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PERANCANGAN MEDIA PROMOSI BRAND DR. BROWN’S
DI PT TMC INDONESIA

Frickson Sufian

ABSTRAK

PT TMC Indonesia menekankan pentingnya konsistensi identitas visual dan
efektivistas strategi komunikasi dalam penyampaian informasi kepada konsumen.
Permasalahan ini diidentifikasi berfokus pada kebutuhan desain konten yang sesuai
standar brand, efisien dalam proses produksi. Dalam hal ini penulis juga
mempelajari hal-hal terkait desain komunikasi visual, identitas merek dan media
promosi sebagai landasan perancangan. Analisis kebutuhan dilakukan untuk
memahami karakteristik brand Dr. Brown’s, gaya visual, dan target audiens. Pada
proses perancangan mencakup brief, pengumpulan referensi, pembuatan karya, dan
tahap revisi atau finalisasi. Penulis menghasilkan berbagai konten design media
sosial, media promosi online maupun offline. Hasil penelitian menunjukkan proses
perancangan media informasi membutuhkan koordinasi yang jelas, pemahaman
tentang identitas merek, serta kemampuan menerapkan prinsip desain secara
konsisten. Selain menghasilkan karya visual untuk perusahaan, kegiatan magan ini
memberikan pemahaman praktis tentang alur produksi kreatif dan dinamika kerja
dalam industri pemasaran produk bayi. Penelitian ini diharapkan dapt menjadi
acuan bagi mahasiswa yang ingin memahami proses pengembangan media promosi
dalam perusahaan distribusi dan brand.

Kata kunci: Media Promosi, PT TMC Indonesia, Identitas Visual
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PROMOTIONAL MEDIA DESIGN FOR DR. BROWN’S AT PT
TMC INDONESIA

Frickson Sufian

ABSTRACT

PT TMC Indonesia emphasizes the importance of maintaining consistency in visual
identity and ensuring the effectiveness of communication strategies in delivering
information to consumers. The identified problem focuses on the need for design
content that adheres to brand standards while remaining efficient in the production
process. In this context, the author also studied matters related to visual
communication design, brand identity, and promotional media as the foundation
for the design process. A needs analysis was conducted to understand the
characteristics of the Dr. Brown’s brand, its visual style, and its target audience.
The design process included several stages such as receiving the brief, gathering
references, creating the artwork, and conducting revisions or finalization. The
author produced various social media content designs as well as online and offline
promotional materials. The results indicate that the development of information
media requires clear coordination, a strong understanding of brand identity, and
the ability to apply design principles consistently. In addition to producing visual
assets for the company, this internship experience provided practical insights into
the creative production workflow and the dynamics of working within the baby
product marketing industry. This research is expected to serve as a reference for
students seeking to understand the process of developing promotional media within
a distribution and brand management company.

Keywords: Media Promotion, PT TMC Indonesia, Visual Identity
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