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PERANCANGAN MEDIA PROMOSI DIGITAL DAN CETAK 

PADA PT VIVO MOBILE INDONESIA 

 

Jeshua Nicholas Alexy 

ABSTRAK 

 
 
Perkembangan industri smartphone di Indonesia semakin meningkatkan pembelian 
konsumen dengan memperhatikan berbagai aspek penting seperti aesthetics, brand 
awareness, dan emotional value yang dimiliki dari sebuah smartphone. Pada 
kuartal 1 tahun 2024, pangsa pasar smartphone di Indonesia didominasi oleh Oppo 
sebesar 19,9% sebagai pangsa pasar terbesar, lalu dilanjuti oleh Samsung sebesar 
17,3%, vivo 15,8%, dan Xiaomi 15,6%. Untuk meningkatkan pangsa pasar 
dibutuhkannya strategi bagi tiap produsen smartphone untuk meningkatkan 
konversi pembelian konsumen smartphone di Indonesia. Dengan adanya program 
Career Accelaration Program Track 1, penulis dapat diberikan kesempatan untuk 
melakukan magang di PT vivo Mobile Indonesia dan bekerja pada Brand 
Department dengan divisi Graphic Design. Dengan pengalaman ini penulis 
mendapatkan kemampuan softskill maupun hardskill, menambah wawasan dalam 
dunia desain, mempelajari bagaimana menggunakan design tools seperti Adobe 
Photoshop dan Adobe Illustrator dengan lebih efisien dan cepat, serta memahami 
bagaimana PT vivo Mobile Indonesia mempromosikan produk mereka secara 
terstruktur, terarah, dan tepat sasaran. 
 

 

Kata kunci: smartphone, brand awareness, promosi 
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DESIGNING PROMOTIONAL DIGITAL AND PRINT MEDIA AT 

PT VIVO MOBILE INDONESIA 

 
Jeshua Nicholas Alexy 

ABSTRACT 

 

The development of the smartphone industry in Indonesia has increased consumer 
purchases by taking various important aspects such as aesthetics, brand awareness, 
and the emotional value of a smartphone. In the first quarter of 2024, the 
smartphone market share in Indonesia was dominated by Oppo with 19.9% as the 
largest market share, followed by Samsung with 17.3%, vivo with 15.8%, and 
Xiaomi with 15.6%. To increase market share, each smartphone manufacturer 
needs a strategy to increase consumer conversion in Indonesia. Through Career 
Accelaration Program Track 1 program, the author was given the opportunity to 
intern at PT vivo Mobile Indonesia and work in the Brand Department's Graphic 
Design division. Through this experience, the author gained soft skills and hard 
skills, gaining insight into the world of design, learned how to use design tools such 
as Adobe Photoshop and Adobe Illustrator more efficiently and quickly, and 
understood how PT vivo Mobile Indonesia promotes their products in a structured, 
focused, and targeted. 
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