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PENGARUH PRODUCT FEATURESS, BRAND IMAGE,
PRODUCT PRICE, DAN SOCIAL INFLUENCESSS TERHADAP
PURCHASE INTENTION MOBIL KIA DI INDONESIA

Alexander Daniel Cahyadi Mogo

ABSTRAK

Penurunan minat beli terhadap mobil merek KIA di Indonesia terjadi di tengah
persaingan industri otomotif yang semakin kompetitif dan dominasi merek tertentu
di pasar nasional. Kondisi ini menunjukkan adanya permasalahan pada niat beli
konsumen yang perlu dianalisis secara empiris. Penelitian ini bertujuan untuk
menganalisis pengaruh Product Featuress, Brand Image, Product Price, dan Social
Influencess terhadap Purchase Intention mobil KIA di Indonesia. Penelitian
menggunakan pendekatan kuantitatif dengan desain deskriptif, melibatkan
responden berusia 20-60 tahun yang mengetahui merek KIA namun belum pernah
membeli mobil KIA. Data dikumpulkan melalui kuesioner skala Likert dan
dianalisis menggunakan regresi linier berganda. Hasil penelitian menunjukkan
bahwa Product Featuress, Brand Image, Product Price, dan Social Influencess
berpengaruh positif dan signifikan terhadap Purchase Intention, baik secara parsial
maupun simultan. Temuan ini menunjukkan bahwa persepsi konsumen terhadap
fitur produk, citra merek, kewajaran harga, serta pengaruh lingkungan sosial
berperan penting dalam membentuk niat beli. Penelitian ini menyimpulkan bahwa
keempat variabel tersebut merupakan faktor penentu Purchase Intention konsumen
terhadap mobil KIA di Indonesia, sehingga perusahaan perlu memperhatikan aspek
produk, harga, dan komunikasi sosial dalam strategi pemasarannya. Penelitian ini
menggunakan pendekatan kuantitatif dengan desain deskriptif, melibatkan 170
responden berusia 20-60 tahun yang mengetahui merek KIA namun belum pernah
membeli mobil KIA. Data dikumpulkan melalui kuesioner skala Likert dan

dianalisis menggunakan regresi linier berganda.

Kata kunci: Purchase Intention, Product Featuress, Brand Image, Product Price,

Social Influencess



THE EFFECT OF PRODUCT FEATURESS, BRAND IMAGE,
PRODUCT PRICE, AND SOCIAL INFLUENCESS ON
PURCHASE INTENTION OF KIA CARS IN INDONESIA

Alexander Daniel Cahyadi Mogo

ABSTRACT

The decline in Purchase Intention toward KIA cars in Indonesia has occurred amid
increasingly intense competition in the automotive industry and the dominance of
established brands in the national market. This condition indicates the need for an
empirical analysis of the factors influencing consumers’ Purchase Intention. This
study aims to examine the effects of Product Featuress, Brand Image, Product
Price, and Social Influencess on the Purchase Intention of KIA cars in Indonesia.
The study employs a quantitative approach with a descriptive research design,
involving respondents aged 2060 years who are familiar with the KIA brand but
have never purchased a KIA car. Data were collected using a Likert-scale
questionnaire and analyzed using multiple linear regression. The results indicate
that Product Featuress, Brand Image, Product Price, and Social Influencess have
positive and significant effects on Purchase Intention, both partially and
simultaneously. These findings suggest that consumers’ perceptions of product
attributes, brand reputation, price fairness, and social environment play important
roles in shaping Purchase Intention. This study concludes that the four variabels
are key determinants of Purchase Intention toward KIA cars in Indonesia,
highlighting the importance of product, pricing, and social communication
strategies in improving consumers’ Purchase Intention. This study employs a
guantitative approach with a descriptive research design, involving 170
respondents aged 2060 years who are familiar with the KIA brand but have never

purchased a KIA car.

