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PERANCANGAN STRATEGI VISUAL MARKETING 

UNTUK EVENT “BEERIRAMA” 

DI PT. TANJUNGWANGI MAKMUR SENTOSA 

 (Mudita Harsono) 

ABSTRAK 
 

 
Pelaksanaan magang yang dijalankan di PT Tanjungwangi Makmur Sentosa (Retail Orang 

Tua Group) berlangsung selama 6 (enam) bulan, terhitung sejak 12 Agustus 2025 hingga 
11 Februari 2026. PT Tanjungwangi Makmur Sentosa merupakan perusahaan ritel 

minuman alkohol yang mengelola berbagai brand, termasuk Bottle Avenue dan Glas+. 

Sebagai, Graphic Design Intern penulis bertanggungjawab dalam perancangan konten 
visual untuk kedua brand tersebut baik media sosial maupun untuk keperluan promosi 

lainnya. Perbedaan karakter antar kedua brand tersebut telah memberi penulis kebebasan 

untuk mengeluarkan ide-ide kreatif yang unik dan berbeda. Melalui program magang ini, 

penulis dapat memperdalam keterampilan desain, mulai dari eksplorasi gaya visual, 
penerapan teknik desain, hingga mengembangkan kemampuan komunikasi profesional dan 

kerja sama dalam tim. Pengalaman ini semakin menambah pengetahuan penulis tentang 

industri ritel alkohol serta yang terpenting adalah tentang bagaimana proses kreatif di 
dalamnya sehingga menjadi bekal penting bagi perjalanan karier di masa mendatang. 

 

Kata kunci: Magang, Graphic Design, Industri Alkohol, Retail Orang Tua Group 
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VISUAL STRATEGY DESIGN 

 FOR THE BEERIRAMA EVENT  

AT PT. TANJUNGWANGI MAKMUR SENTOSA 

(Mudita Harsono) 

ABSTRACT 

 

The internship program at PT Tanjungwangi Makmur Sentosa (Retail Orang Tua 

Group) lasted for 6 (six) months, starting from August 12, 2025, to February 11, 

2026. PT Tanjungwangi Makmur Sentosa is an alcoholic beverage retail company 

that manages various brands, including Bottle Avenue and Glas+. As a Graphic 

Design Intern, the author is responsible for designing visual content for both 

brands, both for social media and for other promotional purposes. The differences 

in character between the two brands have given the author the freedom to express 

unique and different creative ideas. Through this internship program, the author 

can deepen his design skills, starting from exploring visual styles, applying design 

techniques, to developing professional communication and teamwork skills. This 

experience further increases the author's knowledge of the alcohol retail industry 

and most importantly, about how the creative process within it works, thus 

becoming an important provision for his future career path. 

 

Keywords: Internship, Graphic Design, Alcohol Industry, Retail Orang Tua Group 
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