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HOTEL ARYADUTA LIPPO VILLAGE 

 
Karolin Sherli Aulea 

 

ABSTRAK 

 

 

Tujuan dari kerja magang ini adalah untuk mengimplementasikan konsep 

Marketing Communication pada Hotel Aryaduta Lippo Village. Perusahaan yang 

menjadi tempat kerja magang adalah sebuah industri perhotelan yaitu Aryaduta 

Lippo Village yang merupakan anak perusahaan dari Lippo Group. Posisi yang 

dipilih dalam aktivitas magang adalah Marketing Communication yang ada dalam 

Departemen Sales & Marketing. Deskripsi pekerjaan Marketing Communication 

adalah merancang strategi pemasaran ide penjualan secara sosial media dan 

perencanaan iklan berbagai jenis media. Konsep yang digunakan dalam laporan 

magang ini adalah konsep Marketing Communication Mix menurut Kotler dan 

Keller (2016). Kendala utama dalam proses kerja magang adalah terdapat perbedaan 

dalam hal komunikasi pemasaran pada Hotel Aryaduta Lippo Village jika 

dibandingkan dengan proses komunikasi pemasaran dalam literatur. Setelah 

dilakukan aktivitas magang selama enam bulan, didapatkan kesimpulan yaitu 

terdapat perbedaan antara proses penyampaian pemasaran Marketing 

Communication yang diajarkan pada perkuliahan dan penerapan nya dalam dunia 

industri perhotelan dengan media digital. 

 

Kata kunci: Industri Perhotelan, Komunikasi Pemasaran, Sosial Media 
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MARKETING COMMUNICATION INTERN ACTIVITIES AT 

ARYADUTA LIPPO VILLAGE HOTEL 

 
Karolin Sherli Aulea 

 

ABSTRACT 

 

 

The purpose of this internship program is to implement the concept ofMarketing 

Communication at Hotel Aryaduta Lippo Village. The company where the 

internship was conducted is part of the hospitality industry, namely Aryaduta Lippo 

Village, which is a subsidiary of the Lippo Group. The position undertaken during 

the internship was Marketing Communication within the Sales & Marketing 

Department. The job description of the Marketing Communication role includes 

designing marketing strategies, developing sales ideas through social media, and 

planning advertising across various types of media. The concept applied in this 

internship report is the Marketing Communication Mix as proposed by Kotler and 

Keller (2016). The main challenge encountered during the internship process was 

the difference between the marketing communication practices implemented at 

Hotel Aryaduta Lippo Village and the marketing communication processes 

discussed in academic literature. After completing the six-month internship 

program, it can be concluded that there are differences between the marketing 

communication processes taught in academic courses and their application in the 

hospitality industry, particularly in the context of digital media. 

 

Keywords: Hospitality Industry, Marketing Communication, Social Media 
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