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PERANCANGAN VISUAL
UNTUK MEDIA SOSIAL ALFAMART RUN 2025

DI PT SUMBER ALFARIA TRIJAYA, TBK

(Hanny Adelia Wijaya)

ABSTRAK

Industri kreatif di Indonesia terus berkembang, terutama di bidang desain dan media digital
yang kini semakin penting dalam mendukung persaingan global. Sebagai bagian dari syarat
kelulusan, mahasiswa Desain Komunikasi Visual Universitas Multimedia Nusantara
diwajibkan mengikuti program magang agar bisa merasakan langsung dunia kerja
sekaligus menghubungkan teori yang dipelajari di kampus dengan praktik nyata. Penulis
menjalani magang di PT Sumber Alfaria Trijaya, Tbk atau yang lebih dikenal dengan
Alfamart, salah satu perusahaan ritel terbesar di Indonesia yang berpusat di Alam Sutera,
Tangerang Selatan. Selama magang, penulis menempati posisi sebagai Graphic Design
Intern dengan tugas utama membuat konten visual untuk media sosial Alfamart, termasuk
ikut serta dalam merancang materi promosi acara besar Alfamart Run 2025. Dalam
pelaksanaannya, penulis banyak belajar tentang penerapan Desain Komunikasi Visual,
tipografi, ilustrasi serta strategi branding melalui media digital dan event. Proses magang
yang dimulai dari tahap rekrutmen hingga pelaksanaan pada Agustus 2025 ini memberikan
banyak pengalaman baru, mulai dari bekerja berbeda divisi, mengatur desain untuk skala
proyek yang besar hingga memahami bagaimana dunia kerja profesional berjalan. Secara
keseluruhan, magang ini memberi manfaat besar bagi penulis untuk mengasah
keterampilan, memperluas relasi serta berkontribusi pada kesuksesan acara perusahaan.

Kata kunci: Media Sosial, Desainer Grafis, Konten
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VISUAL PLANNING FOR ALFAMART RUN 2025 SOCIAL

MEDIA AT PT SUMBER ALFARIA TRIJAYA, TBK

(Hanny Adelia Wijaya)

ABSTRACT

The creative industry in Indonesia continues to grow, especially in design and
digital media, which play an increasingly vital role in global competition. As part
of graduation requirements, students of Visual Communication Design at
Universitas Multimedia Nusantara are required to undertake an internship to
experience the professional environment firsthand and connect academic theories
with real practices. The author completed an internship at PT Sumber Alfaria
Trijaya, Tbk, better known as Alfamart, one of the largest retail companies in
Indonesia headquartered in Alam Sutera, South Tangerang. During the internship,
the author worked as a Graphic Design Intern with main responsibilities including
creating visual content for Alfamart’s social media channels and contributing to
promotional materials for the major event, Alfamart Run 2025. Through this role,
the author gained valuable knowledge in applying Visual Communication Design
principles, typography, illustration, and branding strategies across digital media
and events. The internship, which began with a recruitment process and continued
through its implementation in August 2025, provided many new experiences such
as collaborating across divisions, managing design tasks for large-scale projects,
and understanding the dynamics of a professional workplace. Overall, this
internship became a meaningful opportunity for the author to sharpen creative
skills, build professional networks and contribute to the success of corporate
activities.

Keywords: Social Media, Graphic Design, Content
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