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PERANCANGAN CORPORATE PROFILE PT DJARUM
DALAM MEMBANGUN AWARENESS KRETEK
SEBAGAI WARISAN BUDAYA PADA
KOMUNITAS DJARUM RETAIL PARTNERSHIP

Jessica Permatasari

ABSTRAK

PT Djarum merupakan salah satu perusahaan rokok terbesar di Indonesia yang
memiliki sejarah panjang serta identitas korporat yang kuat berlandaskan budaya
lokal Kudus. Melalui Djarum Foundation, perusahaan menjalankan berbagai
program tanggung jawab sosial yang mencakup bidang olahraga, budaya,
pendidikan, lingkungan, dan sosial. Salah satu strategi komunikasi utama
perusahaan adalah program cultural visit, yaitu kunjungan rutin bagi berbagai
kelompok masyarakat untuk mengenal sejarah kretek, proses produksi, serta nilai-
nilai perusahaan. Namun, materi corporate profile yang digunakan dalam kegiatan
tersebut masih bersifat konvensional dan belum mencerminkan identitas visual
perusahaan secara optimal. Kondisi ini menunjukkan perlunya perancangan
ulang corporate profile agar lebih profesional, sistematis, dan komunikatif.
Penelitian/perancangan ini menggunakan pendekatan desain komunikasi visual
dengan memadukan teori identitas korporat, semiotika visual, serta konsep place
branding. Analisis dilakukan melalui telaah visual terhadap materi corporate
profile yang sudah ada, observasi kegiatan cultural visit serta studi literatur
mengenai strategi komunikasi korporat. Variabel utama yang dikaji meliputi
struktur konten, konsistensi identitas visual, kekuatan naratif, serta relevansi pesan
terhadap kebutuhan audiens. Hasil perancangan menunjukkan bahwa corporate
profile yang dirancang ulang mampu menghadirkan narasi perusahaan secara lebih
komprehensif, mulai dari sejarah, budaya, filosofi, hingga tanggung jawab sosial
melalui Djarum Foundation. Tampilan visual yang modern, konsisten, dan
interaktif meningkatkan daya tarik estetika sekaligus memperkuat pengalaman
audiens selama mengikuti sesi sharing dalam cultural visit. Kesimpulannya,
perancangan corporate profile ini berperan strategis dalam memperkuat citra PT
Djarum sebagai perusahaan modern yang berorientasi pada keberlanjutan sekaligus
berakar pada nilai budaya Indonesia serta efektif sebagai media komunikasi public
affairs dalam membangun kepercayaan dan pemahaman publik.

Kata kunci: Corporate Profile, Identitas Korporat, Desain Komunikasi Visual,
Cultural Visit, PT Djarum.
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DESIGNING A CORPORATE PROFILE OF PT DJARUM
IN BUILDING AWARENESS OF KRETEK AS
CULTURAL HERITAGE AMONG THE
DJARUM RETAIL PARTNERSHIP COMMUNITY

Jessica Permatasari

ABSTRACT

PT Djarum is one of the largest cigarette companies in Indonesia, with a long
history and a strong corporate identity rooted in the local culture of Kudus.
Through the Djarum Foundation, the company implements various social
responsibility programs in sports, culture, education, environment, and social
empowerment. One of the company’s key communication strategies is the Cultural
Visit program, a regular initiative that introduces diverse community groups to the
history of kretek, the production process, and the company’s core values. However,
the existing corporate profile materials used in these activities remain conventional
and do not yet fully represent the company’s visual identity. This condition
highlights the need to redesign the corporate profile to make it more professional,
systematic, and communicative. This study/design project uses a visual
communication design approach by integrating theories of corporate identity,
visual semiotics, and place branding. The analysis was conducted through visual
examination of the existing corporate profile materials, observations during the
Cultural Visit activities, and a literature review on corporate communication
strategies. The main variables examined include content structure, visual identity
consistency, narrative strength, and message relevance to audience needs. The
results show that the redesigned corporate profile successfully presents a more
comprehensive company narrative from history, culture, and philosophy to social
responsibility initiatives through the Djarum Foundation. A modern, consistent,
and interactive visual presentation enhances aesthetic appeal while enriching the
audience experience during sharing sessions in the Cultural Visit. In conclusion,
this redesigned corporate profile plays a strategic role in strengthening PT
Djarum’s image as a modern company committed to sustainability while remaining
rooted in Indonesian cultural values, and it serves as an effective communication
tool for Public Affairs in building public trust and understanding.

Keywords: Corporate Profile, Corporate Identity, Visual Communication Design,
Cultural Visit, PT Djarum.
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