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PERANCANGAN PERSONAL BRANDING NUVARE 

 (Evelyn Fraser) 

ABSTRAK 
 

 

Program magang kewirausahaan di Skystars Ventures Universitas Multimedia 

Nusantara dilaksanakan sebagai sarana untuk memperoleh pengalaman praktis 

dalam memahami proses pengembangan usaha serta dinamika ekosistem startup di 

Indonesia . Kegiatan ini bertujuan meningkatkan kompetensi mahasiswa dalam 

berpikir kritis, analisis, kreatif, serta mengasah ketreampilan manajerial melalui 

praktik langsung dalam merancang dan mengimplementasikan ide bisnis. Teori 

utama yang dijadikan landasan meliputi konsep kewirausahaan , manajemen bisnis, 

model bisnis kanvas, serta strategi pemasaran digital yang relevan dalam 

pengembangan usaha. Skaystars Venture, sebagai inkubator bisnis universitas, 

berperean penting dalam memberikan fasilitas, pendampingan mentor , serta akses 

jejaring yang endukung pengembangan startup mahasiswa. Pelaksanaan magang 

mencakup berbagai kegiatan, antara lain diskusi ide, penusunan model bisnis, 

validasi pasar, perancangan strategi promosi , hingga presentasi pitching di hadapan 

mentor. Melalui kegiatan tersebut, mahasiswa memperoleh kesempatan untuk 

berkolaberasi dalam tim, mengahdapi tantangan nyata, serta mengasah kemampuan 

problem solving secara kontekstual. Berdasarkan pelaksanaan magang , dapat 

disimpulkan bahwa mahasiswa mampu memadukan teori akademik dengan praktik 

lapangan, memperoleh pemahaman mendalam mengenai tantangan kewirausahaan, 

serta memiliki bekal keterampilan yang lebih siap untuk menghadapi persaingan 

global. Dengan demikian, magang kewirausahaan di Skystars Ventures 

memberikan pengalaman bermakna yang memperkaya wawasan dan kompetensi 

kewirarusahaan mahasiswa.  

 

Kata kunci: Kewirausahaan, Startup, Ikubator Bisnis, Skystars Ventures, 

Universitas Multimedia Nusantara. 
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PERANCANGAN PERSONAL BRANDING NUVARE 

(Evelyn Fraser) 

ABSTRACT 

 

The entrepreneurship program at Skystars Ventures, Universitas Multimedia 

Nusantara, was conducted as a means to gain practical experience experience in 

understanding the process of business development as well as the dynamics of the 

startup ecosystem in indonesia. This program aims to enhance student’s 

competencies in critical , analytical, and creative thingking, as well as to strengthen 

managerial skills through hands on practice in designing and implementing 

business ideas. The main theoretical foundations applied include entrepreneurship 

concepts, business management, the busieness model canvas , and digital marketing 

strategies taht are relevant to business development. Skystars Ventures, as the 

university’s business incobator, plays an important role by providing facilities, 

mentoring, and acccess to networks thta support the growth of student startups. The 

internship activities encompassed various stages, including idea discussions, 

business model development, market validation, promotional strategy planning, 

and pitching presentations before mentors. Through these activities, students 

gained opportunities to collaborate in teams, face real challenges, and sharpen 

contextual problem solving skills. Based on the internship experience, it can be 

concluded that students were able to integrate academic theories with practical 

applications, gain a deeper understanding of entrepreneurial challenges, and 

develop stronger competencies to face global competition. Thus, the 

entrepreneurship internship at Skystars Ventures provided a meaningful experience 

that enriched student’s knowledge and entrepreneurial skills.   

 

Keywords: Enterpreneuship , Startup, Business Incubator, Skystars Ventures, 

Multimedia Nusantara University. 
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