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PERANCANGAN DESAIN VISUAL KREATIF MEDIA SOSIAL
BRAND KURU BABY DI NYNE CREATIVE AGENCY

(Clarissa Savira Leonhard)

ABSTRAK

Media sosial telah menjadi sebuah platform yang terus berkembang dan mendorong
penggunaan strategi komunikasi brand dengan membangun brand identity melalui
pemasaran digital. Adanya internet dan media sosial mempermudah masyarakat
dalam memenuhi kebutuhan, keinginan, dan gaya hidup. Sebagai agensi kreatif
yang bergerak di bidang layanan kreatif dan pengembangan branding klien, Nyne
Creative Agency fokus dalam mewujudkan kebutuhan brand seperti social media
management, photography, videography, event marketing, dan lain-lain. Hal ini
mendukung visi serta misi perusahaan untuk menyalurkan kreativitas secara
profesional dan menarik pelanggan dengan konten promosi yang disesuaikan
dengan masing-masing brand. Penulis memilih perusahaan ini karena percaya
bahwa kemampuan dalam menciptakan desain dapat diasah melalui pengalaman
langsung dengan mengikuti alur kerja profesional serta standar yang ditetapkan
perusahaan. Selama menjalani magang sebagai sebagai Graphic Designer Intern,
penulis ditugaskan dalam menciptakan desain untuk beberapa brand yakni, Kuru
Baby, Kaye Brother’s Tailor, KamiUrus, Radiant, yang mencakup pembuatan
konten visual seperti Instagram Feeds, Story, Cover Reels, packaging, printables,
dan sebagainya. Kegiatan magang ini dilaksanakan dengan harapan penulis dapat
memanfaatkan ilmu yang telah didapat selama masa perkuliahan untuk
menciptakan desain inovatif dan mencapai kelulusan dengan gelar Sarjana Desain
di Universitas Multimedia Nusantara.

Kata kunci: Media Sosial, Branding, Inovatif, Kreatif
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CREATING CREATIVE VISUAL DESIGN FOR KURU BABY’S

SOCIAL MEDIA AT NYNE CREATIVE AGENCY

(Clarissa Savira Leonhard)

ABSTRACT

Social media has become a platform that continues to grow and encourages the use
of brand communication strategies by building brand identity through digital
marketing. The existence of the internet and social media allows people to more
easily meet their needs, desires, and lifestyles. As a creative agency engaged in
creative services and client branding development, Nyne Creative Agency focuses
on fulfilling brand needs such as social media management, photography,
videography, event marketing, and others. This aligns with the company's vision
and mission to channel creativity professionally and attract customers with
promotional content in accordance with each brand’s identity. The author chose
this company because it offers opportunities to hone the ability to create designs
through hands-on experience by following the professional workflow and standards
set by the company. Understanding the process of planning, creating, and
evaluating creative content that is adapted to the characteristics of each brand
along with the company standards is one of the reasons the author decided to work
there. During the author’s internship period as a Graphic Designer Intern, the
author was tasked with creating designs for several brands, namely, Kuru Baby,
Kaye Brother's Tailor, KamiUrus, Radiant, which consists of creating visual
content such as Instagram Feeds, Stories, Cover Reels, packaging, printables, and
so on. This internship activity was carried out with the expectation that the author
could utilize the knowledge gained during college studies to create innovative
designs and achieve graduation with a Bachelor of Design degree at Multimedia
Nusantara University.

Keywords: Social Media, Branding, Innovative, Creative
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