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Analisis Pengaruh Perceived Ease of Use, Perceived Usefulness, Security & 

Privacy, Trust terhadap Behavioral Intention dan Actual System Use pada 

pengguna E-wallet Kalangan Gen Z di Jakarta  

 Vic Adrian Terrance 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis pengaruh perceived ease of use, 

perceived usefulness, security & privacy, dan trust terhadap behavioral 

intention to use serta actual system use pada pengguna e-wallet kalangan 

Generasi Z di Jakarta. Latar belakang penelitian didasari oleh tingginya tingkat 

adopsi e-wallet di kalangan Gen Z serta pentingnya pemahaman faktor-faktor 

yang mendorong niat dan perilaku penggunaan aktual dalam ekosistem 

pembayaran digital. Penelitian ini menggunakan pendekatan kuantitatif dengan 

teknik non probability sampling berbasis judgemental sampling. Sampel terdiri 

dari 248 responden Generasi Z yang berdomisili di Jakarta, menggunakan e-

wallet, dan memiliki frekuensi penggunaan lebih dari tiga kali dalam 
seminggu. Data dikumpulkan melalui kuesioner daring dan dianalisis 

menggunakan Structural Equation Modeling berbasis Partial Least 

Squares (SEM-PLS). Hasil penelitian menunjukkan bahwa instrumen 

pengukuran telah memenuhi kriteria validitas dan reliabilitas. Secara 

struktural, perceived ease of use berpengaruh positif terhadap perceived 

usefulness; perceived trust berpengaruh positif terhadap perceived ease of use; 

dan security & privacy berpengaruh positif terhadap perceived trust. 

Selanjutnya, perceived usefulness, perceived ease of use, perceived 

trust, dan security & privacy berpengaruh positif signifikan 

terhadap behavioral intention to use, sedangkan behavioral intention to 

use berpengaruh sangat kuat terhadap actual system use. Temuan ini 
menegaskan bahwa kemudahan, kegunaan, keamanan, dan kepercayaan 

merupakan faktor kunci dalam mendorong niat dan perilaku penggunaan 

aktual e-wallet pada Generasi Z di Jakarta, serta memberikan implikasi penting 

bagi penyedia layanan dan regulator dalam pengembangan ekosistem 

pembayaran digital yang aman dan berkelanjutan. 

 

Kata kunci: e-wallet, Generasi Z, perceived ease of use, perceived 

usefulness, behavioral intention, actual system use 
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Analisis Pengaruh Perceived Ease of Use, Perceived Usefulness, Security & 

Privacy, Trust terhadap Behavioral Intention dan Actual System Use pada 

pengguna E-wallet Kalangan Gen Z di Jakarta  

Vic Adrian Terrance 

ABSTRACT (English) 

 

This study aims to analyze the influence of perceived ease of use, perceived 

usefulness, security & privacy, and trust on behavioral intention to 

use and actual system use of e-wallets among Generation Z users in Jakarta. 

The research is motivated by the rapid adoption of e-wallets among Gen Z and 

the need to understand the key factors that drive both intention and actual 

usage behavior within the digital payment ecosystem. A quantitative approach 

was employed using non-probability judgemental sampling. The sample 

consists of 248 Generation Z respondents residing in Jakarta who use e-wallets 

and conduct transactions more than three times per week. Data were collected 

through an online questionnaire and analyzed using Structural Equation 
Modeling with Partial Least Squares (SEM-PLS). The results indicate that all 

measurement instruments meet the required validity and reliability criteria. At 

the structural level, perceived ease of use has a positive effect on perceived 

usefulness; perceived trust positively affects perceived ease of use; and security 

& privacy positively influences perceived trust. Furthermore, perceived 

usefulness, perceived ease of use, perceived trust, and security & privacy have 

significant positive effects on behavioral intention to use, while behavioral 

intention to use exhibits a very strong positive effect on actual system use. 

These findings confirm that ease of use, perceived usefulness, security, and 

trust are critical determinants of both behavioral intention and actual e-wallet 

usage among Generation Z in Jakarta, and they provide important implications 
for service providers and regulators in developing a secure and sustainable 

digital payment ecosystem. 

 

Keywords: e-wallet, Generation Z, perceived ease of use, perceived usefulness, 

behavioral intention, actual system use 
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