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PERANCANGAN COMPANY PROFILE
PANBIL INDUSTRIAL ESTATE SEBAGAI MEDIA PROMOSI

Marvena Anwar
ABSTRAK

Panbil Industrial Estate merupakan kawasan industri terpadu yang berlokasi di Batam,
Kepulauan Riau, dan dikelola oleh Panbil Group. Sebagai kawasan industri yang menaungi
berbagai perusahaan manufaktur, logistik, dan jasa pendukung, Panbil Industrial Estate
membutuhkan materi komunikasi pemasaran yang mampu menyajikan informasi kawasan
secara jelas, ringkas, dan informatif kepada calon investor. Dalam industri manufaktur,
materi komunikasi pemasaran berperan penting untuk membangun kepercayaan dan
mendukung pengambilan keputusan bisnis, salah satunya melalui company profile sebagai
media komunikasi korporat yang merepresentasikan identitas dan keunggulan perusahaan.
Laporan ini membahas proses perancangan company profile Panbil Industrial Estate
sebagai media pendukung aktivitas pemasaran dan promosi kawasan industri.
Pengembangan company profile ini didasari oleh konsep Tsuro. Company profile ini yang
menekankan pada pembaruan tema, data, dan elemen visual agar relevan dengan kebutuhan
target audiens. Landasan konsep tersebut digunakan untuk menghasilkan company profile
dengan tema baru, data terbaru, penggunaan foto terkini, serta berbagai kebaruan konten
dibandingkan company profile sebelumnya, sehingga mampu menyampaikan informasi
kawasan secara lebih efektif. Metode perancangan meliputi pengumpulan dan pengolahan
data kawasan industri, pembaruan konten, pemilihan elemen visual yang sesuai dengan
identitas merek kawasan industri, serta penyusunan informasi yang sistematis dan mudah
dipahami. Hasil akhir perancangan berupa company profile digital sebanyak 58 halaman
yang memuat informasi fasilitas kawasan, infografis pendukung, dan data terbaru mengenai
Panbil Industrial Estate. Company profile ini diharapkan dapat menjadi media komunikasi
yang efektif dalam menarik minat investor dan calon tenant dengan menyajikan informasi
yang dibutuhkan secara komprehensif, sekaligus memperkuat citra profesional Panbil
Industrial Estate di mata publik.

Kata kunci: Profil Perusahaan, Panbil Industrial Estate, Pemasaran, Kawasan Industri
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DESIGNING THE COMPANY PROFILE OF
PANBIL INDUSTRIAL ESTATE AS A PROMOTIONAL MEDIA

Marvena Anwar

ABSTRACT

Panbil Industrial Estate is an integrated industrial area located in Batam, Riau Islands,
and managed by Panbil Group. As an industrial estate that accommodates various
manufacturing, logistics, and supporting service companies, Panbil Industrial Estate
requires marketing communication materials that are able to present area-related
information clearly, concisely, and informatively to potential investors. In the
manufacturing industry, marketing communication materials play an important role in
building trust and supporting business decision-making processes, one of which is through
a company profile as a corporate communication medium that represents the identity and
competitive advantages of the company. This report discusses the process of designing a
company profile for Panbil Industrial Estate as a supporting medium for marketing and
promotional activities of the industrial area. The development of this company profile is
based on the Tsuro concept, which emphasizes the renewal of themes, data, and visual
elements to ensure relevance to the needs of the target audience. This conceptual
foundation is applied to produce a company profile featuring a new theme, updated data,
the use of recent photographs, and various content innovations compared to the previous
company profile, enabling more effective communication of the industrial area’s
information. The design method includes data collection and processing related to the
industrial area, content updates, selection of visual elements aligned with the industrial
estate’s brand identity, and the organization of information in a systematic and easily
understandable manner. The final outcome is a 58-page digital company profile containing
information on facilities, supporting infographics, and the latest data on Panbil Industrial
Estate. This company profile is expected to serve as an effective communication medium in
attracting investors and prospective tenants by presenting comprehensive and relevant
information, while also strengthening the professional image of Panbil Industrial Estate in
the public eye.

Keywords: Company Profile, Panbil Industrial Estate, Marketing, Industrial Estate
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