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PERANCANGAN MEDIA PROMOSI HARI PELANGGAN 

NASIONAL 2025 ASTRA MOTOR 

Keisya Ardhyagita Ranjani 

ABSTRAK 

 

 
Acceleration Program UMN merupakan salah satu bentuk penerapan ilmu yang bertujuan 
untuk memberikan pengalaman kerja nyata bagi mahasiswa, khususnya dalam memahami 

penerapan desain komunikasi visual di dunia industri. Penulis melaksanakan kegiatan ini 

di PT Astra Internasional Tbk. – Honda, perusahaan yang bergerak di bidang distribusi dan 

penjualan sepeda motor Honda di Indonesia. Penulis memiliki tujuan untuk mempelajari 

penerapan strategi komunikasi visual dalam mendukung aktivitas pemasaran dan promosi 

perusahaan, baik melalui media digital maupun media cetak melalui pelaksanaan kegiatan 

magang ini. Selama enam bulan pelaksanaan magang dengan sistem kerja Work From 

Office (WFO) di kantor pusat Astra Motor, Jakarta Utara, penulis berperan sebagai Graphic 
Design Intern pada departemen Retail Marketing & Channel. Tugas yang dijalankan 

meliputi perancangan materi promosi digital, pembuatan konten media sosial, serta desain 

pendukung untuk kebutuhan internal perusahaan. Melalui pengalaman ini, penulis 

memperoleh pemahaman yang lebih mendalam mengenai peran desain grafis dalam 

industri otomotif, pentingnya kolaborasi tim, serta pengelolaan waktu dan kreativitas dalam 

memenuhi target pekerjaan. Hasil dari kegiatan magang ini diharapkan dapat menjadi bekal 

yang berharga bagi penulis dalam pengembangan profesional di bidang desain komunikasi 

visual. 

 

Kata kunci: Astra Motor,  Media Promosi, Strategi Komunikasi 
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DESIGNING PROMOTIONAL MEDIAS FOR HARI 

PELANGGAN NASIONAL 2025 ASTRA MOTOR 

Keisya Ardhyagita Ranjani 

ABSTRACT 

 

The UMN Acceleration Program is a form of practical learning designed to provide 

students with real work experience, particularly in understanding the application 

of visual communication design within the professional industry. The author 

carried out this internship at PT Astra International Tbk. – Honda, a company 

engaged in the distribution and sales of Honda motorcycles in Indonesia. Through 

this program, the author aimed to explore the implementation of visual 

communication strategies in supporting the company’s marketing and promotional 

activities, both through digital and print media. The six-month internship was 

conducted under a Work From Office (WFO) system at Astra Motor’s head office 

in North Jakarta, where the author served as a Graphic Design Intern in the Retail 

Marketing & Channel department. The main responsibilities included designing 

digital promotional materials, creating social media content, and producing visual 

designs for internal company needs. This experience provided the author with a 

deeper understanding of the role of graphic design in the automotive industry, the 

importance of teamwork, and the management of time and creativity in meeting 

project deadlines. The outcomes of this internship are expected to serve as a 

valuable foundation for the author’s professional development in the field of visual 

communication design. 

 

Keywords: Astra Motor, Promotional Media, Communication Strategy 
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