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PERANCANGAN KONTEN MEDIA SOSIAL
REAL BODY & SOUL
(Michelle Angelique Wijaya)

ABSTRAK

Perkembangan dalam bidang content creation mengalami banyak perubahan yang
signifikan dari 2016 hingga 2020 yang memperdalam perubahan dalam
berkomunikasi secara digital. Magang ini dilaksanakan sebagai bentuk penarapan
ilmu Desain komunikasi visual kedalam industry kreatif yaitu beauty and self care.
Penulis melaksanakan magang di Real Body & Soul, sister brand dari Jacquelle
Beaute yang menggembangkan produk bodycare dengan kelebihan dari bahan
skincare yang dapat menargetkan semua orang dengan semua kondisi kulit. Lewat
kegiatan magang ini, penulis mempelajari strategi visual, desain media social, serta
proses kreatif yang digunakan untuk membangun branding yang relevan dengan
trend dan industry kecantikan. Selama menjalani magang, penulis melibatkan diri
dalam berbagai bentuk proses terutama dalam mengembangkan konten mulai dari
perencanaan, produksi, hingga evaluasi performa di platform digital. Kegiatan ini
mencakup pembuatan konten berbasis fotografi, videografi, copywriting hingga
penyusunan materi promosi. Lewat penggalaman tersebut penulis memperoleh
pemahaman mendalam mengenai pentingnya konsistensi visual, storytelling hingga
cara untuk membangun kedekatan dengan audiens.

Kata kunci: Content Creator, Bodycare
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MEDIA SOSIAL CONTENT DEVELOPMENT AS A

CONTENT CREATOR AT REAL BODY & SOUL
(Michelle Angelique Wijaya)

ABSTRACT

Developments in the field of content creation have undergone many significant
changes from 2016 to 2020, which have deepened changes in digital
communication. This internship was carried out as a form of applying visual
communication design knowledge to the creative industry, namely beauty and self-
care. The author undertook an internship at Real Body & Soul, a sister brand of
Jacquelle Beaute, which develops body care products with the added benefit of
skincare ingredients that can target everyone with all skin conditions. Through this
internship, the author learned visual strategies, media sosial design, and the
creative process used to build branding that is relevant to trends and the beauty
industry. During the internship, the author was involved in various processes,
particularly in developing content, from planning and production to performance
evaluation on digital platforms. These activities included creating photography-
based content, videography, copywriting, and compiling promotional materials.
Through this experience, the author gained a deep understanding of the importance
of visual consistency, storytelling, and ways to build rapport with audiences.

Keywords: Content Creator, Bodycare
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