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PENGARUH HOST LIVE SHOPPING HOUSE OF SMITH DI
TIKTOK SHOP TERHADAP KEPUTUSAN PEMBELIAN

PADA GENERASI Z

Adam Permana

ABSTRAK

Perkembangan di media sosial mendorong munculnya strategi pemasaran digital
yang semakin interaktif, salah satunya melalui fitur /ive shopping di TikTok. Fitur
ini memungkinkan interaksi dua arah secara real-time antara brand dan konsumen,
sehingga dapat memengaruhi keputusan pembelian, terutama di kalangan Generasi
Z sebagai pengguna terbanyak di TikTok. Penelitian ini bertujuan untuk
menganalisis pengaruh host live shopping House of Smith di TikTok Shop terhadap
keputusan pembelian produk fashion pada Generasi Z. Penelitian ini menggunakan
pendekatan kuantitatif dengan metode survei. Data dikumpulkan melalui kuesioner
online yang disebarkan kepada responden Generasi Z yang pernah menonton sesi
live shopping House of Smith di TikTok. Teknik pengambilan sampel yang
digunakan adalah purposive sampling. Analisis data dilakukan menggunakan uji
validitas, uji reliabilitas, uji korelasi, dan uji regresi linier sederhana dengan
bantuan IBM SPSS. Hasil penelitian menunjukkan bahwa host live shopping House
of Smith di TikTok berpengaruh positif dan signifikan terhadap keputusan
pembelian Generasi Z, dengan nilai signifikansi 0,014 (< 0,05). Meskipun
hubungan yang terbentuk bersifat positif, tingkat kekuatan hubungan berada pada
kategori lemah. Temuan ini menunjukkan bahwa interaktivitas, kepercayaan, dan
penyajian produk dalam host live shopping berperan dalam mendorong keputusan
pembelian konsumen, walaupun pengaruhnya lemah.

Kata kunci: Generasi Z, Keputusan Pembelian, Live Shopping, Pengaruh Host,
TikTok
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THE INFLUENCE OF HOUSE OF SMITH'S LIVE SHOPPING
HOST ON TIKTOK SHOP ON PURCHASE DECISIONS AMONG

GENERATION Z

Adam Permana

ABSTRACT

The development of social media has encouraged the emergence of
increasingly interactive digital marketing strategies, one of which is the live
shopping feature on TikTok. This feature enables real-time, two-way
interaction between brands and consumers, thereby influencing purchase
Decisions, particularly among Generation Z as the dominant user group on
TikTok. This study aims to analyze the influence of House of Smith’s live
shopping host on TikTok Shop towards fashion product purchase Decisions
among Generation Z. This research employs a quantitative approach using
a survey method. Data were collected through an online questionnaire
distributed to Generation Z respondents who had watched House of Smith’s
Live shopping sessions on TikTok. The sampling technique used was
purposive sampling. Data analysis was conducted using validity tests,
reliability tests, correlation analysis, and simple linear regression with the
assistance of IBM SPSS. The results indicate that House of Smith’s live
shopping host on TikTok Shop have a positive and significant effect on
Generation Z’s purchase Decisions, with a significance value of 0.014 (<
0.05). Although the relationship is positive, the strength of the relationship is
categorized as weak. These findings suggest that host interactivity, trust, and
product presentation in live shopping play a role in encouraging consumer
purchase Decisions, although it has weak influence.

Keywords: Generation Z, Host Influence, Live Shopping, Purchase
Decision, TikTok

vi
Pengaruh Aktivitas Live.., Adam Permana, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ......ccccoooiiiieeeeeeee i
HALAMAN PENGESAHAN ........cooiiiiieeeee ettt il
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ...................... il
KATA PENGANTAR ..ottt sttt nae s v
ABSTRAK ..ottt ettt ettt ettt te b et v
ABSTRACT ...ttt ettt ettt sbe e vi
DAFTAR ISL....ooiiiieee et sttt vii
DAFTAR TABEL .....ccoooiiiiiiiii ettt st ix
DAFTAR GAMBAR ..ottt ettt et X
DAFTAR LAMPIRAN .......ooiiiiiiieieieeieie ettt ettt sae e sse et eaesseenne e Xi
BAB I PENDAHULUAN ........ccooitiiitiieiee ettt 1
1.1 Latar Belakang ..........ccoooieiiiiioiiiiieeie et 1
1.2 Rumusan Masalah ...........ccccoiiiiiiiiiiieceeeee e 7
1.3 Pertanyaan Penclitian ............ccocvevieiiieiieciieii e 8
1.4 Tujuan Penelitian...........ccooiiiiiiiiiiieii et 8
1.5 Kegunaan Penelitian..........ccocceeiieriiiiiniiiee e 8
BAB II KAJIAN PUSTAKA DAN KERANGKA TEORITIS ...................... 11
2.1 Penelitian TerdahulU..........ccooeiiiiiiniiniininieeneeee e 11
2.2 Landasan KONSEP .....ccceeeeuieiieriieiiieniiesie e eieeieesteeseeesieeeveesseeneesseesrnens 18
BAB III METODOLOGI PENELITIAN .......ccoooiiiiiiiiiiinieeeeeeeee 26
3.1  Jenis dan Sifat Penelitian.........cccccoeociiiiiiiiiieieee e 26
3.2 Metode Penelitian..........ccoeveeiierieeiieiieieeieeee e 26
3.3 Populasi dan Sampel .........ccoooieiiiiien e 27
3.4  Operasionalisasi Variabel/Konsep........ccccceveeeierireseiiiiieieeeeieee 29
3.5  Teknik Pengumpulan Data ..........ccccceeveerieiiiiiciieiieieceeceeceeee e 34
3.6  Teknik Pengukuran Data............ccceceevviieeiienienieiieiie e 35
3.7  Teknik Analisis Data.........cccccevieviiriinieiinieieneeeeeeeeeee e 36
BAB IV HASIL PENELITIAN DAN PEMBAHASAN........cccoovvinieienee 39
4.1  Subjek dan Objek Penelitian ............cccceeeeeviiiiieiieeiieieeseeseeeeeee s 39
4.2 Hasil Penelitian.........cccoooieiiiiiieieese et 40
vii

