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PERANCANGAN MEDIA COLLATERAL UNTUK 

PRIME STORE SCANDIA MARGOCITY DI 

PT MITRA GLOBAL RITEL 
 (Bella Felisha) 

ABSTRAK 
 

 
Sebagai salah satu syarat kelulusan, penulis menjalankan program magang di 
Scandia, yang berada di bawah PT Mitra Global Ritel (Orang Tua Group). 
Scandia merupakan brand home living yang menawarkan berbagai furnitur untuk 
kebutuhan rumah, kantor, dan industri, dengan nuansa minimalis namun 
fungsional. Sesuai dengan program studi dan minat penulis dalam bidang desain 
grafis, penulis memilih Scandia sebagai tempat magang untuk mengembangkan 
skill desain, serta softskill dalam bekerja di korporasi, seperti cara berkomunikasi 
yang profesional dalam tim, time management, dan workflow di perusahaan besar 
yang tergolong cepat. Selama program magang, penulis terlibat dalam pembuatan 
konten-konten promosi, seperti desain untuk produk new arrival, promo bundling, 
dan media-media promosi di toko offline Scandia. Melalui program magang ini, 
penulis berkesempatan untuk belajar langsung mengenai peran desain dalam 
pemasaran yang dilakukan oleh perusahaan besar, khususnya pada bidang ritel 
furnitur. Penulis juga memperoleh pemahaman mengenai alur kerja di korporasi 
serta keterampilan dalam berkomunikasi dalam tim.  

 

Kata kunci: Magang, Desain Grafis, Pemasaran 
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DESIGNING COLLATERAL MEDIA FOR SCANDIA 

PRIME STORE MARGOCITY AT 

PT MITRA GLOBAL RITEL 
(Bella Felisha) 

ABSTRACT 
 

As one of the graduation requirements, the author completed an internship 
program at Scandia, a home living brand under PT Mitra Global Retail (Orang 
Tua Group). Scandia offers a variety of furniture products for household, office, 
and industrial needs, characterized by a minimalist yet functional Scandinavian 
design. In line with the author’s academic background and interest in graphic 
design, Scandia was chosen as the internship placement to develop design skills 
as well as soft skills required in a corporate environment, such as professional 
communication, time management, and adaptability to a fast-paced workflow. 
During the internship period, the author was involved in producing various 
promotional materials, including designs for new arrival products, promo 
bundling, and in-store promotional media for Scandia offline stores. Through this 
internship, the author gained firsthand experience in understanding the role of 
design in marketing activities within a large-scale retail company, particularly in 
the furniture industry. In addition, the author also developed a better 
understanding of corporate work processes and improved communication and 
collaboration skills within a professional team. 

 
Keywords: Internship, Graphic Design, Marketing 
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