
31 

Aktivitas Content Creation …, Ghevira Putri Aqeela, Universitas Multimedia Nusantara 

 

 

 

DAFTAR PUSTAKA 

 
Al-Zoubi, A. O. (2024). Digital Technology and Changes in Media Consumption: 

A Case Study of Smartphone and App Usage (pp. 433–444). Springer 

International Publishing. https://doi.org/10.1007/978-3-031-54019-6_39 

Assyari Abdullah, Mustafa, Tika Mutia (2023). TVRI dan Digital Broadcasting: 

Analog Switch Off (ASO) Lembaga Penyiaran Publik. Jakarta:Rajawali 

Pers. 

Bashiroh, A., Mushtofa, M. M., Febianti, I. D., Riwibowo, N., & Kusuma, W. Z. 

A. (2023). Optimalisasi Kreativitas Sosial Media Dengan Pelatihan Content 

Creator. Sasambo: Jurnal Abdimas (Journal of Community Service), 5(4), 

919–930. https://doi.org/10.36312/sasambo.v5i4.1732 

Ezki Tri Rezeki, Ade Armando, Pinckey Triputra (2023). Enquire  of the 

Implementation  of  Educational  Function  on  Televisi Republik Indonesia 

(TVRI) as a Public Broadcasting Institution. Profetik Jurnal Komunikasi : 

Universitas Indonesia. 

Hess, T., & Nserat, J. (2025). 7 The Platformization of Media Information and 

Entertainment. 95–118. https://doi.org/10.1515/9783111145174-007 

Kuprii, T. (2023). Television as a Factor in Formation of Common Cultural Space 

and Integration of Society. https://doi.org/10.32461/2226- 

3209.3.2023.289815 

Krisafika Taraisya Subagio (2025). LPP TVRI Resmi Pegang Hak Siar Piala 

Dunia 2026. Diakses pada 10 Januari 2026. 

https://nasional.tvrinews.com/berita/thxz753-lpp-tvri-resmi-pegang-hak-

siar-piala-dunia-2026 

Pemerintah Republik Indonesia. 2002. Undang-Undang Nomor 32 Tahun 2002 

tentang Penyiaran. Jakarta: Lembaran Negara Republik Indonesia. Diakses 

20 Februari 2025. 

https://jdih.komdigi.go.id/produk_hukum/view/id/507/t/undangundang+no 

mor+32+tahun+2002. 

https://doi.org/10.1007/978-3-031-54019-6_39
https://doi.org/10.1515/9783111145174-007
https://doi.org/10.32461/2226-3209.3.2023.289815
https://doi.org/10.32461/2226-3209.3.2023.289815
https://jdih.komdigi.go.id/produk_hukum/view/id/507/t/undangundang%2Bnomor%2B32%2Btahun%2B2002
https://jdih.komdigi.go.id/produk_hukum/view/id/507/t/undangundang%2Bnomor%2B32%2Btahun%2B2002


32 

Aktivitas Content Creation …, Ghevira Putri Aqeela, Universitas Multimedia Nusantara 

 

 

 

Pulizzi, J. (2013). Epic content marketing (pp. 87-93). New York, NY, USA: 

McGraw-Hill Publishing. 

Retor Aquinaldo W.K, Nada Sofiyani, Cindy Clara (2021). Implementasi Misi Televisi 

Republik Indonesia: Antara Tanggung Jawab Sosial dan Kompetisi Media. 

Kajian Jurnalisme Vol 05 Nomor 01 : Universitas Pancasila 

Sari, D. K., Rahayu, I. B., Lestari, I. G., Rusdiana, J., Wijaya, M., Ratu, M. S., ... 

& Muktaf, Z. M. (2014). New Media: Teori dan Aplikasi. 

Sutresno, S. A., Suni, E. K., Bata, J., Airlangga, G., Christanto, H. J., Sihombing, 

D. J. C., & Piolo, S. (2024). Pelatihan Content Creator dan Video 

Profesional bagi Siswa SMA/SMK. Yumary, 5(2), 229–239. 

https://doi.org/10.35912/yumary.v5i2.2882 

Wulandari, A. A., & Purnamayanti, P. A. (2023). Digital Domination: How LPP 

TVRI Bali Can Leverage Digital TV to Skyrocket Audience Engagement. 

Journal of Communication Studies and Society, 2(2), 63–68. 

https://doi.org/10.38043/commusty.v2i2.4991 

Zhu, Y. (2024). The Impact of Digital Media on Mass Communication: A Mixed- 

method Study. Journal of Education, Humanities and Social Sciences, 42, 

669–673. https://doi.org/10.54097/yt8x9g64 
 

https://doi.org/10.35912/yumary.v5i2.2882
https://doi.org/10.38043/commusty.v2i2.4991
https://doi.org/10.54097/yt8x9g64

