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ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI
SIKAP DAN NIAT PEMBELIAN KONSUMEN TERHADAP
GREEN SKINCARE PRODUCT: STUDI PADA BHUMI
SKINCARE

Devania Natalia Pristian

ABSTRAK

Saat ini permasalahan mengenai krisis lingkungan sudah menjadi isu global
yang sangat mendesak serta mengkhawatirkan. Beberapa kejadian seperti
kebakaran hutan dan lahan (karhutla) yang kerap terjadi setiap tahun di
Indonesia tidak hanya mengurangi tutupan hutan, tetapi juga menghasilkan
emisi gas rumah kaca dalam jumlah besar. Salah satu brand yang menerapkan
konsep ramah lingkungan adalah Bhumi Skincare yang merupakan cerminan
nyata dari perwujudan skincare lokal menggunakan konsep green product
dalam mendukung kegiatan sustainable. Metode penelitian yang digunakan
adalah Smart PLS dengan pengolahan data terhadap 297 responden dengan
menggunakan non-probability sampling. Temuan pada penelitian ini adalah
Awareness of Green Product berpengaruh terhadap Attitude towards Green
Product, Product Information tidak memiliki pengaruh terhadap Atfitude
towards Green, Product Availability berpengaruh terhadap Attitude towards
Green Product, Environmental Concern berpengaruh terhadap Attitude
towards Green Product, Perceived Barriers tidak berpengaruh terhadap
Attitude towards Green Product, Perceived Price berpengaruh terhadap
Attitude towards Green Product, Perceived Barriers tidak berpengaruh
terhadap Purchase Intention, Attitude Towards Green Product berpengaruh
terhadap Purchase Intention, serta Perceived Price berpengaruh terhadap
Purchase Intention.

Kata kunci: Green Skincare Product, Purchase Intention, Attitude Towards
Green Product, BHUMI Skincare
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ANALYSIS OF FACTORS INFLUENCING CONSUMER
ATTITUDES AND PURCHASE INTENTION TOWARDS GREEN
SKINCARE PRODUCTS: A STUDY ON BHUMI SKINCARE

Devania Natalia Pristian

ABSTRACT

Currently, the problem of environmental crisis has become a very urgent
and worrying global issue. Several incidents such as forest and land fires
(karhutla) that often occur every year in Indonesia not only reduce forest
cover, but also produce large amounts of greenhouse gas emissions. One
brand that applies the environmentally friendly concept is Bhumi Skincare
which is a real reflection of the embodiment of local skincare using the
concept of green products in supporting sustainable activities. The research
method used is Smart PLS with data processing on 297 respondents using
non-probability sampling. The findings in this study are Awareness of Green
Product influences Attitude towards Green Product, Product Information has
no influence on Attitude towards Green, Product Availability influences
Attitude towards Green Product, Environmental Concern influences Attitude
towards Green Product, Perceived Barriers do not influence Attitude towards
Green Product, Perceived Price influences Attitude towards Green Product,
Perceived Barriers do not influence Purchase Intention, Attitude Towards
Green Product influences Purchase Intention, and Perceived Price influences
Purchase Intention.

Keywords: Green Skincare Product, Purchase Intention, Attitude Towards Green
Product, BHUMI Skincare
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