Pengaruh Aktivitas Live.., Adam Permana, Universitas Multimedia Nusantara



4.3 PembDaNASAN ... 47

BAB V KESIMPULAN DAN SARAN .....ooctiiiiiiiieneseeeseee e 49
5.1 KeSIMPUIAN.....ciiiiiiiieiiciiecie ettt seae b ebeebe e beessaesneas 49
5.2 SATAN ittt ettt et e st as 50

DAFTAR PUSTAKA ..ottt 51

LAMPIRAN ..ottt ettt sttt et et e steesaesseeseenaeeseensennas 53

viii

Pengaruh Aktivitas Live.., Adam Permana, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 2.1 Penelitian Terdahulu .........c..ccocvviiinininininiiiccceee 15
Tabel 3.1 Operasionalisasi Variabel Penelitian............ccoccecvevinvenenennenenienene 31
Tabel 4.1 Hasil Uji Validitas Variabel X .......ccccoooiiiiiiiiiiiieieece e 42
Tabel 4.2 Hasil Uji Validitas Variabel Y ......ccccccoooiiiiiiiiiieieieece e 43
Tabel 4.3 Hasil Uji Reliabilitas Variabel X ...........cccceviiiiiiiiiiiiieeeeeeeee, 43
Tabel 4.4 Hasil Uji Reliabilitas Variabel Y .......ccccoooveiiiiiiiiiiiieeeeeeeeee, 44
Tabel 4.5 Hasil Uji NOrmalitas.........cccccvvevrieriienieniieniesieeieereereesreesreesieesene s 44
Tabel 4.6 Hasil Uji KOTelasi........ccccccvervueeiiieiieiieieeciiesie ettt 45
Tabel 4.7 Tabel R SGUATE ........c.oocveeeieeiiecieeie ettt 45
Tabel 4.8 Tabel ANOVA ......cooiiiiiiiiiiieieeeet et 46
Tabel 4.9 Hasil Uji Regresi Linier Sederhana............ccccoooieiieiinnnniinree. 46
ix

Pengaruh Aktivitas Live.., Adam Permana, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 1.1 Profile Audiens Iklan di TiKtoK ........ccoocveiieiieiieieieeeeeeee 3
Gambar 1.2 Views di konten terbaru TikTok House of Smith ............................ 6
Gambar 1.3 Views di konten terbaru TikTok Screamous ..........ccoeeeeveeveiererirennne 6
Gambar 1.4 Logo House of Smith .........ccccoeiiiiiinciiiiiiieececee e 7
Gambar 2.1 Model Kerangka Pemikiran Penelitian.............ccccoceverienieneniennene 25
Gambar 3.1 Jumlah Followers House of Smith ..........cccccovieiiniinininiiiinine 27
Gambar 3.2 RUMUS SIOVIN ...ocueruiiiiniiiieniieieiesieie et 28
Gambar 3.3 Pembagian Survei Melalui Livestream House of Smith................. 34
Gambar 3.4 Rumus Uji Normalitas Kolmogorov-Smirnov .............ccccceveennn.e. 36
Gambar 3.5 Rumus Uji Korelasi ........cocceeeieiiienieniiiesiece e 37
Gambar 3.6 Formula Regresi Linier.........ccoocveeviieiiiinieiieiie e 38
X

Pengaruh Aktivitas Live.., Adam Permana, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A. TUIMNIEIN ..ooocviieiiiieieeceecee e esre e saeeseee e 53

Lampiran B. Konsultasi FOrM ..........ccociveiiieiiiiiiiiciiccceceeeeeee e 54

Lampiran C. Data SUIVEI ...cc.eecuieiieriieiieeieeieee ettt 55

Lampiran D. Formulir Penggunaan Perangkat Kecerdasan Artifisial ............... 63
Xi

Pengaruh Aktivitas Live.., Adam Permana, Universitas Multimedia Nusantara





