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PENERAPAN STRATEGI PEMASARAN ONE STOP

PRODUCTION SUPPORT RENTAL PADA DURENT SUPPORT

(Marco Saputra Tedy)

ABSTRAK

Penelitian ini membahas penerapan strategi pemasaran pada Durent Support,
sebuah bisnis layanan one stop production support rental berbasis website. Tujuan
penciptaan karya ini adalah merancang strategi pemasaran yang efisien dan terarah
untuk menjangkau segmen pasar Business to Business (B2B) dan Business to
Consumer (B2C) di industri perfilman. Landasan teori yang digunakan mengacu
pada konsep Integrated Marketing Communication (IMC), dengan fokus spesifik
pada metode direct marketing dan personal selling untuk membangun hubungan
interaktif dengan pelanggan. Metode pelaksanaan dilakukan melalui pendekatan
kualitatif berbasis praktik implementasi strategi. Pada segmen B2B, strategi
dijalankan melalui direct marketing dengan mengirimkan pesan langsung
Instagram yang dikirim secara personal kepada rumah produksi. Sementara untuk
segmen B2C, penulis menerapkan strategi hybrid dengan melakukan Personal
Selling secara tatap muka di berbagai festival film, yang kemudian ditindaklanjuti
melalui pemasaran digital via WhatsApp dan penggunaan kode referral. Hasil
penelitian menunjukkan tingkat keberhasilan yang signifikan, di mana strategi ini
mampu mengonversi rumah produksi yang dihubungi menjadi klien aktif, serta
berhasil memperluas jangkauan pasar individu melalui program kode referal.
Penelitian ini menegaskan bahwa kombinasi strategi komunikasi personal yang
adaptif terbukti efektif dalam memvalidasi pasar dan meningkatkan penjualan
dengan biaya yang efisien bagi bisnis rintisan.

Kata kunci: Strategi Pemasaran, Production Support, DuRent Support
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IMPLEMENTATION OF MARKETING STRATEGY FOR ONE STOP
PRODUCTION SUPPORT RENTAL AT DURENT SUPPORT

(Marco Saputra Tedy)

ABSTRACT

This study discusses the implementation of marketing strategies at DuRent Support,
a web-based one stop production support rental service. The purpose of this work
is to design an efficient and targeted marketing strategy to reach both Business to
Business (B2B) and Business to Consumer (B2C) segments within the film industry.
The theoretical foundation refers to the concept of Integrated Marketing
Communication (IMC), focusing specifically on direct marketing and personal
selling methods to build interactive relationships with customers. The study
employed a qualitative approach based on practical implementation of marketing
strategies. For the B2B segment, the strategy was carried out through direct
marketing by sending personalized Instagram messages to production houses.
Meanwhile, for the B2C segment, a hybrid approach was applied by conducting
face-to-face Personal Selling at various film festivals, followed by digital marketing
through WhatsApp and the use of referral codes. The results indicate a significant
level of success, as the strategy effectively converted contacted production houses
into active clients and expanded individual market reach through the referral
program. This study emphasizes that a combination of adaptive and personalized
communication strategies proves effective in validating market responses and
increasing sales efficiently for startup businesses.

Keywords: Marketing Strategy, Production Support, Durent Support
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