Keywords: Purchase Intention, Product Featuress, Brand Image, Product Price,

Social Influencess

Xi



DAFTAR ISI
HALAMAN PERNYATAAN TIDAK PLAGIAT i

HALAMAN PERNYATAAN PENGGUNAAN BANTUAN KECERDASAN
ARTIFISIAL (Al) iii

HALAMAN PENGESAHAN v

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH vi
KATA PENGANTAR viii

ABSTRAK x

ABSTRACT «xi

DAFTAR ISI xii

DAFTAR TABEL xvi

DAFTAR GAMBARXvii

DAFTAR LAMPIRAN Xviii

BAB | PENDAHULUAN 1

1.1 Latar Belakang Penelitian............ccccooiiveiiiiiiiiieece e 1
1.2 Rumusan Masalah dan Pertanyaan Penelitian .......................... 16
1.3 Tujuan Penelitian ..........ccooeiiiiiiieiese e 17
1.4 Manfaat Penelitian..........cccooeeiieiieie e 18
1.5 Batasan Penelitian...........cccocoviiiieiieie e 19
1.6 Sistematika PenuliSan .........cccooveiiiiiinnieie e 20

BAB Il LANDASAN TEORI 22

2.1 TINJAUAN TEON T ..ecuiiiiiiiieite sttt enea 22
2.1.1 Teori Marketing ........ccocoiiiiiiieie e 22
2.1.2 Purchase INteNntion.........ccccceiierenieseere e 24
2.1.3 ProducCt FRATUIESS .....ccceeveiieiireieeieseesie et 26
2.1.4 Brand IMage.......ccceiveiiieiie st 28



2.01.5 PrOTUCE PriCe ... e eeeeeneeenenenees 30

2.1.6 Social INFIUBNCESS .....cceeiiiiiiieeceee s 32
2.2 Model PENEIITIAN ......ccoiiieecie e e 33
2.3 HIPOTESIS ...t 34

2.3.1 Hipotesis 1 Product FEaturess..........ccecviveveereeiesieseese e 34

2.3.2 Hipotesis 2 Brand IMage.........cccceveveeveiie e 35

2.3.3 Hipotesis 3 Product PriCe .........cccccceeveveiiieiiieie e 36

2.3.4 Hipotesis 4 Social INflUENCESSS ........cevvvieiiieiieeiieneee e 36
2.4 Penelitian Terdahulu ..o 37

BAB Il METODOLOGI PENELITIAN 45

3.1 Gambaran Umum ODbjeK.........cccccceiieiiiiiiiieie e 45
3.2 Desain Penelitian .........cccooeiiiiiiniiiee e 47
3.2.1 Exploratory Research Design..........ccccceeveiveeiveieiieseece e 48
3.2.2 Conclusive Research Design.........c.coovieiiieieneiesc e 49
3.3 Populasi dan Sampel Penelitian...........coooeviiiniiiiicncicncce 54
3.3 L POPUIAST vttt 54
3032 SAMPEL .. 56
3.4 Teknik Pengumpulan Data ............cccccvevieiieiieie e 57
3.4.1 DAt PFIMEL ..ottt 57
3.4.2 Data SEKUNAET .......coeiiiiieieie e 58
3.5 Operasionalisasi Variabel...............c.ccoovi i 59
3.6 Teknik ANalisiS Data..........ccccueiverieiieiiieie e 63
3.6.1 Uji Validitas dan Reliabilitas ............cccocoovieiiniiniiie 64
3.6.2 Analisis Data Penelitian............ccoovierieniesin e 65
BT UJT HIPOTESIS. ...ttt s 68
3.7.1 Uji Signifikansi Simultan (Uji Statistik F) ..........ccccccevviinns 68
3.7.2 Uji Signifikansi Parameter Individual (Uji Statistik T) ....... 69
3.7.3 Uji Regresi Linear Berganda ...........c.cccocoveviiiiiieiiieciee e 69

BAB IV ANALISIS DAN PEMBAHASAN 71

4.1 Deskripsi Hasil Penelitian ..........cccocoeiiiiniiiniiiee e 71
4.2 Karakteristik RESPONAEN .........ccccooiiiiiiiiiiiseeieee s 71

