....................ccccooiiiiiiiiieecee e 49
BAB IV STRATEGI DAN ANALISIS PERANCANGAN ......cccccoviiiiiieene 51
4.1  Strategi Perancangan ..................ccoccoviiiiiiiiiiniiieneeee e 51
4.2 Implmentasi Karya..............ccooiiiiiiiiiiiiceeee 51
4.3 Evaluasi ..o 77
BAB V KESIMPULAN SARAN ..ottt 84
5.0 KeSImMpulam ..........ccooooiiiiiiiiiiiiiii e 84
5.2 SAFAN.......ooiiiiiii e 85
5.2.1 Saran AKAdemis ...........c.oooiiiiiiiiiiiiiiiicicecce e 85
5.2.2 Saran PraKtis.............cooiiiiee 85
DAFTAR PUSTAKA ... ..ottt 87
LAMPIRAN ...ttt sttt ettt st ettt e ssbe b e sanees 91
............................................................................................................................... 92

xii



Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Anggaran Video Produk.........ccccoceeiiniiiiniiniiniicneciceececceeecens 49
2 Anggaran Collateral Product............ccceeeviieriiieiiiiiecieecee e 49
3 Total Anggaran Keseluruhan .............ccccooeieiieniiieiieniiieniecieeceeeee 49
1 Script Transpulmin Baby ..........cccooiiiiiiiiiii e 53
2 Script Transpulmin KidS .........ccoeevrriiieniieiiiiieieeieeece e 54
3 Script Transpulmin Baby and Kids...........ccccceeviiniiiiniiniiiieiieeeee, 56
4 Script Video Product Knowledge Transpulmin...........cccceeevveennennnee. 58
5 Hasil Survei Video Produk ...........cccoviiiiiiiiiiiiicceceee, 81
6 Hasil Survei Collateral Product.............cocoeiiiiniiiiiiiniiiceee 82

xiil



DAFTAR GAMBAR

Gambar 1. 1 Perkembangan Pasar Farmasi di Indonesia 2024 .............cccccecenenens 1
Gambar 1. 2 Pertumbuhan Industri Kimia, Farmasi & Obat Tradisional Terhadap
o0 ) TSP 2
Gambar 1. 4 Logo Menarini GIOUP.........cccverueeeciieniieeieenieeiienieeveesineeseesieesneens 3
Gambar 2. 1 Model Hierarki Efek dan Strategi Pesan...........cccccoeeeeiinniinnennnen. 17
Gambar 2. 2 StandEE ........coouuiiiiiiiiieii e 21
GamDBAL 2. 3 POSTET ...c..eeiiiieiiiiiiieieete ettt sttt 21
Gambar 2. 4 Banner Product...........o.cooiiiiiiiiiiiiee e 22
Gambar 2. 5 Rak Display (Display Rack).......c.cccevviiiiieniiiiiiniieiecieeieeiee 22
Gambar 2. 6 Counter DiSPlay.........ccccviiiiiieiiiieciie et 23
Gambar 2. 7 FI0Or StICKET .....cc.coiiiiiiiiiiiiic e 23
Gambar 2. 8 WODDIETS .....cc.eeiuiiiiiiiieiieeiieieete e 24
Gambar 2. 9 DaANGIETS ........oooiuiiiiiieeeiie et see e stee et e e st e e e s e e e e e naeeeaaee e 24
Gambar 2. 10 Shelf TalKer ......cccveiuiiiiiiiiiiiieseeee e 25
Gambar 2. 11 BroChure ..........oc.ooouiiiiiiiiiiieie e 25
Gambar 2. 12 Hasil Survei Asosiasi Penyelenggara Jasa Internet Indonesia (APJII)
............................................................................................................................... 28
Gambar 2. 13 Storyboard ...........ccviiiiiiieeieece e 29
Gambar 2. 14 Sudut Eye Level .......ccccoooiiiiiiiiiiicieceeeeeeeeee e 30
Gambar 2. 15 Sudut Low ANGLe ....ccooiiiiiiiiiiiiiiiiceeececeeeecee 31
Gambar 2. 16 Sudut High Angle........cocveiiiiiiiiieeeeeeeeee e 31
Gambar 4. 1 Storyline Transpulmin Baby ...........coccoiiiiiiiiiiiiieeee 52
Gambar 4. 2 Storyboard Transpulmin Baby ..........ccccceeviiiiiiiieiiiiececeeee 53
Gambar 4. 3 Storyline Transpulmin Kids ........ccccoeeviiniiieiiiniiiiiieiieeieeieeeeen 53
Gambar 4. 4 Storyboard Transpulmin Kids ...........ccceeriieiieeniiiiieniicieeieeeeen 55
Gambar 4. 5 Storyline Transpulmin Baby and Kids..........ccccoveviiiiniiiiniiiineen, 55
Gambar 4. 6 Storyboard Transpulmin Baby and Kids..........cccccceeveiieiieniinnnenen. 56
Gambar 4. 7 Storyline Video Product Knowledge Transpulmin.......................... 57
Gambar 4. 8 Storyboard Video Product Knowledge Transpulmin....................... 59
Gambar 4. 9 Implementasi Video Produk Transpulmin Baby and Kids 60s........ 61
Gambar 4. 10 QR Code Video Produk Transpulmin Baby and Kids 60s............. 61
Gambar 4. 11 Implementasi Video Produk Transpulmin Baby 60s ..................... 62
Gambar 4. 12 QR Code Video Produk Transpulmin Baby 60s.............cc..ccuu..... 62
Gambar 4. 13 Implementasi Video Produk Transpulmin Kids 60s ...................... 63
Gambar 4. 14 QR Code Video Produk Transpulmin Kids 60s..........cccccoceenuenneee. 63
Gambar 4. 15 Dokumentasi penggunaan video produk pada sesi product knowledge
ELAIINIIIE .veenvieeetieiee ettt ee et e et e et et e et e e teeeabeebeeenseenseeesseenseessbeenseesnseenseesnseeseesnsean 65
Gambar 4. 16 Dokumentasi penggunaan video produk alternatif pada sesi product
KNOWIede training........cccvveiuiieiieiie ettt re et e e st e et e esbeesaeensees 66
Gambar 4. 17 Tampilan Product Knowledge Alternatif Transpulmin.................. 67
Gambar 4. 18 Sketsa Awal POStET......ccccuiiiiiiiiiiiiieeeee e 68



Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

19 Sketsa AKhir POSter.......ccccuiieiiiiiiiiieciieeeee e 68
20 Penggunaan Poster pada Event Offline.........c.cccocevveviiniiicnnenenn, 69
21 Penggunaan Poster saat Acara Penghargaan Brand Choice Award 70
22 Sketsa AWal BroSUT ........coeiiiiiiiieeiieeie et e 71
23 Sketsa AKhIr BroSUT ........coocviiiiiiecciieeciee e 72
24 Mock-up implementasi brosur ..........cccccveeecveeeeieeeriieenieeeiee e 73
25 Sketsa Awal WODDIET.........ccooviiiiiiiieiieeeeeeceee e 74
26 Sketsa Akhir Wobbler.........ccooeeiiiiiiiiiiiiieeeeee e 75
27 Panduan Wobbler Guardian ..............ccoeceevuieeieenieeiiienieeieeeiee e 75
28 Hasil Akhir Wobbler Guardian ............ccceecveeecieeeciieeciie e 76
29 Mock-up implementasi WObDIET...........cccceeveeveieriieiienieeieeeire e 77

XV



DAFTAR LAMPIRAN

Lampiran A Turnitin (Wajib Ada) ......cocoeriiiiiiieiieeeee e 91
Lampiran B Formulir Bimbingan (Wajib Ada) .......cccceeviieeiiiieiieeeeeeeee 94
Lampiran C Formulir Penggunaan Perangkat Kecerdasan Artifisial.................... 95
Lampiran D Bukti Konsultasi Dengan Dosen Pakar/Praktisi........cccccccevivenieennnen. 97
Lampiran E Surat Perizinan MerekK...........cccoecvieriiiiiienieeiiecieceeeee e 99
Lampiran F Hasil Karya Poster Transpulmin ...........cccccoeeieviiniiienieniieieeeenee, 100
Lampiran G Hasil Karya Brosur Transpulmin............cccoceeviiniiniiniicinenenne. 101
Lampiran H Hasil Karya Wobbler Transpulmin............ccccceceveenenieniencnnennnn. 102
Lampiran I Hasil Survei Video Produk............ccccovveiiiiiiiieeiieeeceeeeee 103
Lampiran J Hasil Survei Collateral Product............ccccocvevviievieniienieniieieeienee, 104
Lampiran K Transkrip WawancCara...........ccceecveeruierieenieesiieeniesneenieesieenseesneenens 106

Xvi



