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ANALISIS PENERAPAN INTEGRATED MARKETING 
COMMUNICATION PADA KONTEN MEDIA SOSIAL DALAM 

PROMOSI FILM “BUDI PEKERTI” 
 (Novryan Susanto) 

ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis penerapan Integrated Marketing 
Communication (IMC) dalam strategi promosi film Budi Pekerti melalui konten media 
sosial, khususnya pada platform TikTok akun resmi @filmbudipekerti (kini 
@filmparaperasuk). Dengan menggunakan metode kualitatif deskriptif, penelitian ini 
mengkaji konten promosi berupa foto, poster, cuplikan video, trailer, serta interaksi 
penonton melalui kolom komentar, likes, shares, dan reposts. Analisis dilakukan 
berdasarkan empat indikator IMC menurut Belch & Belch (2018), yaitu content 
integration, brand voice and positioning, engagement and interaction, serta call to action. 
Hasil penelitian menunjukkan bahwa strategi promosi Budi Pekerti berhasil menerapkan 
integrasi konten secara konsisten melalui penggunaan palet warna biru–kuning, narasi isu 
sosial, dan elemen visual yang selaras dengan tema film. Brand voice terbentuk melalui 
gaya komunikasi yang hangat, reflektif, dan relevan dengan isu pendidikan karakter. 
Tingkat engagement tinggi terlihat dari komentar, likes, serta interaksi penonton yang 
menunjukkan kedekatan emosional dengan karakter dan cerita. Selain itu, berbagai 
bentuk call to action seperti ajakan pemain, ulasan publik figur, dan informasi 
penambahan layar bioskop efektif mendorong penonton untuk membeli tiket. 
Keseluruhan temuan menunjukkan bahwa penerapan IMC pada konten media sosial 
mampu meningkatkan eksposur, interaksi, dan partisipasi penonton, serta berkontribusi 
pada keberhasilan promosi film Budi Pekerti di bioskop. 

 

Kata kunci: Promosi, Integrasi, Marketing, Film 
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 ANALYSIS OF INTEGRATED MARKETING 
COMMUNICATION IMPLEMENTATION IN SOCIAL MEDIA 

CONTENT FOR THE PROMOTION OF THE FILM “BUDI 
PEKERTI” 

 (Novryan Susanto) 

ABSTRACT 

 

This study aims to analyze the implementation of Integrated Marketing 
Communication (IMC) in the promotional strategy of the film Budi Pekerti 
through social media content, particularly on the TikTok platform via the official 
account @filmbudipekerti (now @filmparaperasuk). Using a descriptive 
qualitative method, the research examines promotional content in the form of 
photos, posters, video clips, trailers, and audience interactions through 
comments, likes, shares, and reposts. The analysis is based on four IMC 
indicators proposed by Belch & Belch (2018), namely content integration, brand 
voice and positioning, engagement and interaction, and call to action. The 
findings indicate that the promotional strategy of Budi Pekerti successfully 
applies consistent content integration through the use of a blue–yellow color 
palette, social-issue-driven narratives, and visual elements aligned with the film’s 
thematic direction. The brand voice is established through warm, reflective, and 
socially relevant communication that resonates with themes of character 
education. High levels of engagement are evident from comments, likes, and 
audience interactions that reflect emotional connection to the film’s characters 
and storyline. Additionally, various forms of call to action—such as cast-led 
invitations, public figure reviews, and announcements of additional cinema 
screens—effectively encouraged audiences to purchase tickets. Overall, the study 
concludes that the application of IMC in social media content successfully 
enhances exposure, interaction, and audience participation, contributing to the 
promotional success of Budi Pekerti in Indonesian cinemas. 

 
Keywords: Promotion, Integration, Marketing, Film  
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