DAFTAR PUSTAKA

Antara News. (2025). Tren dress well ala Gen Z semakin populer. Antaranews.com.

https://www.antaranews.com

Bass, B. M., & Avolio, B. J. (1994). Improving organizational effectiveness through
transformational leadership. Sage Publications.

Drucker, P. F. (1985). Innovation and entrepreneurship: Practice and principles.
Harper & Row.

George R. Terry. (1953). Principles of management. Richard D. Irwin, Inc.

Griffin, R. W., & Ebert, R. J. (2016). Business (11th ed.). Boston: Pearson.

Hasibuan, M. S. P. (2017). Manajemen sumber daya manusia. Jakarta: Bumi
Aksara.

Hidayat, R. (2020). Kewirausahaan dan pengelolaan start-up di Indonesia. Jakarta:
Prenadamedia Group.

Hitt, M. A, Ireland, R. D., & Hoskisson, R. E. (2017). Strategic management:
Concepts and cases: Competitiveness and globalization (12th ed.). Cengage
Learning.

Kasmir. (2019). Kewirausahaan dan bentuk badan usaha. Jakarta: PT Rajagrafindo
Persada.

Lisdiantini, L., Subiyantoro, S., & Afandi, N. (2019). Pakaian sebagai ekspresi diri:

Analisis tren fashion Indonesia. Jurnal Fashion dan Budaya, 3(2), 45-58.

63
Peran Chief Executive Officer dalam Pengambilan Keputusan dan Pengembangan Usaha pada
Brand Fashion Noir’e, Nadia Sekar Sari, Universitas Multimedia Nusantara


https://www.antaranews.com/

Nabilah, N. H. (2023). Perancangan busana kerja multifungsi untuk wanita karier
dengan rutinitas after-work hangout. Telkom University.

Osterwalder, A., & Pigneur, Y. (2010). Business model generation: A handbook for
visionaries, game changers, and challengers. John Wiley & Sons.

Robbins, S. P., & Coulter, M. (2016). Management (13th ed.). Pearson.

Robbins, S. P., & Coulter, M. (2018). Management (14th ed.). Pearson.

Robbins, S. P., & Judge, T. A. (2017). Organizational behavior (17th ed.). Pearson.

Simon, H. A. (1977). The new science of management decision. Prentice Hall.

Statista. (2025). Market value of the fashion industry in Indonesia from 2025 to

2030. Statista. https://www.statista.com

Suryana. (2013). Kewirausahaan: Pedoman praktis (2nd ed.). Salemba Empat.
Viva.co.id. (2024). Riset: 90 persen masyarakat pilih brand lokal.

https://www.viva.co.id

Zimmerer, T. W., & Scarborough, N. M. (2008). Essentials of entrepreneurship and

small business management (5th ed.). Pearson Prentice Hall.

64
Peran Chief Executive Officer dalam Pengambilan Keputusan dan Pengembangan Usaha pada
Brand Fashion Noir’e, Nadia Sekar Sari, Universitas Multimedia Nusantara


https://www.statista.com/
https://www.viva.co.id/

	DAFTAR PUSTAKA

