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Stacia Michaella Libzannie 
 

ABSTRAK  
 

Dinamika industri sosial media didorong oleh transformasi digital yang menuntut 
sebuah merek untuk bisa mengimplementasikan strategi pemasaran yang adaptif. 
Hal ini menjadi dasar pemilihan kerja magang di bidang pemasaran digital untuk 
mendalami penerapan strategi pemasaran modern, khususnya dalam ekosistem 
social commerce di media tiktok. Tujuan utama dari kegiatan magang ini adalah 
mengimplementasikan materi mata kuliah seperti Social Media and Mobile 
Marketing Strategy, dalam praktik nyata pada merek Scent Plus. Dalam aktivitas 
magang penulis ditempatkan dibagian strategi pemasaran digital yang secara 
spesifik berfokus pada media TikTok Shop dan TikTok Marketing. Peran utama 
magang meliputi pengelolaan kampanye digital, perumusan perencanaan konten, 
serta analisis performa penjualan dan interaksi melalui data. Setelah menjalani 
aktivitas magang selama kurang lebih 700 jam dapat disimpulkan bahwa magang 
ini telah berhasil meningkatkan pemahaman mendalam mengenai strategi 
pemasaran digital di industri social commerce, mulai dari perencanaan strategi 
konten hingga optimasi live shopping untuk berkontribusi pada peningkatan 
penjualan pada merek Scent Plus. 

Kata Kunci: Pemasaran Digital, Pemasaran TikTok, Perdagangan Daring, 
Strategi Media Sosial. 
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SOCIAL MEDIA SPECIALIST ACTIVITIES FOR 

SCENTPLUS TIKTOK ACCOUNT AT CREATIVE DEPT 

AGENCY 

 
Stacia Michaella Libzannie 

 
ABSTRACT 

 

The dynamics of the social media industry are driven by digital transformation, 
which requires brands to implement adaptive marketing strategies. This became 
the basis for selecting a digital marketing internship to explore the application of 
modern marketing strategies, specifically within the social commerce ecosystem 
on TikTok. The primary objective of this internship was to implement academic 
concepts, such as those from the 'Social Media and Mobile Marketing Strategy' 
course, into real-world practice for the brand Scent Plus. During the internship, I 
was placed in the digital marketing strategy division, specifically focusing on 
TikTok Shop and TikTok Marketing. My core responsibilities included managing 
digital campaigns, formulating content plans, and analyzing sales performance 
and interaction through data. After completing approximately 700 hours of 
internship activities, it can be concluded that this program successfully enhanced 
my deep understanding of digital marketing strategies in the social commerce 
industry, ranging from content strategy planning to live shopping optimization, 
ultimately contributing to the sales growth of Scent Plus 

Keywords: Digital Marketing, TikTok Marketing, E-commerce, Social Media 
Strategy. 
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