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PENGARUH PRODUCT FEATURESS, BRAND IMAGE, 

PRODUCT PRICE, DAN SOCIAL INFLUENCESSS TERHADAP 

PURCHASE INTENTION MOBIL KIA DI INDONESIA 

Alexander Daniel Cahyadi Mogo 

ABSTRAK 

Penurunan minat beli terhadap mobil merek KIA di Indonesia terjadi di tengah 

persaingan industri otomotif yang semakin kompetitif dan dominasi merek tertentu 

di pasar nasional. Kondisi ini menunjukkan adanya permasalahan pada niat beli 

konsumen yang perlu dianalisis secara empiris. Penelitian ini bertujuan untuk 

menganalisis pengaruh Product Featuress, Brand Image, Product Price, dan Social 

Influencess terhadap Purchase Intention mobil KIA di Indonesia. Penelitian 

menggunakan pendekatan kuantitatif dengan desain deskriptif, melibatkan 

responden berusia 20–60 tahun yang mengetahui merek KIA namun belum pernah 

membeli mobil KIA. Data dikumpulkan melalui kuesioner skala Likert dan 

dianalisis menggunakan regresi linier berganda. Hasil penelitian menunjukkan 

bahwa Product Featuress, Brand Image, Product Price, dan Social Influencess 

berpengaruh positif dan signifikan terhadap Purchase Intention, baik secara parsial 

maupun simultan. Temuan ini menunjukkan bahwa persepsi konsumen terhadap 

fitur produk, citra merek, kewajaran harga, serta pengaruh lingkungan sosial 

berperan penting dalam membentuk niat beli. Penelitian ini menyimpulkan bahwa 

keempat variabel tersebut merupakan faktor penentu Purchase Intention konsumen 

terhadap mobil KIA di Indonesia, sehingga perusahaan perlu memperhatikan aspek 

produk, harga, dan komunikasi sosial dalam strategi pemasarannya. Penelitian ini 

menggunakan pendekatan kuantitatif dengan desain deskriptif, melibatkan 170 

responden berusia 20–60 tahun yang mengetahui merek KIA namun belum pernah 

membeli mobil KIA. Data dikumpulkan melalui kuesioner skala Likert dan 

dianalisis menggunakan regresi linier berganda. 

Kata kunci: Purchase Intention, Product Featuress, Brand Image, Product Price, 

Social Influencess 



 

 

xi 
 

  

THE EFFECT OF PRODUCT FEATURESS, BRAND IMAGE, 

PRODUCT PRICE, AND SOCIAL INFLUENCESS ON 

PURCHASE INTENTION OF KIA CARS IN INDONESIA 

Alexander Daniel Cahyadi Mogo 

ABSTRACT 

The decline in Purchase Intention toward KIA cars in Indonesia has occurred amid 

increasingly intense competition in the automotive industry and the dominance of 

established brands in the national market. This condition indicates the need for an 

empirical analysis of the factors influencing consumers’ Purchase Intention. This 

study aims to examine the effects of Product Featuress, Brand Image, Product 

Price, and Social Influencess on the Purchase Intention of KIA cars in Indonesia. 

The study employs a quantitative approach with a descriptive research design, 

involving respondents aged 20–60 years who are familiar with the KIA brand but 

have never purchased a KIA car. Data were collected using a Likert-scale 

questionnaire and analyzed using multiple linear regression. The results indicate 

that Product Featuress, Brand Image, Product Price, and Social Influencess have 

positive and significant effects on Purchase Intention, both partially and 

simultaneously. These findings suggest that consumers’ perceptions of product 

attributes, brand reputation, price fairness, and social environment play important 

roles in shaping Purchase Intention. This study concludes that the four variabels 

are key determinants of Purchase Intention toward KIA cars in Indonesia, 

highlighting the importance of product, pricing, and social communication 

strategies in improving consumers’ Purchase Intention. This study employs a 

quantitative approach with a descriptive research design, involving 170 

respondents aged 20–60 years who are familiar with the KIA brand but have never 

purchased a KIA car. 

Keywords: Purchase Intention, Product Featuress, Brand Image, Product Price, 

Social Influencess 
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