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PERANCANGAN MEDIA PROMOSI MENGENAI ACARA 

“PLANGI NUSANTARA” DI LIPPO MALL NUSANTARA 

 (Angelia Sean) 

ABSTRAK 
 

 

Program magang merupakan kegiatan akademik yang bertujuan memberikan 

pengalaman kerja nyata bagi mahasiswa, khususnya dalam mengaplikasikan ilmu 

yang diperoleh selama perkuliahan. Bagi mahasiswa Desain Komunikasi Visual, 

magang menjadi sarana penting untuk mengembangkan kemampuan desain, 

memahami alur kerja profesional, serta beradaptasi dengan kebutuhan industri 

kreatif. Kegiatan magang ini dilaksanakan di Lippo Mall Nusantara pada divisi 

Marketing Communication sebagai Graphic Designer. Lippo Mall Nusantara 

merupakan pusat perbelanjaan yang aktif menyelenggarakan berbagai event dan 

kampanye promosi, sehingga membutuhkan visual dengan standar branding yang 

konsisten dan profesional. Selama masa magang, penulis terlibat dalam berbagai 

proses perancangan media promosi, seperti pembuatan key visual acara “Plangi 

Nusantara”, desain konten media sosial, LED mall, backdrop event, packaging 

souvenir, hingga pengembangan motif batik untuk kebutuhan seragam grand 

opening. Seluruh proses pengerjaan dilakukan melalui briefing, brainstorming, 

penyusunan konsep, asistensi, revisi, hingga finalisasi desain sesuai arahan 

supervisor dan manager. Dalam pengerjaannya, penulis menerapkan prinsip-prinsip 

desain seperti hierarki visual, komposisi, keseimbangan, konsistensi visual, serta 

penggunaan grid. Melalui kegiatan magang ini, penulis memperoleh pengalaman 

langsung mengenai alur kerja kreatif di lingkungan korporat, kemampuan 

kolaborasi lintas divisi, serta peningkatan keterampilan teknis dan profesionalitas 

dalam bidang desain komunikasi visual. 

 

Kata kunci: Lippo Mall Nusantara, Desain Promosi, Media Promosi 
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PROMOTIONAL MEDIA DESIGN FOR THE 

“PLANGI NUSANTARA” EVENT AT LIPPO MALL 

NUSANTARA 

(Angelia Sean) 

ABSTRACT 

 

The internship program is an academic activity designed to provide students with 

real work experience, particularly in applying the knowledge gained throughout 

their studies. For Visual Communication Design students, internships serve as an 

essential platform to develop design skills, understand professional workflows, and 

adapt to the demands of the creative industry. This internship was carried out at 

Lippo Mall Nusantara within the Marketing Communication division as a Graphic 

Designer. Lippo Mall Nusantara is a shopping center that actively organizes events 

and promotional campaigns, requiring visual materials that maintain consistent 

and professional branding standards. Throughout the internship period, the author 

was involved in various design processes, including the creation of the key visual 

for the “Plangi Nusantara” event, social media content design, LED mall visuals, 

event backdrops, souvenir packaging, and the development of batik motifs for the 

grand opening uniform. All design processes were carried out through briefing, 

brainstorming, concept development, supervision, revisions, and finalization in 

accordance with the direction of supervisors and managers. In completing these 

tasks, the author applied key design principles such as visual hierarchy, 

composition, balance, consistency, and grid usage. This internship provided the 

author with valuable hands-on experience in a corporate creative environment, 

strengthened cross-divisional collaboration skills, and enhanced technical abilities 

and professionalism in the field of visual communication design. 

 

Keywords: Lippo Mall Nusantara, promotional design, Promotional Media. 
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