Xiii



4.3 ANalisiSiS StatiStik .....coooeeeeeeeeeeeee 74

4.3.1 Social INFIUBNCESSS.......coiieieiieiieece s 75
4.3.2 Product FEATUIESS .......ccoiieiiiieiiieie et 76
4.3.3Brand IMage........cccoviieiieieie e 78
4.3.4 PUrchase INtention.........ccceieiiieneninesieeee e 79
4.3.5 ProdUCE PriCE ......oiiiiiiiieiieieiesie et 80
A4 UJIINSEFUMEN .ottt sta e e e e 82
4.4.1 Uji Validitas Pre-Test Data..........cccoovviveiiieieniienc e 82
4.4.2 Uji Reliabilitas Pre-Test Data...........ccoceevveieneieniicnineae 83
4.4.3 Uji Validitas Main Test Data ..........c.ccoeveiveieieneiincicsene 84
4.4.4 Uji Reliabilitas Main Test Data .........c.cccoeveieneiencncicicns 85
4.5 UjJi ASUMSE KIGSIK........coiiiiiiiiiieie e 86
4.5.1 Uji NOrmalitas .......cccocoveiieiieiieiieie e 86
4.5.2 Uji Heteroskedasitas ........ccccccveieereeiieieeie i 87
4.5.3 Uji MUltiKolONIeritas.........ccccoveveeveiieieee e 88
4.6 UJE IMOAEL ... s 89
4.6.1 Uji Koefisiensi Determinasi (R) ........cccovovvieieniiincnineiine 89
4.6.2 UJI HIPOTESIS. ..o 89
4.7Interpretasi Hasil ... 92
4.7.1 Pengaruh Product Featuress terhadap Purchase Intention
MODITKTA ..ot 92
4.7.2 Pengaruh Brand Image terhadap Purchase Intention Mobil
KIA . Ry, . N S ... . 94
4.7.3 Pengaruh Product Price terhadap Purchase Intention Mobil
KIAJL. N LM B R.QA.T A Qe 95
4.7.4 Pengaruh Product Price terhadap Purchase Intention Mobil
KIAIWL S e LN e WL, 96
4.8 Implikasi Manajerial ...........cccccoeiiiiiiiiiie e 97
4.8.1 Upaya Meningkatkan Product Features Terhadap Purchase
INEENTION ..o s 97
4.8.3 Upaya Meningkatkan Product Price Terhadap Purchase
INEENTION ..o 102
4.8.4 Upaya Meningkatkan Social Influencess Terhadap Purchase
101 (=T 1 (o] o SRS 104



BAB V SIMPULAN DAN SARAN107

5.1 SIMPUIAN ..o 107
O.2 SANAN ..t 109
5.2.1 Saran untuk Perusahaan ...........cccocovvvinininiennne s 109
5.2.2 Saran untuk Penelitian Selanjutnya............ccccccoenininennne 113
DAFTAR PUSTAKA 114

LAMPIRAN 118

XV



Tabel 1.

Tabel 2.

Tabel 3.

Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Penjualan Retail Mobil Total di Indonesia 5 Tahun Terakhir ............... 6
1 (Tabel Penelitian Terdahulu) .........ccoooeiieiiiiiiiee e 37
1 (Tabel Operasionalisasi Variabel)..............cccccevvveveiiciiieie e, 59
1 (Tabel INtErVaAl) ..ccveeeeeceee e 74
2 (Tabel Interval Social INfIUENCESS) ......ocvvrveiiiiiiiieeee e 75
3 (Tabel Interval Product FEAtUIESS).........eovruiririniiicieeieie e 76
4 (Tabel Interval Branda IMage) .........coevererenenininieieee e 78
5 (Tabel Interval Purchase INntention)...........ccocoverinininienenenc e 79
6 (Tabel Interval Product PriCE).......cccooeiiiiiiiiiiiiiieeec s 81
7 UjJi Validitas Pre-TeSE.......ccoueiiieieieiiesiesie s 82
8 Uji Reliabilitas Pre-TeSt........ccuriiiiiiiieieiiir e 83
9 Uji Validitas Main TeSt.......ccciuiieieieieiesie s 84
10 Uji Reliabilitas Main TeSt.......ccccuiiiiiiieieieiesienieeeee s 85
11 Uji KolmOgOorov-SmIrnOV ..........ccccueierieienineninieeeieeese e 87
12 UJI GBJSEI itttk 88
13 Uji MUITKOINIEIITAS. ....c..eevieiecicce e 88
14 Uji Koefisiensi Determinasi (R) ......c.ccoevvevieiieiiiiicceeie e 89
15 Uji Signifikansi Simultan (Uji Statistik F)..........c.ccccoveiiiiiiiicieee, 90
16 Uji Signifikansi Parameter Individual (Uji Statistik T) ..................... 90
17 Uji Regresi Linier Berganda ............c.ccovevvevieieeve e 91

