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(Shyerly Shaferya) 

 

ABSTRAK 

 

Penggunaan layanan dompet digital di Indonesia mengalami pertumbuhan yang 

sangat cepat, terutama di kalangan Generasi Z yang dikenal memiliki tingkat 

adaptasi tinggi terhadap perkembangan teknologi finansial digital. Meskipun 

tingkat adopsinya relatif tinggi, berbagai kekhawatiran terkait risiko transaksi dan 

keamanan sistem masih menjadi faktor yang berpotensi memengaruhi niat 

penggunaan layanan tersebut. Oleh karena itu, penelitian ini bertujuan untuk 

mengkaji pengaruh adoption readiness, personal innovativeness, dan perceived risk 

terhadap behavioral intention dalam penggunaan dompet digital pada Generasi Z 

di Indonesia. Penelitian ini menggunakan pendekatan kuantitatif dengan metode 

survei terhadap 259 responden berusia 17–28 tahun. Data dianalisis menggunakan 

metode Partial Least Squares–Structural Equation Modeling (PLS-SEM) melalui 

aplikasi SmartPLS versi 4. Hasil analisis menunjukkan bahwa adoption readiness 

memiliki pengaruh positif dan signifikan terhadap behavioral intention. Selain itu, 

personal innovativeness terbukti berpengaruh positif terhadap adoption readiness 

dan behavioral intention. Sebaliknya, perceived risk berpengaruh negatif dan 

signifikan terhadap behavioral intention, yang menunjukkan bahwa semakin tinggi 

risiko yang dirasakan, semakin rendah niat individu untuk menggunakan dompet 

digital. Temuan penelitian ini menegaskan pentingnya upaya peningkatan kesiapan 

adopsi pengguna, penguatan karakter inovatif, serta pengelolaan risiko dan aspek 

keamanan layanan guna mendorong keberlanjutan penggunaan dompet digital di 

kalangan Generasi Z. 

 

Kata kunci: Dompet Digital, Adoption Readiness, Personal Innovativeness, 

Perceived Risk, Behavioral Intention, Generasi Z 
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ABSTRACT 

 

The use of digital wallet services in Indonesia has grown rapidly, particularly 

among Generation Z, who are known for their high level of adaptability to digital 

financial technologies. Despite the relatively high adoption rate, concerns related 

to transaction risks and system security remain factors that may influence users’ 

intention to continue using these services. Therefore, this study aims to examine the 

effects of adoption readiness, personal innovativeness, and perceived risk on the 

behavioral intention to use digital wallets among Generation Z in Indonesia. This 

research employs a quantitative approach using a survey method involving 259 

respondents aged 17–28 years. The data were analyzed using Partial Least 

Squares–Structural Equation Modeling (PLS-SEM) with SmartPLS version 4. The 

results indicate that adoption readiness has a positive and significant effect on 

behavioral intention. In addition, personal innovativeness positively influences 

both adoption readiness and behavioral intention. Conversely, perceived risk has a 

negative and significant effect on behavioral intention, indicating that higher 

perceived risk reduces individuals’ intention to use digital wallet services. These 

findings highlight the importance of enhancing users’ adoption readiness, 

strengthening innovative characteristics, and effectively managing risk and security 

aspects to encourage the sustainable use of digital wallets among Generation Z. 

 

Keywords: Digital Wallet, Adoption Readiness, Personal Innovativeness, Perceived 

Risk, Behavioral Intention, Generation Z 
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