XVi



Gambar 1.
Gambar 1.
Gambar 1.
Gambar 1.

Gambar 2.
Gambar 2.

Gambar 3.
Gambar 3.

Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.
Gambar 4.

DAFTAR GAMBAR

1 (Pertumbuhan Ekonomi Indonesia Triwulan 1-2025) ............cccceevee 1
2 (Penjualan Mobil Total di Indonesia 5 Tahun Terakhir)................... 5
3 (Penjualan Mobil KIA di Indonesia dari Tahun 2009-2022)............. 9
4 (Berita Mobil yang Tidak Laku di INdonesia)...........ccccceevvrveiieennnns 10
1 (Theory of Planned Behavior)..........cccveirieineniniieieceese e 22
2 (Model PeNElitan) .......cccueveeieiieie et 34
1 (LOGO KIA) .ottt 45
2 (Jenis Desain Penelitian) .........ccocceeveieeieiiic i 48
1 (Jenis Kelamin) ........coooiiiiiiieieieie e 71
2 (USHA) 1ttt bbbt 72
3 (Pendidikan Terakhir) .........cocvoieieiiiieieieseseseeeeee e 72
4 (STAtuS PEKEIJAAN) ... .cveeeiteieiitiiiieiieie ettt 73
5 (Pendapatan Bulanan) .........cccceeiiieiiieninineeeeee s 73
6 Histogram dan Grafik P-Plot Uji Normalitas............c.cccccvcenvnininne. 86
7 Scatterplot Uji Heteroskedasitas ........cccocvevvevverveieiieeneiie e 87
8 Contoh penerapan Product FEatUures...........cccovevveiveieereccie e, 99
9 Contoh Penerapan Brand IMage...........cccevveieiieieeie e 102
10 Contoh Penerapan Product Price...........cccovvevieviiieieece e 104
11 Contoh Penerapan Social Influences.............ccccccevevveieiiccnennne 106

xvii


file:///C:/Users/danie/Downloads/SKRIPSIIIIIII%20FIXXX.docx%23_Toc217926743
file:///C:/Users/danie/Downloads/SKRIPSIIIIIII%20FIXXX.docx%23_Toc217926744
file:///C:/Users/danie/Downloads/SKRIPSIIIIIII%20FIXXX.docx%23_Toc217926745
file:///C:/Users/danie/Downloads/SKRIPSIIIIIII%20FIXXX.docx%23_Toc217926746
file:///C:/Users/danie/Downloads/SKRIPSIIIIIII%20FIXXX.docx%23_Toc217926749
file:///C:/Users/danie/Downloads/SKRIPSIIIIIII%20FIXXX.docx%23_Toc217926750
file:///C:/Users/danie/Downloads/SKRIPSIIIIIII%20FIXXX.docx%23_Toc217926753
file:///C:/Users/danie/Downloads/SKRIPSIIIIIII%20FIXXX.docx%23_Toc217926754
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298223
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298224
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298225
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298226
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298227
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298228
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298229
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298230
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298231
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298232
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298233

DAFTAR LAMPIRAN

Lampiran 1 Hasil TUMNITIN.........cooiiececs e 118
Lampiran 2 FOrm Bimbingan...........cccocoeiieiiiie i 119
Lampiran 3 Formulir penggunaan Al .........ccccoceiieieiiene e 120
Lampiran 4 Jurnal Utama...........cccoveiiiiiieeie s 121

Xviii


file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298205
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298206
file:///C:/Users/danie/Downloads/Revisi%20Skripsi.docx%23_Toc219298208

